
Running head; launching of a new V8 fusion Event.
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                                            Event details.

· Event date; 12/09/2019
· location; Camden Town in northwest Landon England
· Attendance projections; Three thousand people
· Organization; Walmart Company
· Walmart company; Corporate Company
· Event history; The Walmart company through their inventive and  the urge to improve the V8 fusion to give customers a new taste while improving the quality of the juice found it worth to launch a new product which will meet the new market demand and meet the consumers preferences in order to compete effectively with the competitors.
· Objective of the event; the launch will create awareness to the consumers of the new brand of new V8 fusion which is a natural drink with essential nutrition that adds value to the health of the consumers. The event also acts as a form of advertisement or another way of product promotion. As a result of this event the company will expand its market share through informing the customers the benefits of this new product and how economical it is more than the others available in the market. The event will help increase the revenue as the product will be on sale after the launch.
· Target markets; Walmart company target market from the new V8 fusion is for everyone who is not wealth around all corners of its stores. By not being wealth here it means catering for the average population by making sure it is pocket friendly so that everyone can afford it.
· Attendees profile; The event was attended by the major distributors of the Walmart product word wide. This are the people who sells company’s product on behalf of the company where it cannot reach the people in the outskirts. The total attendees of the event were 3000 distributors. The consumers love spending on such kinds of the product which contains nutritional values and at the same time it is pocket friendly.
· Walmart sales representatives acted as the exhibitors where by during the launching event they showcased the product full process and its content to ensure that the product is well understood by the people and most likely to show what the new product is like.
· Sponsors; The event was fully sponsored by the Walmart company
· Competitors; Amazon, Alibaba and Home Depot
· Economic impact of the event; The event which took place for a period of two days impacted a lot economically in the town.  The lodging was fully booked around the town and this boosted the town financially and mostly to the owners. Hotels were able to sell their food and made huge profits as a result of the huge population all over the world who attended the launching event. Transport industries was positively impacted as people had to pay to be transported. The entertainment group which was hired to entertain the group during the event was very active and were also gaining a lot since they were being paid. Shops mage huge profits as visitors could buy basic necessities from shops. Therefore, for the two days a positive economic change was easy to trace.
· Effects of the competitive force during the event; there were no parallel launching events by other companies and so the event did not experience competition during the launch. Some of the economic factors which positively affected the events are the stability of the company financially, availability of ready market and continued revenue generation by the company. Since the company is not politically founded and does not have anything to do with politics the even did not have any political factors affecting it either positively or negatively. The weather was very favorable and contributed to the success of the event as the turnaround was as expected, thanks to the event advertiser.
· Security and risk management to be considered during launching event; First the event was heavily guarded to avoid any security issue that may have risen during the launching event and also to ensure the safety of the attendee.  A bout the product which was being launched the consumption of the juice was verified by the healthy authority to be of standard and healthy for human consumption and this ensured that the product was safe for consumption.
· The unique feature about the product is that it is one of its kind and that no other company was producing the product and so this made it to be a hot cake among the consumers of V8 FUSION.
· If this was my event what I would do differently is the number of people invited for the launching event. I would have made sure that I invite as many people as possible so as to raise the revenue for the company. For instance, when the attendees are many the more the chances of doing a product promotion through informative form since people will be able to even tell more of their friend and hence raise the sales. I would also make sure I invite politician to ensure they will speak about it and this will also increase revenue for the company
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