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Figure 1: The Research Framework
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H1. Pre-flight, in-flight, and post- flight service quality improves the level of customer satisfaction.
H1-1 Pre-flight service quality improves the level of customer satisfaction.
H1-2 In-flight service quality improves the level of customer satisfaction.
H1-3 Post- flight service quality improves the level of customer satisfaction.
H2. When the customer is in the category of high price sensitivity, the relationship between service quality and customer satisfaction is weaker. And when the customer is in the category of low-price sensitive, the relationship between service quality and customer satisfaction is stronger.
H2-1 Price sensitivity negatively moderate the relationship between pre-flight service quality and customer satisfaction
H2-2 Price sensitivity negatively moderate the relationship between in-flight service quality and customer satisfaction
H2-3 Price sensitivity negatively moderate the relationship between post-flight service quality and customer satisfaction
H3. When the customer is in the category of a high-quality seeker, the relationship between service quality and customer satisfaction is weaker. And when the customer is in the category of a low-quality seeker, the relationship between service quality and customer satisfaction is stronger.
H3-1 Quality seeker negatively moderate the relationship between pre-flight service quality and customer satisfaction
H3-2 Quality seeker negatively moderate the relationship between in-flight service quality and customer satisfaction
H3-3 Quality seeker negatively moderate the relationship between post-flight service quality and customer satisfaction
H4-Customer satisfaction positively affects passenger loyalty.

for these hypotheses do you have LR
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ok so, you need to provide the LR

first you write the title

then relationship

then develop the hypothsis

Pre-flight, in-flight, and post- flight service quality and customer satisfaction.

2.3. Pre-flight, in-flight, and post- flight service quality  customer satisfaction.

for example

then you discuss about these two factors

then after the discussion you provide the hypothese

Pre-flight, in-flight, and post- flight service quality improves the level of customer satisfaction.

relationship

then H
