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Creative Brief-Virtual Training Classes

Name

Institution

Creative Brief-Virtual Training Classes
Client: F.A.S.T Rescue
Challenge:
F.A.S.T Rescue has been driving wellbeing and security preparing activities, zeroed in on medical aid to catastrophe the executives, for significant associations and people on security across Canada. F.A.S.T. Salvage originated from offering people and organizations a reasonable, customized, quality medical aid program. During the Covid19 Pandemic a significant number of defensive items are on extremely restricted stockpile or might be inaccessible and their practical training is dropped until the end of April. 

The challenge is to make mindfulness for the virtual online classes and the continuing of the pragmatic classes drives to permit the FAST Rescue the capacity to arrive at their association objectives.

Audience: Major organizations and individuals across Canada 
Background Problem:

The main reason why the training program is not selling is lack of interest, competitors, the high cost of the training program and the rules and regulation set to mitigate Covid19.  The organizations across aren’t aware of the health & safety training process, which causes their lack of interest. Their lack of understanding has caused them to create a non-validated self-reliance for health and safety measures, and that image perception drives them away from the training. With an already limited target due who will take up the online training classed due to mitigating the spread of Covid19 those individual must fulfill the guidelines set. If one guideline isn’t met the individual is unable to take-up the practical classes scheduled after the end of April. 

Brand Personality/Tone:

Current Brand

F.A.S.T Rescue's development is that they have not failed to remember their foundations and center convictions; their development has been and will consistently be founded on the necessities and prerequisites of their customers. They try to keep up close and genuine associations with the entirety of their customers, enormous or little. Thus, they have held by far most of their customers who keep on working with them a seemingly endless amount of time after year. FAST Rescue Inc. is centered around their central goal to offer Health and Safety arrangements that are complete and moderate. FAST Rescue got an award and marked as the Top Training Partner at the Red Cross Awards for 2015 (F.A.S.T. Rescue Inc., 2018). 
Brand Leverage (Houraghan, 2021)
Use the strong brand awareness of FAST Rescue while emphasizing the informative, encouraging and positive aspects of their current brand.

Key Messages:

Inspire change through health and safety training; stay accountable for employees and personal safety.

Audience Expectation
Think: Safety knowledge allows employees to be productive.
Feel: Like they are making an impact on somebody’s life while doing the first aid.
Do: Enroll in online training and make referral.

Reasons to Believe (Burbidge, 2020):

· The Health and Safety at Work Act is a vital piece of enactment that requires businesses and representatives to find sensible and practicable ways to guarantee wellbeing and security in the work environment. 

· Hazard Can Be Found in Any Workplace 

· Wellbeing and security can impact boosting an associations effectiveness and profitability. 

· A decent wellbeing and security preparing system can assume a critical part in decreasing costs the association board 

· A solid record of wellbeing and security greatness can assist organizations with accomplishing high acknowledgement and great remaining in their industry. 

· The preparation has the ability to join bosses and representatives chasing after a shared objective

How to reach these target audience (Olenski & Olenski, 2015):
· Use the fliers provided by the FAST Rescue along with new fliers created by the Agency creative team. 
· Combine the agency distribution of physical marketing materials with our efforts on Twitter to gain awareness. 
· Run ads on social media 

· Encourage FAST Rescue to offer premium and basic package to drive all minimum and major companies.

· FAST Rescue to give discounts on existing customers for giving referrals who become their clients

· FAST Rescue to tailor make their training depending on the organization

·  Run an ad on the local radio station.
What to Brainstorm
· More creative leaflets -- better font, font size(contacts), facts on flier

· Facebook presence

· Make an webinar 
· What the training entails
· Promo video (why you should take up the virtual training)

· Share on social Media
· Make Twitter more interactive

· Hashtag , new hashtag 
· Partners
· Canada Red cross
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