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"1 HUW WE BELIEVE

The most famous of these precision marketing firms is Clarig,
which breaks down the U.S population intosixty-two psycho-demograph
based on such factors as how much money people make, wh,
they like to read and watch, and what products they have bought i ¢
past. For example, the “suburban sprawl” cl}x;ter is cOmPOSEq of
{ families making about $41,000 a year and living in fastjgrowmg p
' such as Burnsville, Minnesota, and Bensalem, Pennsylvania. These peg;

are almost twice as likely as other Americans to have mree-way cal

They are two and a half times as likely to buy Light n’ Lively Kid Yo

Members of the “towns & gowns” cluster are recent college gradua

places such as Berkeley, California, and Gainesville, Florida. They are §
consumers of Dove Bars and Saturday Night Live. They tend to drive smg
foreign cars and to read Rolling Stone and Scientific Amen‘cszn. ;
Looking through the market research, one can sometimes be a;
by how efficiently people cluster—and by how predictable we all
you wanted to sell imported wine, obviously you would have to
places where rich people live. But did you know that the sixteen countig
with the greatest proportion of imported-wine drinkers are all in t
same three metropolitan areas (New York, San Francisco, and Washing
D.C)? If you tried to open a motor-home dealership in Montgon
County, Pennsylvania, youd probably go broke, because people i
ring of the Philadelphia suburbs think RVs are kind of uncool. But if
traveled just a short way north, to Monroe County, Pennsylvania, y
would find yourself in the fifth motor-home-friendliest cou f
America. g
Geography is not the only way we find ourselves divided from pe )
unlike us. Some of us watch Fox News, while others listen to NPR. ¢
like David Letterman, and others—typically in less urban nei
hoods—like Jay Leno. Some go to charismatic churches; some g
mainstream churches. Americans tend more and more often to ma
people with education levels similar to their own, and to befriend p o
with backgrounds similar to their own. >

My favorite illustration of this latter pattern comes from the fi
noncontroversial chapter of The Bell Curve. Think of your twelve cl )
nds, Richard J. Herrnstein and Charles Murray write. If you had cho
ndomly from the American population, the odds that half of
est friends would be college graduates would be six in a t
odds that half of the twelve would have advanced
ss than one in a million. Have any of your twelve

ted from Harvard, Stanford, Yale, Princeton, Caltech,
th, Cornell, Columbia, Chicago, or Brown? If you ¢
ds randomly from the American population, the odds
1g four or more friends from those schools would be
one.

clusters,
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BROOKS | PEOPLE LIKE US

Many of us live in absurdly unlikely groupings, because we have

organized our lives that way. . .
It's striking that the institutions that talk the most about diversity

often practice it the least. For example, no group of PCOEE. sings the
diversity anthem more frequently and fervently than ad_mmutrat?rs at
just such elite universities. But elite universities are ama;mgly undiverse
in their values, politics, and mores. Pprofessors in panlgulat are drawn
from a rather narrow segment of the population. 1f faculties reﬂecFed the
general population, 32 percent of professors would be registered
Democrats and 31 percent would be registered Republicans. Forty per;gnt
would be evangelical Christians. But a recent study of several universities
by the conservative Center for the Study of Popular Culture and the
American Enterprise Institute found that roughly 90 percent of tﬁose
professors in the arts and sciences who had registered with a political
party had registered Democratic. Fifty-seven professors at Brown were
found on the voter-registration rolls. Of those, fifty-four were Democrats.
Of the forty-two professors in the English, history, sociology, and political-
science departments, all were Democrats. The results at Harvard, Penn
State, Maryland, and the University of California at Santa Barbara were
similar to the results at Brown.

What we are looking at here is human nature. People want to be
around others who are roughly like themselves. That's called commu-
nity. It probably would be psychologically difficult for most Brown profes-
sors to share an office with someone who was pro-life, a member of
the National Rifle Association, or an evangelical Christian. It’s likely that
hiring committees would subtly—even unconsciously—screen out
any such people they encountered.
Republicans and evangelical Christians |
have sensed that they are not welcome ‘
at places like Brown, so they don’t even ‘1!

|

People want to be
around others who
are roughly like
themselves. That’s
called community.

consider working there. In fact, any reg-
istered Republican who contemplates
a career in academia these days is both
a hero and a fool. So, in a semi-self-
selective pattern, brainy people with
generally liberal social mores flow to academia, and brainy people with
generally conservative mores flow elsewhere.

The dream of diversity is like the dream of equality. Both are based
on ideals we celebrate even as we undermine them daily. (How many
times have you seen someone renounce a high-paying job or pull his
child from an elite college on the grounds that these things are bad for
equality?) On the one hand, the situation is appalling, It is appalling that
Americans know so little about one another. It is appalling that many of
us are so narrow-minded that we can’t tolerate a few people with ideas
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