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Poisson, (2018) argues that pros of giving coupons will have inclusivity of the following factors, they will challenge their customers to give a trial to new brands that are profitable to the business entity and will enable the entity to have more customers who will bring more revenue. They also provide a way out on eliminating waste from the inventories of the company. The pros will have a positive impact by giving a chance to the company to bring new products to the market. The coupon has increasingly led to new customers flocking the business. The coupons have become profitable due to increased digital marketing. The use of cons in coupons has a negative effect because they become an expense. An evaluation must be done to determine whether the discounts will have a positive influence on the organization either by bringing new customers to the entity or getting back the customers who had shifted to other organizations where they sought to enjoy privileges associated with other offered coupons. An evaluation should be carried out that will help the entity to know the best time that they will decide to give the offers. The result of the coupon is a decrease in profits of the products stated in coupon margin while the price will not fluctuate. The introduction of coupons should be aimed at long-term improvement of the bottom line.
Reimers, & Xie, (2019)   Coupons offered by the companies are discounts on products purchased. When a company will be offering a coupon there will be more customers availing themselves to purchase the products. The customers perceive this as an advantage to them and tend to purchase more. The sales in the company will increase as a result of the coupon this will result in more revenue generated for the entity. The firm will be in a position to invest more in their strategic goals of the firm as more coupons are offered. The coupon has an immense effect on the supply chain because it will a positive impact on the chain this will be evident by an extension in the supply chain. The extended supply chain is important to the company because of competition a firm must ensure that they are efficient in the supply of goods to meet the demand in the markets. An extended supply chain gives the firm the ability to cope up with the global compliance of products this will help in managing risk associated with the supply chains. The chain also gives a scope on the expected products in the markets.   
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