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According to Moore, Murray, Farrell, & Youm (2017, p 210), social media and expanded video opportunities have produced many controversial moments for important Multinational Corporation. In my understanding, social media has brought about the bad behavior of some college athletes and students in general with the implementation of the Clery Act. The passage sheds light on the importance of social media to current and future users. I have great concern with the First Amendment attempts to ensure that the widest possible dissemination of information from diverse and antagonistic sources Moore (2017, p 214). However, there is a need for additional explanation to the ideal purposes of the First Amendment and how the expanded protection granted commercial speech in the last two decades (Moore et al., 2017, p 216). 
According to Moore (2017), p 218, if the First Amendment guarantee means anything, the government has no power to restrict expression because of the effect its message is likely to have on the public. However, an additional explanation of how the First Amendment warrants the risk that some false information may sneak into the marketplace so that the truth may prevail (Moore et al., 2017, p 236). I am also interested in the passage of the federal trade commission and other federal agencies. Further explanation is needed on the reason as to why the unfair methods of competition in commerce are declared unlawful (Moore et al., 2017, p 254). Evaluating news properties in a commercial context also offers some interesting insight in cases involving a lack of better terminology, online theft (Moore et al., 2017, p 258). There is need for additional explanation on the reason as to why advertising expenditures continuing to rise, and how the commercial speech has become an important avenue for exercising First Amendment freedoms (Moore et al., 2017, p 260). An additional explanation is also required to illustrate the importance of social media to the continued influx of advertising revenues.
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