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INVITED PAPER

The role of cultural values in
understanding the challenges
faced by female entrepreneurs
in Nigeria
Chima Mordi, Ruth Simpson and Satwinder Singh

Brunel Business School, Brunel University, London, UK, and

Chinonye Okafor

College of Business and Social Sciences, Covenant University, Ota, Nigeria

Abstract

Purpose — The purpose of this paper is to examine the challenges female entrepreneurs face in the
development of their business in the context of Nigeria. In so doing, it addresses a gap in the literature on
the experiences of female entrepreneurs in a non-Western context and acknowledges the contribution
that women make in this area of work.

Design/methodology/approach — The paper draws on survey data from 274 female entrepreneurs
currently engaged in their businesses in three states — Lagos (Nigeria’s largest city), Ogun and Oyo
within the South West of Nigeria.

Findings — Results indicate that female entrepreneurs are generally confident and resourceful and
that they enjoy the challenge of entrepreneurial activity. As in the West, they experience difficulties
relating to family commitments and access to finance — as well as problems gaining acceptance
and accessing networks.

Originality/value — It is argued that cultural values specific to the situation mean that these
challenges, while common to female entrepreneurs in other national contexts, “play out” differentially
and that they are experienced with different levels of depth and “intensity”. It is also argued that future
research might uncover at a deeper level and drawing on qualitative methodology how some of the
factors identified are experienced in women’s day-to-day lives. The paper suggests some policy
implications in the form of support for female entrepreneurs in this context.

Keywords Nigeria, Women, Entrepreneurs, Entrepreneurialism, Social values
Paper type Research paper

Introduction

Over the last three decades, there has been a growing literature on the shift away from
planned and managed economies and the hegemony wielded by large transnational
firms towards an entrepreneurial economy where small to medium firms
or entrepreneurs play greater economic roles (Verheul and Thurik, 2000). The
entrepreneurship literature has increasingly acknowledged the desire by women to be
economically independent and their role and contribution as female entrepreneurs
in shaping the labour market (Goffee and Scase, 1985). This growing affirmation of the
significance of female entrepreneurship has covered a variety of themes which include
but are not limited to studies examining the management practices of successful
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female entrepreneurs (Carter and Cannon, 1991), characteristics of female entrepreneurs
(Sexton and Bowman-Upton, 1990), start-up capital differences between male and female
entrepreneurs and the challenges they face (Verheul and Thurik, 2000; Marlow and
Patton, 2005). Others have reviewed the way the entrepreneurship observers have
sought to research and expand the subject. Here, de Bruin ef /. (2007) and Blackburn
and Kovalainen (2009) have called for an integrated framework of analysis which
reflects women entrepreneurship in the macro, meso and micro environments. As they
argue, these studies should include cultural contextual disparities so differences can
easily be drawn across countries and institutions.

Following from the above, while extant entrepreneurial literature has
undoubtedly increased our understanding of entrepreneurs and the gender dynamics
of entrepreneurship, a key concern is the tendency for mainstream studies to focus on
entrepreneurship issues in Western developed economies to the neglect of developing
economies. The resultant effect is that we know comparatively little about the nature of
the challenges that female entrepreneurs encounter in developing countries such
as Nigeria. In this respect, there has been a growing call by scholars (Gartner, 1995;
Kitching and Woldie, 2004; Carter, 2000) for country-specific studies in non-Western
contexts in order to provide insight and deepen our knowledge of the socially
constructed nature of female entrepreneurs. For instance, Gartner (1995, p. 70) argues
that researchers have had a tendency to “underestimate the influence of external
factors and overestimate the influence of internal or personal factors when making
judgements about the behaviour of other individuals”. He has called for studies that
emphasise the effects of institutional or societal aspects.

This study seeks to address this research gap by exploring the challenges
that female entrepreneurs face in the specific context of Nigeria. As a developing
country where women are often under-utilized, self-employment is sought as a
means to alleviate poverty, unemployment and gender based occupational segregation
(Remi-Alarape ef al, 2009). Female entrepreneurs are both an important part of the
Nigerian economy and largely hidden within the informal sector (Aderemi et al., 2008),
in a context where formal avenues of employment are often reserved for men. Given
that on a general level, entrepreneurial activity is strongly associated with increased
gross domestic product and hence welfare (McClelland et al. 2005), this suggests a need
to understand the nature of female entrepreneurship in a country where women are
impeded by a variety of barriers that stem from the interaction of socio-cultural values
and strong family orientations which, as Ituma and Simpson (2007) argue, influence the
choices they make. In this respect, there is no doubt that women are contributing
significantly to entrepreneurial development. For example, it is estimated that globally
women account for 25-33 per cent of all businesses (National Foundation of Women
Business Owners, 1998, p. 2). While in the USA and the UK, they account for 33 and
26 per cent of business start-ups, respectively (Carter, 2000), in Sub-Saharan Africa the
figure is higher at 80 per cent (Kitching and Woldie, 2004). However, despite this
contribution, for a long time women were not considered as entrepreneurs. Although
there are significant changes in the perception of the female entrepreneur, many
women in Sub-Saharan African countries are still marginalised as a result of their
gender (Kuada, 2009).

