2.6 Pre-flight, in-flight, and post- flight service quality and customer satisfaction
You need to provide relationship from literature review and other parphargh for develop the hypothesis and explain
So after explain that and you can get this three hypothesis under 
H1-1 Pre-flight service quality improves the level of customer satisfaction.
H1-2 In-flight service quality improves the level of customer satisfaction.
H1-3     Post- flight service quality improves the level of customer satisfaction.


2.7 When the customer is in the category of high price sensitivity, the relationship between service quality and customer satisfaction is weaker. And when the customer is in the category of low-price sensitive, the relationship between service quality and customer satisfaction is stronger.
Same before 
H2-1 Price sensitivity negatively moderate the relationship between pre-flight service quality and customer satisfaction
H2-2 Price sensitivity negatively moderate the relationship between in-flight service quality and customer satisfaction
H2-3 Price sensitivity negatively moderate the relationship between post-flight service quality and customer satisfaction



2.8 When the customer is in the category of a high-quality seeker, the relationship between service quality and customer satisfaction is weaker. And when the customer is in the category of a low-quality seeker, the relationship between service quality and customer satisfaction is stronger.
Same before 
H3-1 Quality seeker negatively moderate the relationship between pre-flight service quality and customer satisfaction
H3-2 Quality seeker negatively moderate the relationship between in-flight service quality and customer satisfaction
H3-3 Quality seeker negatively moderate the relationship between post-flight service quality and customer satisfaction

3.9 H4-Customer satisfaction positively and passenger loyalty.
[bookmark: _GoBack]Same before 
H4-Customer satisfaction positively affects passenger loyalty.
