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Question one
For better or worse, how global consumer spending is evolving is research on the trend of consumers globally. The key findings in the study are that consumers are gradually growing their financial status. According to the research. Developing markets like Africa, Asia Pacific, Middle East, and Latin America were also found to have a higher increase in consumerism when compared to the already established markets. 
 Another key finding from this research was that his or her financial status highly determines the purchasing behavior of a consumer. Other factors that influence consumers purchasing behavior are priorities and inflation. Consumers are cost-conscious, but they can spend extra on certain products. From the research, 42% of the consumers were willing to pay extra for personal electronic products. 
	Data from the research was presented through a bar graph and a flow chart. The bar graph represented the extent to which consumer’s financial status played a role in their purchasing behavior. 15% of the consumers were able to spend freely, 53% were comfortably able to buy things that they needed, and 32% were only able to purchase food and pay for their shelter. Another bar graph also showed the financial status of consumers over the past five years. 19% of the consumers were in a worse financial situation; 23 % of the consumers had their financial status stay the same, while 58% were in a better financial condition. This data can be used by manufacturers and sellers to find out what chain of production would comfortably bring in revenue according to the trends in consumers behaviors.

Question two
The segments I would expect to find in my zip code are 4A soccer moms, 4B home improvement, 4C middle burg, 5B in style and 5C parks and rec. This segment falls under two life mode groups. The first one is the family landscape mode characterized by successful young families in their homes with two workers in the family. The other life mode is the gen X urban, which is characterized by middle age families with fewer kids.
	The segments found in my zip code are the salt of the earth, old and newcomers and rural resort dwellers. The salt of the earth segment is characterized by older citizens who have adopted a rural lifestyle. The old and newcomers segment is characterized by single people living in rented apartments. People in this segment are usually beginning their careers. The rural resort dwellers segment is made up of people who live close to resort areas and are willing to commute long distances to keep their jobs.
	Comparing my prediction to the tapestry, a little similarity can be noted. The family landscape mode has similar characteristics with the salt of the earth segment. However, the difference is that the salt of the earth mostly comprises older people. The old and newcomers section is similar to generation X urban, which is characterized by younger families. Most of them are starting families.  The only difference between the old and newcomers segment and the generation X urban is that some families in the old and newcomers segment live on rented houses.
