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Have you ever asked yourself why different people have different tastes for different information in the media?  While studying this week's resources on Media policy, I came across the concept of Uses and Gratifications in media .this concept of media uses and gratification states that people utilize media to fulfill their human wants and needs. The idea further says that people are active in controlling the media and choose what to get from the media to satisfy their needs. Some of the key reasons for using media include; entertainment, personal identity, interaction, and gaining of knowledge and information.
This concept of media use and gratification is fundamental and useful even today. Most people choose different media for different purposes, as stated. For instance, if I am a fan of football and want entertainment, I may decide to live stream through google apps, YouTube, or watch TV channels such as Supersport to enjoy football. On the other hand, I may join Facebook, Twitter, WhatsApp, Instagram, or any other social platform to relax, gain information, socialize, or connect with new friends and even family.
In conclusion, the media uses and gratification is vital to our society today because it can lay a foundation for the formulation of media policies and regulations. Although the concept of media use and gratification focuses on the activeness of the audience, it does not keep in mind that the audience may also be passive while using media, and this undermines to some extent, the importance of media in our society.
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