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The institution that is under investigation is the Microsoft stores mall. This company deals with computer software, personal computers, and consumer electronics. It manufactures, licenses, and sells electronic gadgets to people in Florida. Some of the software available in these shops include edge browsers and internet explorers. Hardware devices include a touchscreen, a personal computer, and video games. The company was ranked high in 2020, generating total revenue to the United States of America. Some of the competitors include apple and google companies. The reason for choosing this company is because of the large market share that it has earned from sales of its product. It's a global company that has spread in many countries; this has created more relevance to its customers due to the efficiency created by the products that they offer. 
From the observation made based on the gender in clients entering the stores to purchase the products, the male gender is higher than the female gender. From this observation, we can conclude that the male gender has a high purchasing power than the female gender of the products offered by the company. Based on preference and taste, the males are more likely to buy products from the company because of their nature of efficiency and durability of the hardware purchased. The reason for choosing gender in the observation is to determine the economic disparities between the female gender and the male gender. The products from this company are expensive compared to other competitors who give similar products in the markets. The mall is busy with clients flocking in all day long; this shows that more transactions are being carried out based on the products offered. 
The age of clients in the shop mall is ranging between 30 years to 50 years. These age limits are to people who are financially stable and can purchase the products without struggling. Many people have secured themselves luxurious jobs; thus, they have more money to spend in purchasing luxurious goods such as personal touch screen computers. These goods are referred to as Giffen goods. Age is used to determine patterns in the purchase of Microsoft products to show which would be the best target market for their products to ensure that they can earn more revenue when the customer is fully satisfied with the products offered. 
Based on race, the prevalent customers in the shops are black Americans and whites. This shows that their preference for Microsoft products is higher than other people in the country.  These criteria are important to determine the economic status of the place's inhabitants; this is because we have other races in the states but do not show interest in purchasing the products. Whites are more than the black Americans flocking in the mall. The shoppers are moving in groups this is as a result of services being offered by the company. Some shoppers are moving there to purchase the products while others are moving to seek consultation from the employees to help them decide on the best item to purchase that will help them take appropriate considerations on the products offered. Clients in the mall take longer time; this is because they are offered services at convenience to make sure that they get contented with product consultations before purchasing; they are eager to know the service the products are to remain viable and guaranteed after purchase in case it develops issues.
The company has efforts to increase sales from their previous revenue acquired; from this, they have implemented market strategies that will access more customers who are willing to buy the product. They are now interested in utilizing the markets based on the 4 Ps, including place, product, price, and promotion. The company has improvised their products to add value; this will help in satisfaction of the consumer by meeting their demand in the markets. The company has a full understanding of the product cycle; this is necessary because they can plan for more actions to take about the products to help them access more market share in the competitive global markets. With the value-added to the products in the cycle, the company can now decide the amount of money to be charged on the good. 
In price, Microsoft stores have linked the price of their goods to product real and perceived value while considering the seasonal discounts that they are to offer to customers, prices that have been put by their competitors such as Apple. The price of products from the company is high because they are luxurious. They are offering discounts to the customers to win them this has a positive contribution towards revenue earned from the sales. Microsoft has enhanced strategic partnerships with other retailers that have made it possible to have shops in different parts of the world. It has also enhanced flexibility in the production process of their products to make it easy for them to avail the goods required at an ideal time. With more skilled employees, the company is in a position to produce quality goods. Pricing models have been used to decide the prices to be charged on the goods. 
The company has made strategies on availing their products to their customers by deciding the ideal locations where they have established Microsoft dealers and made online platforms where the customers can easily shop without necessarily going to the retailers. More of their products are now available on the web page to enhance the accessibility of the interested customers.  Through this avenue that the company has established to reach their target audience, they can access more finances that will be used to finance the company to increase stability. The company has also established the promotion of its products through advertisements and public relations. This is done to convince the customers why they need Microsoft products and the reason as to why they are being charged the specified price.  By promotion, the company can reach their target audience, and they are using email campaigns to reach the customers at the right place and at the right time and on other websites. 
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Data collection matrix
	
	gender
	Age 
	Race 
	Alone/group
	Product purchased
	Time spent in the mall

	1
	Male
	31
	White
	Alone
	Lumia smartphone
	3 hours

	2
	Female
	33
	Black
	Alone 
	Life chat headsets
	2 hours

	3
	Male
	48
	White
	Group
	portable media players
	4 hours 

	4
	Male 
	47
	White
	Group
	Game controllers
	2hours

	5
	Male
	33
	White
	Group
	Tablet PCs
	3 hours

	6
	Female
	32
	White
	Group
	Video conferencing device
	2 hours

	7
	Male
	36
	White
	Group
	Keyboards
	3 hours

	8
	Male 
	35
	Black
	Group
	Smart bands
	2 hours 

	9
	Female 
	34
	Black
	Alone
	Fingerprint reader
	2 hours

	10
	Female 
	37
	Black 
	Alone
	Smart glasses
	4 hours

	11
	Female
	49
	White 
	Group
	Lumia phone
	5 hours

	12
	Male
	50
	White
	Group
	Webcams
	3 hours

	13
	Male
	46
	Black
	Group
	Headsets 
	2 hours

	14
	Male 
	44
	Black
	Group
	Biometric readers
	5 hours

	15
	Male
	33
	White
	Group
	Game controllers
	3 hours

	16
	Female
	39
	Black
	Group
	Smartphones
	2 hours

	17
	Male
	41
	Black
	Alone
	Smart glasses
	3 hours

	18
	Female 
	48
	White
	Alone
	Webcams 
	3 hours

	19
	Female 
	46
	White
	Group
	Smart bands
	4 hours

	20
	Male 
	37
	White
	group
	Webcams 
	5 hours



From the observations made, consumers are willing to purchase goods with high quality at price tags given by the company to fulfill their satisfaction. The wealthier the people are, they purchase luxurious goods to fit in their social class in society. Financially men have indicated high economic excellence compared to women who are less in number making purchases of the expensive products.
