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E-commerce
E-commerce which in other words means Electronic Commerce is a term that has been used in most instances to connote selling commodities online which result to online transactions that utilize wireless electronic gadgets like mobile phones or computers. It is significant to understand the same electronic devices connect with each other to form an intricate web of some sort of a “market place”. The same has changed and overhauled the perception of the traditional market that someone goes and picks something of his choice then buys the same in a shop (Turban et al., 2017).  
This essay paper will utilize the example of e-commerce in the electronic sales industry. Before the onset on e-commerce, business was not particularly booming and the main mode of business at that time was the conventional or rather traditional market. Electronic devices such as phones had not been exposed to the people. However, after the introduction of E-commerce, electronic giants such as Apple Inc. by virtue of their online stores made huge strides with respect to proceeds and profits associated with online sales of the electronics.
 There have been Concerns about the integrity of the online electronic commerce. This is because the privacy and security of e-commerce transactions obstructively hinder incorporation of e-commerce technologies. Privacy, veracity, and safekeeping of e-commerce transactions demand new types of reassurance service. There is need to aptly analyze assurance services available as well as counter the challenges and opportunities facing existing online transaction services. There is need to develop proprietary standards with simple verification of customer-specific policies for online transactions (Vakeel et al.,2017).
There is a definite need of the Governments around the globe to control and regulate the Internet-based e-commerce. This is because the same touches on succinct legal issues such as privacy, and the same may give rise to crimes such as cyber fraud which are punishable by law. Governments need to pass laws and legislations that regulate the same area since it has a great impact on the economies of many sovereign states (Turban et al., 2018).
 Electronic commerce utilizes technological advancements like supply chain management, inventory management systems, electronic data interchange (EDI), Internet marketing, mobile commerce, electronic funds relocate, online transaction processing and automated data collection structures. Contemporary electronic commerce characteristically utilizes the internet as a minimum at one particular time its transaction life-cycle, though it can include a broader range of technologies like e-mail, social media among others (Patel et al., 2017). 
As to whether e commerce is the way to go for the business, I firmly believe that ecommerce should be embraced whole-heartedly. This is irrespective of the few technical disadvantages that have been aptly highlighted in the preceding texts (Gupta & Dubey, 2016).
According to recent research and studies, the conventional retail entrepreneurial model which typified by location-centric approach is moving away towards a web-centric model, thereby leading to increased levels of client expectations with respect to speed, comparability, and cost. E- Commerce is the way to go for any business setting shop in modern times for the reason that   E-commerce business models are dissimilar from conventional business approach since e-commerce provides entrepreneurial establishments diverse market opportunities as well as changing entrepreneurial establishments’ revenue structures, competitive settings and the resultant benefits, that are at the heart of the elements of the electronic business model (Sin et al., 2017).
 	The same has also provided clients through the internet a wider access to a broad pool of products that one can be able to buy with just a click of the button. It offers them an opportunity where they research commodities comprehensively prior to buying any of the same. It is also significant to note that the Internet moreover make possible merchandise or service assessment, evaluation and comparison by giving exhaustive information with only the cost of internet bundles or WI-FI (Oliveira et al.,2017).
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