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CANADIAN AIRLINE BRANDING
Canadian airlines took a page out of its past to make a larger statement about its role in modern times. This begun when the airlines rebranded to newer attractive styles, it has positive implications in business strategy, national pride, employee morale and also modernization. The airlines include air Canada, West jet and Air Transat.
The airlines have logos and uniforms which act as a marketing tool. In order to reflect brands evolution, the air transit has a blue star that is iconic emblem that appears at the aircrafts tail, on the side of its back fuselage, was designed in the honor of the company’s 30th century (Stuart, 2018). There is a blue gradient at the rear evoking the joy of vacations.
The air Canada carrying the black and white color with red maple leaf accents and a black belly reflects Canada’s vast and contrasting seasons as well as wildlife and first nation’s heritage as the mask was created from Canada’s indigenous birds as well as wildlife representations (Stuart, 2018). The rebranding was also designed to make employees more confident and positive about the brand for whom they are working for such long hours. The aim was to etch a premium airline position in the mind of customers.
[bookmark: _GoBack]The west jet airlines emblem is an image of flying goals that is drawn like the airplane. It is a tribute to Canada and its mascot bird which looks strong and elegant on the logo. The arrow sign is a symbol representing progress from where they were and movement and also passion and speed.
The aim of the designs is to represent Canada in international level that is broader awareness. The Canadian airlines target markets are the upper middle class and businessmen (Boland & McKay, 2020). The airlines also are creating consumer loyalty through the brand by rewarding its most loyal customers through providing a higher range of priority travel services, complementing their membership in the aero plane and also giving out lounge access. Based on the brands, the Air Transat airline remains to be outstanding. This is because it provides shopping vouchers to its customers who book the air flights.
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