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Destitution Eradication Public Promotion
Destitution is an issue that has attacked most of the third world countries in the world. The issue that embraces destitution involves leading a life that demands a lot since the resources to maintain life becomes limited, and some individuals fail to meet requirements to secure a life worthwhile.  According to Tal (2020), poverty is all around the world and different areas have different needs based on the deficiency they undergo. The situation in many areas globally is contributed by inadequate information to make wealth and daily tactics to win the race of life in terms of meeting daily needs. Thus, poverty is a concern that has affected all generations and needs to be addressed closely to make the required impact and set individuals free from what they find a giant to them. There are universal causes of destitution and those factors that stagnate such characteristics overtime. Globally a public promotion to end poverty among the people is important to make sure that individuals are enlightened on a public promotion. This is to make them aware that poverty eradication is possible in different ways. The paper will discuss destitution issue giving reasons why, the suitable promotional activity, the impact it has on the community as well as those who should be in charge. 
The issue of destitution calls for addresses from different areas globally. In each set of an economy, there exist different categories of individuals that need a constant delivery of information to make sure that they get to the desired state economically. Destitution being a state that comprises failure to make its basic needs indicates many areas that need address by the public. Some of the factors that lead to poverty in the world is a failure to secure credible information that leads to getting the best results to eradicate poverty. Das (2018) states that land is the most important asset in an agrarian economy. Most of the people globally depend on agricultural land to make income for them to earn a living. As a result, poverty is concentrated in the rural areas where they fail to know the value of the land they have and how they can utilize the same to create wealth for themselves and meet their daily life with no struggles to make it happen. Failure to secure credible information on how to use the resource that exists naturally is one of the main factors to the alarming rate of destitution in different parts of the world.
Laziness and failure to look for information have to lead destitution time and again. The current generation fails to recognize any print media but enjoy a lot when it comes to social media and any that entails watching and viewing. The bulk information found in books has a small audience compared to social media platforms. The creation of wealth starts from the immediate resources to keep the ladder onset to gain a better economy globally. Notably, failure to get serious on information inquiry creates a big gap that welcomes poverty from all directions. Pieces of information help solve problems around the globe. As a result, the guts to have more information make it easy to diversify differently rather than leaning on one side. For instance, according to Das (2018), Israel, as a country has utilized the desert land into agricultural land that has great, produces and making good money for the people in Israel. Notably, with such plans and mind, the economy of a country rises, thus creating a room for wealth creation. The economy rising has goodies compared to deteriorating one. A rising economy also determines the direction of real estate which is also part of human living ambitions.
The issue of destitution in the world needs to be addressed to create a better experience for the people in both rural and urban areas. In all the settings, opportunities to make the best in life are based on the location and the market around. The study by Tracton et al. (2017) shows underutilization of resources yet most individuals in the globe have struggled to gain their basic needs. Hence, the issue becomes dangerous and talks in town since if addressed and on the right platforms, lives would not remain the same. Information is an important weapon for fighting poverty. For instance, employment is created in many opportunities that surpass the owner’s capacity to handle it alone. Therefore, heading the community in that direction, people will have different areas to secure wealth and living in general. When people are busy and have activities to generate income, they tend to make wealth and get other areas improved. For instance, if a country gets serious with business to manufacture a certain product, employment is created, economy of a country grows and makes it easy for interaction with other countries for trade as thus currency exchange which is a tool for poverty eradication (Tracton et al., 2017). 
The promotional activity that needs to be addressed is TV ads, Facebook ads and radio stations to enlighten people on the value they have with them. Some of the cautions that need to be made available for them is making sure that promotional ideas are broadcasted in the TVs and radios. Surprisingly, most of the people in the world fail to recognize or interact with printed media. Thus, it becomes less effective. Compared to the current generation that depends on mobile data to make it to the internet, TV channels and listening to radios make it easy for them to get the information needed to reach them at a specified time. 
The promotional activity will be the dissemination of vital information aired on radios, on TVs as ads and Facebook in terms of ads. When the information is hosted for instance, on Facebook and has insights, the need to make a very good audience that would listen would rise with time. A person living in extreme poverty getting a breakthrough to use the resources he or she has makes the whole experience worthwhile and it becomes the most memorable experience to that person. According to Koliousis et al. (2018), individuals do not feel satisfied when they are subjects of poverty. Otherwise, abundance becomes their likeness. When they get a link to do so, it becomes their full-time job. For that reason, public promotion need is to be done on the same to make sure that people get out of their comfort zone and do away with poverty from the roots.
The community and the global economy depends on the inputs of poverty eradication in general. When the guts to do away with poverty gets higher, the society gets it right. Poverty eradication through public promotion tends to create a good experience for the people and the economy involved. Also, when poverty is eradicated through the dissemination of the correct information, it earns that stability in employment and reduced crime rate becomes the talk of the town (Koliousis et al., 2018). However, when poverty is eradicated, the standards of living rise and the chances of having poor eating habits become a past. Information put on the public domain concerning eradicate poverty makes it very easy for people to conform and transform how they live for the better. Globally, the government should be the custodian to enable information to reach the people.
In summation, having discussed destitution issue giving reasons why, the suitable promotional activity, the impact it has on the community as well as those who should be in charge, public promotion should be provided and made sure that all the people have been addressed according to their capability. The minimum vessel should be used to make sure that the information reaches all cases of the individuals. The government is the custodian to make sure that the public promotion addresses all the individuals; a breakthrough to wealth is guaranteed in the future. With people impacted to think in abundance, perspective makes it very effective to create an empire of wealth and shun away from destitution.
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