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Question: Does changing email template generate more business leads?
Businesses make use of sampling as a marketing tool to identify the needs and wants of their target market. As a marketing major, I find it important to use statistical explanations to answer the business question above. Generating leads is a key to marketing products in any given business. Maximizing the number of leads for a business is a sure way of recording more sales. Email marketing serves as a nerve point of communication between the business and prospective customers. Use of special email template can have a drastic impact on the number of leads generated. To assert to this statement, I will employ random sampling on selected data sets to test the level of certainty. 
Data Collection
To answer the answer, we need data to determine the rate of reply between two variants of email template. A sample of 500 emails will be randomly picked to test on the new and previous email templates for their effectiveness in generating leads. The data set will be subjected to split testing at 95% confidence level.  
The tabulation of data is based on three items; those who clicked to open the email, those who replied the email, and those who were converted.



	Split testing
	click rate%
	reply rate%
	conversion rate%

	Email template A
	40
	6
	3

	Email template B
	21
	2.4
	0.4



Explanation
The rates were arrived at following simple calculations as illustrated below;
· Click rate=open/ (emails delivered-emails bounced)
· Reply rate=replied emails/number of emails delivered
· Conversion rate=converted leads/delivered emails
Template A
Click rate= 200/500        0.4*100 40%
Reply rate= 30/500          0.06*100 6%
Conversion rate= 15/500 0.03*100 3%
Template B
Click rate= 105/500        0.21*100 21%
Reply rate= 12/500          0.024*100 2.4%
Conversion rate= 2/500 0.004*100 0.4%
Subjecting our variables to a significance test indicates a 650% uplift and a confidence level of 99%.
Statistical commentary
From the above statistical sampling, we can confidently say that Template A offers a higher leads generation. With a conversion rate standing at 3%, compared to Template B at 0.4%, we can assert our hypothesis question that a change of the email template can translate to increase in number of leads generated. The levels of confidence the data offers is above our predestined value of 95% to stand at 99%. 
Conclusion
Effectively, once the new email template is put into active use, there would be more leads generated through email marketing than previously recorded. Change of the template is a simple but yet effective strategy that helps increase the uplift and generate more leads for the business. The significance level of 99% works well to affirm on our marketing question on leads generation. Business can build a progressive email marketing strategy to effectively increase traffic to their end (Rambocas & Pacheco, 2018). The answer takes inferential statistics as only a small sample of data is selected to represent a wide scope of emails. I choose sampling as the preferred data modelling for inferential statistics to make generalization on the selected population.  
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