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How Nations can Enhance Their Competitive Advantage
	Competitive advantage is a superiority by an organization or nation that occurs when it can provide a service or a product of a higher quality but on a lower price as compared to its competitors (Porter, 2011).Through charging higher prices as a result of increased the value through differentiation. Competitive advantage arises due to matching the most common competencies to the opportunities. This paper will look into details ways the competitive advantages that accrue and the main factors which influence the competitive advantage of a country such which include government involvement, company agenda, premises, factor indication, and the level of home demand in the United States of America.  
	National prosperity is domain in competition which is created not inherited. It does not grow based on natural endowment, currency value, classical insists, labor or interest rates but it depends on the value of industry innovation and upgrade. Many companies globally normally gain advantage over world best competitor because of pressure and challenge. However mostly local benefits normally accrue as a result of country possessing strong domestic rivals, high demand of the local customers and aggressive home suppliers as indicted by (Porter, 2000) . As the level of completion is increasingly developing in the global arenas many nations have become less important sine the basis of competition has shifted to the assimilation of knowledge. Many differences in terms of national value, economic structures, institution and culture are the influential players in competition success
	There are many striking patterns of differences among the leading competitive countries in the world like the United State of America. Ultimately countries like the United States succeed in particular industries due to home environment a most forward looking. Studies show that pattern of competitive in most leading countries mostly conflict the conventional wisdom that aids the thinking of many nation and industries universally. Normally for competitive success is pegged on labor cost, exchange rates and economies of scale. However in industries particularly the determinant factors competitive factors includes collaborations, mergers, strategic partnership and government support.
Role of Government 
	The above factors play the most integral role in promoting national competitiveness.  Managers are still requesting for more government support for some particular industries. Favorable government policies such as reduced taxation, minimal policies in starting and operating businesses normally provide favorably environment for business operation hence increasing national competitiveness. These approaches in greater perspective favor both companies and industries as they provide fundamental sources for competitive advantages. Pursuing them based on their short term appeal mostly guaranties that United States or any other country achieves sustainable competitive advantage. Therefore for a country to achieve positive competitiveness new tools and perspective approaches that grow directly should be embraced. Analysis of international successful industries without incorporating traditional and ideology of the current intellectual fashion should be put in place. Government real role mostly in the competitive advantage influences the remaining determinant. Federal law has many roles to play in the national development or advantage.
Company agenda
	Ultimately companies themselves can withstand and sustain competition in the business sphere. For them to improve their competitiveness they must act on fundamental aspect of the businesses. For instance they recognize the role of innovation and what comes with incorporating innovation. But it takes leadership to form dynamic challenging environment as well as recognizing the available escape routes in the market that can be used to enhance competition so that they can compete their rivals in the market. For instance it is tempting for a cooperative research and development project to agitate for lowering the cost and risk of a research project. Instead they can divert company focus to resources from proprietary which intern can eliminate the subject of real innovation. Competitive advantages that come from leadership harness and amplify normally promote innovation and upgrade.
Premises
	The nature as well as the sources of a states’ competitive advantage normally varies widely based on industries and segment. Globally many competitors normally conduct sets of practices in outside countries as opposed to their home countries. Mostly firms get valuable and sustainable competitive advantage through improvement and innovation that can alter the basis of competition. In most cases companies that realizes the competitive merit are mainly those that believe in the new market and potential application of new technologies and innovation in the market.
Factor Condition and Demand
	Input such as labor, natural resources, infrastructure, capital and land are the most important aspect of the economy that must be present for the economic progress in full set. Nation are endowed with different natural resources that influence the competitive space as well as the enterprises within the market. Stock of many factors is normally less important than the rate at which growth is affected (Kumar et al., 2011). Therefore a country shall attain higher competitive merit if it possess minimal cost and substantive quality product in the industry. However it depends on the level of efficiency and the effective roles applied for growth. 
Home Demand Composition
	The vital and influential category within the competitive merit normally pegs on the home based buyers’ requirements. A product mostly exhibition the domestic market space and the needs, so where domestic together foreign market parallel to the home market normally persist. The nature of demand normally shapes the national scope of priorities. For instance airbus created large seats in the aircraft for passengers between European cities and Unites states. Sophisticated and demand buyers based on cultural and physical proximity mostly gives the firms new look on the product (Kumar et al., 2011). As result there will be pressure from the customers that their demand should be met. National passion towards the level of competition normally translates to international competitiveness. Anticipatory buyers need normally influence home demand because it acts as early indicator for the future purchase power and buyer needs.  
Demand Size and the Pattern of Growth
	Size of home normally influences large or small in size is beneficial and can lead to growth of economies of scale particularly increased capital investment as well as re- investment dynamism. A large home market is not necessarily be re-applicable in the foreign market. The size of home market is determined by the number of independent buyers, large number of consumers as they influence information and investment rate. A high number of based consumers influence the rate of growth of home demand when technology is upgraded as they lead to competitive advantage. Home demand can lead to pulling product abroad. Mobile local buyers also creates influence on the foreign needs, this can be achieved through l cultural dissemination, political alliances and media (Saeed & Arshad, 2012).
Related and Supporting Industries
	The success of and competitiveness of country is directly linked to supplier firms since one need determines its competitiveness. Many local cottages and firms within the global success mostly provide cost effective and efficient cost in their inputs. Majorly the most significant merit that the local or the home based international suppliers have is innovation and upgrading close to home. Most of the local industries have upper hand in terms of command in the local market as well as reduced cost of production of good since the level of importation mostly affect them to smaller extent.
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