For your initial post, choose one of the images found in the section at the end of chapter 10 entitled "Television's Prescriptions for Women," (pp. 590-605). Describe the image, tell us what is is (an advertisement, a series "still," or a promotional shot for a series?) and where it was found, as well as the message that the image sends specifically in regards to and about women. Next, tell us whether or not you find echoes of similar message to and about women in present-day media; are there advertisements that look or sound similar? Are there shows (on TV networks, cable, Hulu, Netflix, YouTube, etc.) that send a similar message or has the television landscape and associated media messaging changed, and if so in what ways? Provide a clip or an image if you can




figure 10.1 depicts a comfortable Middle class home with an elegant TV as part of its attractive furniture. The family clusters around the Motorola TV in a semicircle, watching a program designed for family viewing, the variety show starring singer Dinah Shore (Who is the television spokeswoman for Chevrolet cars, suggesting another element of the flourishing consumer market of the period .) that the mother alone is standing is typical of many depictions of television viewers . why do you think advertisers chose to show the mother standing? What does the posture and position of the woman suggest about her role in the family? How does the television above the image reinforced the televisions familial function? 
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