Please include these and expand on these
Competitors at local level: 
Evercoast Handmade: provide way to reduce waste without sacrificing style. Their  reusable snack and sandwich bags, beeswax food wraps, lunch bags, reusable straw/utensil bags and take out coffee cozies are a great start
Hemp and Company 
The make their own line of Hemp/Organic Cotton clothing.  All the product they sell are made from hemp, bamboo, organic cotton, and other eco-friendly fibres, and combine class and comfort with sustainability and style. 
Nezza Naturals 
Provides  eco-friendly, 100% natural, handmade products.  Aromatherapy, organic teas, bath/body/hair products, make up and household cleaners.  
 Planet Organic 
 Planet Organic offers not only organic products but organic practices.  They have beauty products, herbal supplements, and alternative medicine and ideas.  
The Good Planet      
This company sells organic bedding, sustainable stationery, hand-powered self-sustaining electronics, and even organic catnip–this local store has just about every type of eco-product you can imagine. 
The Soap Exchange 
From bubble bath to laundry soap to micro fibre cloths, this shop sells it all.  Dye free, scent free, reusable packaging and biodegradable products.  
Competitors in long run
Thrifty foods:  The company offers their own reusable bag that customers can purchase. Customers may also select Kraft paper bags. "Choose to Reuse" is Thrifty Foods' reusable bag campaign.  Two incentives are offered to customers who Choose to Reuse:
Three cents is given back to the customer for every bag returned.
The customer is given an entry form to win a gift basket packed with groceries bi-monthly.
McDonalds: About 34% of McDonald’s on-premise waste consists of organic materials such as eggshells, coffee grounds and other food scraps. Using paper items such as napkins paper-based sandwich wrappers and packaging materials represent another essentially organic component of McDonald’s waste.
Walmart : Walmart is working with suppliers to expand efforts to improve the sustainability of its private brand product packaging, with an emphasis on increasing recyclability and making it easier for customers to recycle.
Trends may include: 
Reductarianism
Natural touches
Reconnecting with nature
Learning to share
Living big by living small
Green is new black
Going green has never been strong
U bicycle in Victoria
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