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[bookmark: _GoBack]The learning outcomes derived from this case study include the following: identifying and understanding the organizational response by discussing and understanding the options that may have been available. Pfau & Wan (2006) defined persuasion as the effective use of communication in an attempt to shape, change or even reinforce certain perceptions held by the public. In this case study, it is evident that Robinhood tried to persuade the public to change their perceptions about the Game Stock restrictions. According to the traditional publicity model often referred to as the press agentry model, Robinhood observably made attempts to connect with the stakeholders in the market about the changing situations. The company sought media coverage to inform investors about what they considered market volatility and as a measure to keep a substantial amount of money on hand to process all the trades happening through the clearinghouse. 
The systems theory of public relations requires that companies consider changes in the economic, social, and political environment to inform their decisions. In an attempt to adjust and manage the relationships that Robinhood has with the external stakeholders making up its environment, the company has particularly focused on its clients and their customers as part of the open systems. It is essential to note that the systems theory of public relations influences the external relationship and determines the internal functions and stakeholders of the organization. Based on this theory, Robinhood chose an effective communication strategy to communicate with their customers informing them of the new changes. 


On January 28, Robinhood sent out emails to their customers informing them that they would only allow limited buys of the listed company stock starting the following day. Arguably, this is in line with the provisions of the systems theory of public relations that helps in forming critical decisions to respond to changes in an organization’s external environment which is believed to be imposing constraints on the organization. It is emphasized that the public systems theory significantly influences the interdependence of the organization and the environment (Johnston, 2016). According to the case, a ton of people were observably offended by Robinhood’s decision. For instance, as indicated in the Subreddit's Twitter account, the restrictions harmed small traders in favour of the wall street establishment. Users of Robinhood flooded Google and Apple play stores with negative reviews and was followed by a lawsuit on January 28 in the Southern District of New York. 
The company’s response to the volatile market situation has been considered an abandonment of customers by the company by applying the persuasive communication model of public relations to convince the customers to adopt their viewpoint. 
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