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QUESTION 1
Strategic marketing is a method through which an individual firm distinguishes itself from its competitors by maximizing their strengths through the provision of better value to its clients than their close competitors. Some of the major issues in strategic marketing include organizational pressure, problems marketing department, problems related to attaining market feedback as well as handling issues such as market cost, planning orientation, and regulatory matters. In terms of organizational pressure, China has increased competition in the world market; they sell quality products cheaply making US companies go to loss. 
Problems in obtaining marketing feedback early is seen based on the worries that China inspired the world’s global market dive could course Federal Reserve to delay its first interest rate hike. Whereas issues related to market cost, China aggressiveness in marketing has caused the USA to do correction that has created pockets of value in what had been the overpriced market or something worse. Stocks remain volatile as market anxiety rise after China's overnight big sell, which the US gets worried about their weakness and not their strengths. Lastly on planning orientation, China has scaled the world's market raising fears that global relapse will ensure hurting corporate profits for companies in the US and the rest of the globe. 

                             QUESTION 2
In the article, ‘How to Thrive in the Turbulent markets,' it is clear that a classic boxing match offers essential lessons on how to utilize opportunities during a downturn. The author uses an instance of a stamina match between George and Muhammad to illustrate the current business competition scenario. The business competition is like a boxing scenario where punches come in a multidirectional way, a change in strategies accompanies each blow; on the other hand, the opponent is always waiting to pin you down.
 The agile companies (Muhammad’s) can identify and exploit emerging business opportunities quickly. Absorptive firms (George's) can weather the market shifts through its stamina and robust. Managers should view agility and absorption in a two-point perspective; as concurrent to create balance and effectiveness in a company. Organizations can be agile by following portfolio, strategy and proper operations. 
The article, ‘The Marketing Review,' focus on two main domains of literature; brand love and film branding with a brandscape perspective. The objective of the journal is to elaborate on the relationship between two and how brand loves them affect film branding in nurturing brand advocacy. This, in turn, favors premium pricing and brand-related purchases as potential consequences. The concept and emergence of brand love have been reviewed. The factors affecting how the placements of a product are effective were examined. 
This article has tried strategically to merge the brand love phenomenon to the idea of film branding to build a long-lasting consumer-brand relationship that may lead to productive marketing gaps and additional information of how the consumers in the contemporary society show love for a brand. This is just because it incorporates people the individuals I the society and character brand. Whereas the article of International marketing evaluates marketing strategies of the companies that were founded in small as well as open economies as they look forward to expanding to international standards. Two primary foreign paths of expansion were acknowledged in this research article, that is, Globalizing and born global whereby each one of them offers a clear approach that facilitates development of excellent marketing strategies that help penetrate the foreign markets. 
The article of International marketing evaluates marketing strategies of the companies that were founded in small as well as those of open economies as they expand to the international market. Two primary foreign paths of expansion were acknowledged in this particular research article. Also, the widths of the product offered as well as standardization in terms of strategies employed in marketing across the states are the two strategic marketing issues that have been addressed in the article. Based on observation and logic, several features have an effect when it comes to selecting the right marketing strategy to be used. These include; foreign business experience, the external globalization, and the international expansion path. 

QUESTION 3
[bookmark: _GoBack]Video 1, facts about Wal-Mart are attached to the region's global leadership, technology, and innovative natures. The mart uses an eco-friendly source of energy, reused products as tires, use of low energy consumer lights using their creative life. Getting the views of the people of the neighborhood to satisfy them has made the facts get attached to the people. The back wall of the mart is a solar wall making the facts connected to technology. The mart's prices do not fluctuate as they are always low making its facts not to be the fad. Citizens were still getting cheap deals and workers minimum wages raised. The mart is also not perfect; it can Couse problems in Economic security, Discrimination problems and health problems. During the hurricane the mart gave water and other vital supplies including clothes free to the communities is a fact that attaches Wal-Mart attaches to the people.
Videos 2, the future of branding is personal. Personal branding is your vision, your fears, your message, your loves, your interests where you came from and your name. It is all that your friends view you as. All these create trust with the audience and vision now and future and relationship with the audience and friends. Technology forced branding to evolve marketing value to the formation of connection to the consumers; branding has also shifted from humanizing objects and abstracts to influence people from others they trust. Personal branding is the most powerful tool to have to accomplish our goals

