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1. Differences between accounting costs and the economic costs
Accounting costs only accounts for the explicit costs that arise from doing a business and does not account for implicit costs. Moreover, accounting costs can be verified as the receipts or bills are available. Accounting costs cater for the already incurred expenses and are therefore real time costs (Scully & Gerald).  On the other hand, economic costs accounts for the implicit and explicit costs. Implicit costs are forward looking and are not verifiable since any statements nor are receipts easily obtained. 
2. Differences between fixed and variable costs and the total, average and marginal costs.
The variable cost of the company depends on the volume of production for its increase and decrease. A fixed cost remains constant throughout the operation period of the firm (Buckley et al). Marginal cost is the total cost increase as a result of production increase. Average cost measures per unit where a firm use it to calculate the total cost incurred on the production units’ basis. The average cost is gotten by dividing the total cost of production against the number of units that is produced. 
3. The difference between a market structure and a characteristic of a market structure
Market structure is the degree or nature of market competition for goods and services the nature of the competition in a particular market determines the market structure. Market structure determinants makes up the characteristics of a market structure (Ugbam). They include nature and number of buyers, nature of products, and the entrance and exit. The market structure makes a model which is used to make a comparison of the real market characteristics. The characteristics are used to evaluate how good the market is.
4. The main characteristics of the four basic market models
Perfect competition model has many participants of the market, and the services and goods are homogeneous.  Also, the market entry and exit is free and no advertising cost incurred by the firms.
Pure monopoly model of market is characterized by a single firm industry in the market, no competitors, no close substitutes, and the seller is the price maker. 
Oligopolistic market structure is a market where the change in price and output of one firm affects the other; they set their own prices (Wood & Aaron, 28-35). 
Monopolistic competition market has very many participants, the products are slightly differentiated, and there is freedom of market exit and entry.
5. How purely competitive firms use of total-revenue-total-cost approach to maximize profits or minimize losses in the short run
The total cost increases with the increase in output because as the production increases more resources are required (Scully & Gerald). However total cost variation depends on the firm’s efficiency. For a firm to achieve maximum profit, the distance between total revenue and total cost should be vertical. Total cost normally increases with output; this is mainly because for more production there has to be more resources. The total varies due to the efficiency of the firm.
6. Difference between the long-run and the short-run in pure competition
 In the long run, production processes quantity of capital and quantity of labor are variables while in the short run there is a fixed quantity of production processes and capital while labor quantity is variable (Wood & Aaron, 28-35). 
In long run, firms in the industry are variable while in the short run the firm’s number is fixed.
In the long run, firms’ profits remain zero in a competitive market while in a short run, economic profits can negative, positive or zero. 
7. What are the barriers to entry that shield pure monopolies from competition?
The barriers of entry range from easily surmountable to very simple ones and they are normally a very important aspect to the monopoly markets. The barriers to monopolies competition are, economy of scale, Control or ownership of a key resource that is scarce (Tremblay et al, 123-143), network effects, limit pricing, and a strong brand. These barriers do not guarantee attraction of new firms due to the high prices and they hinder new firms from been able to venture into the market. 
8. Economic effects of monopoly
Monopolies normally have a great impact on the economy. They affect the supply, demand and the price. Due to monopolies been the sole providers they can play around with the prices, by either raising it or lowering it, this in return affects the consumers. If there was a competitive market the consumers would pay less. Monopolies also have the power to refuse to serve the customers. The other economic effects of monopoly include the technological efficiency, monopoly and innovation, and allocative inefficiency (Posner & Richard).
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