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1. [bookmark: _GoBack]INNOVATION
There are different policies that can be used by either the government or the responsible bodies that regulate trade and business in general to foster more new products or processes in existing organizations. The policies would seek to encourage innovation and reduce the expenses incurred by organizations as they attempt to develop new products or processes into their existing organizations (Drucker, 2014). 
One of the policies that can be used to achieve this is the policy of government spending on research and development. In this case, in the event a private sector does not have enough inducement carry out a specific research or development, the government should chip in and fund such kind of work directly. By funding this work, the private sector will have gotten the chance to develop new products and include them in their already existing products. Government spending on research and development can provide direct financial support to private sectors to carry out research and development as done in colleges, nonprofit research areas, and private firms at times.  The policy of government spending on research and development produces technology that is available for other companies to use. For this reason, taxpayers money is involved and can at times directed for political purposes rather than economic or scientific as it is supposed to be. However, this policy would help in the production of new products and processes in organizations (Drucker, 2014). 
Another policy that would help to achieve the development of more products and processes in the already existing organization is the policy of tax breaks for research and development.  If this syifstem put into practice, it would seek to encourage research and development by giving firms a reduction of taxes depending on the kind of research the company is conducting and how much research it is performing. This policy would provide firms with a chance to do research and development at with minimal or no taxes involved.  This would make organizations conduct as much research and developments as they can, and the objective of manufacturing of more products and processes in an organization would be achieved but the implementation of this policy. This policy is also referred to as the policy of research and experimentation tax credit.  It is a cost-efficient policy that would stimulate additional organizational investments (Pasquale & Citron, 2014).
The reason some companies or organizations are more innovative than other is as a result of being digital. Being digital in this case means that a company or an organization conducts its activities including sales, marketing and advertising in a digital manner. This enables the adverts and the marketing of the company or an organization more successful. This is because when the information regarding the company is done digitally, it reaches more audience, the audience will inquire about the company’s products, and the inquiries will turn into sales with time. C companies like IBM are doing an excellent job when it comes to digital marketing, and that's why it is considered successful regarofding innovation and development.  IBM recently launched a digital marketing platform that supports its business partners. The platform is free of charge (Hayton, Hornsby & Bloodgood, 2013).
In summary, use of certain policies can help improve production of new processes and products in already existing organizations. The policies would seek to reduce the expenses that firms incur in research and development activities. Since costs are among the significant hindrances of innovation, when cut, innovation is facilitated. (Pasquale & Citron, 2014).
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