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1.  Twitter sees fandom as a fast-evolving trend where the expression of fandom increasing at the rate of 292%. There has been increased sharing on social media, which has led to stronger bonds between idols and their fans. Fan tourist has also had also been on the rise with more than 39% increase as people seek to satisfy their inner fictional characters. My expression of fandom is expressed by following hashtags on trending topics such as the GOT, tweeting, retweeting, and sharing tweets by others.
2. One of the best ways for companies to connect to their fans and empower them is through the use of idols. Fans are excited by everything that their idols do, where they eat, the clothes they wear, the makeup they apply, their hairdo, and everything that pertains to their lives. Thus for companies to reach out to most of their fans, they should use social influencers to move fans to the desired direction or to put across a message, and using twitter idols is a great place to start.
3. People on twitter are using Fan Art and LARPing as a way of expressing their talents and abilities by dedicating their favorite acts by role-playing or dedicating pieces of art to their idols. #gameofthronesfamily is a hashtag for the Game of Thrones series, a trending hashtag on Twitter, and most people my age followed this hashtag. Brands can use hashtags to reach out to their fans by following a hashtag and contributing to the conversation, retweeting, and even adding their hashtag. Am mostly following popular hashtags and contributing to the trend, I don’t add my hashtag since I don’t have a massive following.
