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Before the pandemic furniture market in the US indicated a high-income level of 96.4 billion dollars which showed a growth of 2.9 percent. The industry was less fragmented where the other retailers have moved into taking market share from other competitors in the market. The sale of furniture increased due to the incorporation of e-commerce and the utilization of distribution channels of the table. Living room furniture has rated the highest income for their producers. The biggest piece of furniture in the United States of America is Ashley furniture. Before the pandemic, the USA marked high sales of furniture and furnishing. The furniture produced in America was characterized by new furniture designs, assembly and innovation, and the development of new models to cope with the current market trends. Dumping of the furniture had an adverse effect on the markets where the customers had to buy the goods at higher prices; this resulted in the reduction of customer’s surplus. When America is exporting the products, this led to monopoly power that resulted in more demand for raw materials that led to more production of goods Kim, & Lee, (2020). 
[bookmark: _GoBack]Business opportunities in the USA that a person can utilize are e-commerce distribution that will create tough competition of the small business against the large entities. This opportunity will help the small companies ferry their products to specified destinies and fetch more income. They were establishing an international; trade consulting company that will help advice companies to cope with the changing regulations in the market industry. Retail and distribution consulting will help other entities to develop better methods of utilizing their supply chain methods.  The prominent geographic market in unites states of America will be the northern part of America. The population in that region has a high purchasing power of home furniture subdivided into living room furniture, storage furniture, and bedroom furniture. Sales of home furniture have increased due to intensified e-commerce that has led to massive growth. 
Steelcase Company would also be ideal in the American economy in the furniture industry that produces office furniture. The company is the largest producer of furniture globally, with 80 different locations in the country. The company is ideal because it has more showrooms and many branches in other countries. This has resulted in them gaining more income that has led to financial stability resulting in the production of high-quality and viable designs of furniture that can satisfy customers' demands. The company has diverse brands of products that include office accessories, design tex, and turnstone used by small entities and home offices. For an effective marketing strategy, the business will consider the product by adding value to look appealing to the customers; this will fetch more income to the business entities. The company will consider place as another strategy by ensuring the products are available to the customers at convenient locations where customers can easily access them Chen, H. J. (2018). 
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