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[bookmark: _GoBack]Counterfeiting is one of the most significant problems facing the luxury goods industries. According to Hilton, there are different types of counterfeiting experienced in the fashion industry. Hilton identifies various examples of counterfeiting such as vanity counterfeits, Overruns, Condoned Copies, and Self copies. The type of counterfeiting selected for this assignment is Vanity counterfeiting. Vanity counterfeit refers explicitly to the production of fake, low-perceived value products that are almost similar to the authentic products produced by the original sector. While this counterfeit raises many ethical questions, it is associated with specific power dynamics that encourage its continuous practice. Vanity counterfeits are often made in countries that experience very many economic hardships. Thus, most people usually consider it a fundamental human right to make a living in whatever way they can. Also, people often support the continuous production of these counterfeit goods. They argue that the counterfeiters are merely serving a market that of consumers who would otherwise not afford the legitimate products. In such a circumstance, many say that the counterfeiters are performing a social service and that society's welfare is considered; thus, they should relax copyright restrictions.
However, designers argue that these poor quality imitations of their products can lead to terrible damage to their brand. Further, they say that counterfeiting deprives them of their legitimate economic right of benefitting from their work. They also claim that it is an abuse of their moral rights. Even though there are specific ethical issues associated with vanity counterfeits, the dynamic powers associated with it that encourage the act make it very difficult to bring this type of counterfeiting to an end. Also, most people who buy these products are usually well aware that they are counterfeits but still buy them since they cannot afford to buy the original products. The only victims of the counterfeiters are those who lack knowledge that the product is fake. Thus, we may ask a question: do the less knowledgeable rights overweigh those of the knowing buyers who purchase the products knowing that they are counterfeit. In trying to solve this counterfeiting problem, a feminist may try to use approaches that will ensure designers, consumers, and counterfeiter's rights. This is because; the ethical issues involved in vanity counterfeit are arguable because of the various prospects of the designers, the counterfeiters, and even the consumers. Since making a moral decision on cases of intellectual property rights may be difficult, the feminist may try to convince the original designers and the counterfeiters to come to an agreement that will ensure that both their economic and economic rights are considered.
The rampant consumption of clothing threatens the environment. Brooke's essay provides optimistic utopian solutions to this problem that human systems can adapt to prosper in this changing world. A utopia is a non-or not yet existent society that is fundamentally different from the present and located in a particular time or space. The concept of Anthropocene is constant with Utopianism as it reimagines the history of the past and the present by reference to an unrealized future.  Utopian projects offer solutions to finding a different way of organizing society to bring transformation to culture, economics, and politics while creating new sustainable ideas and propositions for living differently. Among the optimistic solutions offered to the word-wide problem of hydro-carbon fueled regime of synthetic textile production, high energy laundry practices, and microfiber pollutions include applying the Curricular Fiber Initiative and practicing a shift of production materials, for example, shifting from microfiber to wool products. Embracing social changes such as reducing the motivation to consume new synthetic clothing also helps to alleviate environmental degradation. Further, practicing closed-loop recycling g is also very vital in dealing with these problems.
All these ideological solutions offered are associated mainly with power dynamics that are useful in bringing the changes. For example, the circular fiber initiative proposes technological solutions to specific environmental problems, namely, reduce material waste. This aims to catalyze changes across the industry while promoting a fact-based vision for a new global textile industry system. On the other hand, practicing closed-loop recycling helps to create utmost faith in transformation and business ability to draw upon technology, hence creating new market opportunities while enabling the restoration of the ecosystem. Further, practicing shifts of clothes material eliminates the hazard of microfiber to the environment. Besides, acceptance of social changes empowers a person to embrace different social features and a revolutionary transformation of the relationship s between fashion, technology, consumption, and the environment. A feminist may use different approaches to help solve these problems. For example, they could embrace the Circular Fiber Initiative project and embracing social changes. They may also initiate or support campaigns that emphasize reducing environmental pollution by eliminating plastic and synthetic wastes. An example is Dame Ellen, a famous yachtswoman. She is a high–profile proponent of the circular economy and has lent her celebrity status to support campaigns on plastic pollutions in the oceans.
According to Lindemann, feminist ethics is normative and descriptive. It is fundamentally about how things ought to be, while description plays the vital yet secondary role of helping us figure that out. Normative language is the 'ought' instead of 'is,' the language of 'right' and 'wrong' and 'worth' and 'value.' Feminist ethicist share two joint moral commitments that are the subordination of women is morally wrong and that the moral experience of women is worthy of respect. However, feminist's ethicist differs on several normative issues. Generally, according to Lindemann, the twin commitments form the normative legs on which any feminist ethics stands. Feminist ethics, as defined by Lindemann, is sufficient for addressing the problems experienced in the fashion industries. According to Hilton's essay on the ethical issues in counterfeiting, we see that in the event of a feminist trying to solve problems experienced by designers, making moral judgments about intellectual property rights cases may prove to be very difficult. However, if the person can apply the concept of feminist ethics as defined by Lindemann, they would be better positioned to tackle these problems to ensure the success and growth of the fashion industry.  





