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Bureaucracy and Social Media
Introduction
Bureaucracy is a form of administration which is usually governed by a hierarchal form of management. It is characterized by rules, complex procedures and activities, division of labour, many departments, and large institutions. The elements of bureaucracy have both benefits and critiques upon their application in an organization. In the United States, the media has great influence over the public since it influences their opinions (Lumby, 2019). As such, information reported by media corporations largely influences the daily lives of the public. There is need to scrutinize information from the media before concluding it to be true and reliable.  
Question 1
A bureaucracy is a system of a corporation or organization which is noted by its complexity and size. The internal culture of a bureaucracy affects its operation through the components or characteristics that enable it to be successful upon the completion of its functions. First, management by rules is a crucial characteristic of the internal culture of bureaucracy (Dunleavy, 2019). As such, bureaucracies depend on asserted regulations which are based on rational examination and assessment of problems. For that reason, the most effective method is selected since it aids in the accomplishment of objectives. Another characteristic that influences the internal culture of a bureaucracy is division of labour. According to Koven (2019), ‘‘bureaucracy is sometimes seen as a fungus that influences everything’’. Labour is assigned according to the specialization of skills of the workers to achieve goals. Through this, aspects of collaboration and unity are achieved in the organization. For example, an organization with managers, directors, and employees use bureaucracy to ensure that goals and objectives have been completed. 
Question 2
Bureaucracy can also be an asset because it supports the recruitment of specialized officials. Bureaucracy in an organization favours hiring officials who have higher educational backgrounds and experiences (Lumby, 2019). In addition, officials may improve the organization because they will exercise their skills and training into the tasks they have been allocated. On the same note, bureaucracy can also be seen as an asset for it follows a specific standard operating procedure that may benefit the organization. Koven (2019), asserts that, ‘‘bureaucracy is productive but it is complex since it has long procedures and activities’’. Proponents that govern bureaucracy are vital since they allow predictability of results in the organization. For that reason, managers are able to make better and timely decisions for the organization with an aim to attain better outcomes. For that reason, managers can handle situations and tasks accurately. Also, bureaucracy is an asset since it is vital in effective organizing. The chain of command in an organization enables better performance for both employees in the high and low ranks. 
Question 3
I believe that bureaucratic structures can discourage creativity and innovation throughout an organization because this system prompts employees to have critical workloads and very complex roles that barely give them time to become creative and innovative. Moreover, the complicated procedures and policies make it hard for employees to become innovative and creative since their morale is always low as a result of being overworked. As hinted by Coyle (2018), ‘‘bureaucracy discourages people's ability to come up with new ideas’’. It is also complicated for a single employee to generate ideas and thoughts towards innovation and creativity in the context of a substantial interdisciplinary group. For creativity and innovation among employees in an organization, it is essential that they share thoughts and ideas (Dunleavy, 2019). Bureaucracy may also limit employees from being able to change based on conditions of the organization hence making it difficult for them to nurture innovation and creativity. The fixed roles and explicit assignments deny employees an opportunity to interact from other departments thus making it impossible for them to be innovative. 
Question 4
The media affect public opinion because many people rely on it for information. According to Vliegenthart & Walgrave (2019), the public may use the information in their social lives and also for professional reasons. In addition, the public tends to embrace beliefs that everything that is reported by the media is true even without investigating and assessing facts to determine the truth. McCombs (2018), asserts that, ‘‘social media is vital since it expands our universe hence making it possible to connect with others’’. The media acts as a potential tool that can be used to easily change the beliefs and perceptions of the public in a very short time. Additionally, the public tends to focus on one side of the reported story hence ignoring the other side no matter how sensitive it might be. The public opinion is likely to be influenced by the media because it has become part and parcel of people’s daily lives. Therefore, it is fundamental to review and assess reports and news from the media before making conclusions or judgements. 
Question 5
	The media truly represent its interests to benefit fully. According to Baum & Potter (2019), it cannot be denied that the media has become a big business in the recent past. To some extent, the media does not focus on giving and covering stories and reports for the benefits of the public. McCombs (2018), suggests that ‘‘technology and social media are crucial since they provide power and influence to people’’. The media tends to focus on improving its business in order to accumulate as much revenue and profits as possible. In this case, the media engages in businesses such as advertising the work of celebrities, services, products, and shows. Through this adverts, the media benefits since it continues to get a lot of revenue and profits. Besides, the media reports the kind of information and news that it is willing but not what the public should hear. The media has the power to control the flow of information as well as new coverage to a given group of people at a specific duration. Hence, it is evident that the media represents its interests and not necessarily that of the masses.
Question 6
Some people in the United States are at the point of not being able to differentiate between what is legitimate news and what is pure propaganda. As such, this is considered as a big factor concerning the influence of public opinion because it influences the beliefs and perceptions of the public. According to McCombs (2018), ‘‘social media has given voiceless people a voice’’. However, all media corporations in the United States have neglected the importance of reporting information and news which may be beneficial to the public. Instead, they report news which is likely to cause propaganda, and this may be intentional. The main reason why media corporations provide such information is that they are always focussed on profits and recognition (Baum & Potter, 2019). Propaganda news has affected public opinion, especially in the United States since the media is greatly hyped. As such, the public opinion is easily controlled by the media hence making it easy to manipulate the public at any given time. Therefore, the media ought to consider providing information which is real and critically researched.



Question 7
Interest groups are powerful enough to influence legislation. In the United States, interest groups play fundamental roles in political life as it attempts to show the vibrancy of tactics and strategies that impact public policy. According to Coyle (2018), ‘‘anyone who controls the media and its proponents, does so to the culture’’. On the same note, interest groups enjoy the power that makes it possible to control policies and legislation. As such, this power is demonstrated through lobbying the government through contacting members of the Congress as well as the Executive branch. Through contacts, interest groups can disseminate information regarding the adverse and positive effects of the legislation which is proposed. Again, interest groups have the power to influence election activities in a state. Through this, they may decide to fund and endorse the candidates and also get out the vote drives. According to Baum & Potter (2019), the power of interest groups is evident in educating different government officials, the general public and other interested members. Majority of the interest groups aim to advance and improve the economic interests of their members.
Question 8
The terrorist attacks of September 11, 2001, changed the relationship between immigration and criminal justice policy.  McCombs (2018) asserts that ‘‘the advent of mass media results to the possible use of propaganda’’. The relationship was changed to the extent of the U.S. government coming up with specific strategies to control immigration. As a result of the relationship, the immigrants have been regarded as criminals on the grounds of deportation. As such, there has been an increase in criminal deportations since the security personnel takes advantage of simple mistakes such as bicycling on the wrong road paths hence deporting majority of immigrants. For example, there were 18,000 criminal deportations in 2001 compared to 91,000 in 2012 (Vliegenthart & Walgrave, 2019). In addition, the relationship has caused and turned the local police officers into active immigration agents. This is because the number of immigrants has doubled in recent years. Since immigrants are seen as direct threats to the security of the United States, local police officers turn into immigration agents and arrest undocumented crime victims.
Conclusion
Conclusively, it is apparent that bureaucracy involves rigid rules, formal procedures and a chain of command that allows the employees to work to develop the organization. Although this system is known to increase the revenue and profits to the organization, the employees are denied an opportunity to be creative and innovative. This is because they always have piled up workloads hence making it difficult to interact with other employees across the departments of the organization hence being unable to think critically. The media influences public opinion at any given time because members of the public trust it without questioning the accuracy of the news. As such, it becomes straightforward to manipulate the public through reporting propaganda news and reports, which may lead to negative implications.
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