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Topic Interpretation
[bookmark: _GoBack]	The topic seeks to investigate the different ways through which popular media influences society, focusing on gender, race, and class as the elements of interest. The media plays an important role in society as it is tasked with the responsibility of communicating to the general public. The current perception of gender, race, and class, are, therefore, a result of the content presented by the media. Given, the rampant inequalities and discrimination based on gender, class, and race, the media's impact on the country in relation to these aspects has been negative. For this reason, the question presented in the topic looks to establish the specific ways how these aspects are represented in popular media and how this representation impacts the societies perception and subsequent actions. 
Key Words
The research for the topic was conducted using a combination of the word media and the individual aspects under investigation such as “media and gender, media and race, gender and social class”. Also, the three keywords “race, gender and class” were used together along with the word “media” to find sources that directly address the topic. The influence of specific media channels on these elements was also investigated by searching words such as social media, television or film and gender, race, class.
Sources Selected/Annotated Bibliography
Media and Race
Mastro, D. (2017). Race and Ethnicity in U.S. Media Content and Effects. Oxford Research Encyclopedias. [online] Available at: http://oxfordre.com/communication/view/10.1093/acrefore/9780190228613.001.0001/acrefore-9780190228613-e-122 [Accessed 17 Mar. 2019].
The article presents the findings of empirical studies affirming the influence the media has on race and ethnicity. According to the author, the exposure to the media has an impact on the audience's cognitions, behaviors, and emotions towards race and ethnicity, hence the influence on society. The nature of the influence is determined by how the different racial or ethnic groups are portrayed or characterized in the media. Therefore, a positive character will lead to positive influence and vice versa according to the author. 
Castañeda, M., 2018. The Power of (Mis) Representation: Why Racial and Ethnic Stereotypes in the Media Matters. Challenging Inequalities: Readings in Race, Ethnicity, and Immigration.
In this article, the author discusses the dangers of misrepresenting a particular race or ethnic group in the media, given its power as a platform. The increasing popularity of the media as a reliable source of information has enabled it to shape the views of members of society about themselves and the world around them. For this reason, by perpetuating stereotypes about certain groups, the media will be misrepresenting the plight and risking painting a negative image to society. 
Media and Class/Status
Ridgeway, C. (2014). Why Status Matters for Inequality. American Sociological Review, [online] 79(1), pp.1-16. Available at: http://www.asanet.org/sites/default/files/savvy/journals/ASR/Feb14ASRFeature.pdf [Accessed 17 Mar. 2019].
	The article discusses the impact of status on inequality.
The author argues that social inequality can only be understood by looking at the effects of the inequality brought about by class or status. In turn, this points to the effects of power and resources on respect and esteem. Therefore, portraying one group as “better” than others in popular media creates inequality by awarding these groups material advantages over the others. 
Miller, D., 2015. Media power and class power: Overplaying ideology. In Media and left (pp. 44-66). Brill.
The article suggests that the role of the media contradicts itself as far as class and power is concerned. The state uses the media as a platform for maintaining social order, making it a tool of power. On the other hand, it is the responsibility of the media to promote freedom, fairness, and equality as per the capitalistic ideals. Therefore, by conveying the messages of the ruling class and the elite corporates, the media acknowledges the class divisions that characterize society. 
Zayer, L.T., Sredl, K., Parmentier, M.A. and Coleman, C., 2012. Consumption and gender identity in popular media: Discourses of domesticity, authenticity, and sexuality. Consumption Markets & Culture, 15(4), pp.333-357.
The article examines how gender is represented in contemporary media to determine the impact of its consumption on society. To achieve this, the authors focus on the predominant themes of sexuality, authenticity, and domesticity in relation to gender. Based on the content currently being aired on popular media, the traditional gender roles are increasingly being deconstructed and new roles created and reinforced by consumption.
Greenwood, D.N. and Lippman, J.R., 2010. Gender and media: Content, uses, and impact. In Handbook of gender research in psychology (pp. 643-669). Springer, New York, NY.
According to the author, inequalities between men and women are promoted by society’s perceptions of gender. Ideally, men and women have rather similar capabilities but the attitudes and behaviors reinforced by the media create the difference in perception. That is, the media systematically represent gender in its content creating the gender differences that is the basis for gender inequality. 
Essay Plan
Introduction
	The essay will evaluate the representation of gender, class, and race in the media and how they individually reinforce inequalities in society. To explain the role of the media in perpetuating inequalities with regard to race, gender, and class, the paper will introduce social theory and link it to the impact of consuming preorganized gender, racial and class messages. Social theory will help create a systematic method of examining the impact of the role played by the media in promoting inequalities on racial, class and gender fronts.      
Body
The essay will be divided into three body paragraphs. The first paragraph will focus on the media and race, the second paragraph will deal with gender and the media, and the third discusses the media and class. In each paragraph, the paper will begin by establishing their respective relationships with the media, including how they are represented in contemporary media and their respective impacts on society. Social theory will be used to link their impacts to the prevalent inequality in society. As a result, this will directly address the question presented in the selected topic. To paint a clear picture of the situation, the essay will employ contemporary examples of the situation today, demonstrating how society is being impacted by the media. 
Conclusion 
In conclusion, the way gender, race, and class are represented in the media promote social inequality. The media reinforces gender roles which shape people’s views and behaviors on matters gender. With regard to class, the media promotes the concepts of power and status, giving certain groups advantages over the other. The same applies to race as negative stereotypes affect negatively the public's perception of specific races and their respective position in society, creating social inequality
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