From the above, it appears imperative to explore the challenges that female
entrepreneurs in Nigeria face in order to facilitate their development. In addressing this



Downloaded by FREIE UNIVERSITAT BERLIN At 23:33 25 November 2016 (PT)

question, the paper has the following structure. In the next section, we highlight
the gender and entrepreneurship career issues in general and then analyse the
impediments to women entrepreneurial development with particular reference to
Nigeria. The next section explains the propositions, sample and methodology. We then
present and discuss the findings and argue that while many challenges identified are
common to West, they are experienced differentially and are strongly influenced by the
nature of the cultural values in context.

Gender and the entrepreneurial career choice

Definitions of the term “entrepreneur” tend to assume and emphasise a particular view
of the nature and purpose of entrepreneurial activities. An entrepreneur is defined as
one who undertakes a commercial enterprise and who is an organisational creator
and innovator (Gartner, 1990; Gartner et al., 2004); one who prospects for or exploits
opportunities and who has a tenacity to face challenges (Winn, 2005). Other conceptual
constituents include smallness, competition, deregulation, innovation and risk (Verheul
and Thurik, 2000) — traits and behaviour that have been identified by some authors as
gendered masculine (Lewis, 2006; Bird and Brush, 2002; Marlow and Patton, 2005)
and which accordingly contribute to entrepreneurship being seen as a typically male
career path.

The literature points to a variety of intrinsic and extrinsic factors that might
influence women to choose an entrepreneurial career. Intrinsic factors include the
person’s personality or traits such as having a proactive, assertive personality, being
self-governed and positive (Akrivos et al., 2007). In this respect, female entrepreneurs
have been found to be less oriented to financial reward than men (Rosa et al. 1996),
valuing work satisfaction and challenge, and to hold “androgynous” or masculine
self-perceptions (Brodsky, 1993) such as confidence, a sense of adventure and
risk taking. Extrinsic factors include family circumstances and family orientation, the
influence of socio-cultural factors, the political-economic climate surrounding the
business environment and dominant features of human resources within the labour
market (Ituma and Simpson, 2007). The aspiration to own and manage a business
might stem from a desire to be self-sufficient, to gain personal satisfaction and esteem
as well as a desire for more opportunities and flexibility than exists for women in
the employed labour market (Carter, 2000; Winn, 2004, 2005; Carter and Cannon, 1991).
This quest for autonomy and flexibility may be particularly relevant for those
women with caring responsibilities (Carter, 2000; Hewlett, 2002) who accordingly seek
to combine work and non-work activities.

Other works have explored the specific challenges that women face as entrepreneurs.
These include exclusion from formal and informal networks (Carter, 2000), less
favourable credit terms (Riding and Swift, 1990; Marlow and Patton, 2005) and negative
stereotyping as “less serious” business (Lewis, 2006). As Verheul and Thurik (2000)
found, female entrepreneurs spend less time networking than male counterparts
and, despite attempts in the UK to allow equal access to finance and credit (Harding,
2004), gender disadvantage in these areas are seen to persist (Marlow, 2006; Carter and
Rosa, 1998; Marlow and Patton, 2005; Roper and Scott, 2009). This may reflect the
masculine nature of finance and credit structures which, from Warren-Smith and
Jackson (2004) have been designed to favour men, and/or, as Lewis (2006) intimates,
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lingering concerns that women are less committed and unable to handle the risk and
volatilities of a business enterprise.

Recent work has drawn attention to how notions of the successful entrepreneur
are often written in masculine terms (Bruni ef al, 2004; Lewis, 2006; Ahl, 2006). Such
understandings draw on rhetoric of enterprise (discovery, exploration, commitment
and risk) as well as on symbolic meanings around heroism, initiative, leadership and
self-reliance and point to their location within the masculine domain. These are embodied
in conventional (“male”) entrepreneurship models which emphasize size, growth
and profit (Fenwick, 2002; Lee-Gosselin and Grise, 1990) while alternative (“female”)
ways of organizing based, for example, around stability and work-life balance are
devalued and marginalised (Lewis, 2006). As Marlow and Patton (2005) argue, these
gendered characterizations can impede the full realization of women’s business
potential. Thus, as Carter (2000) points out, women are not disadvantaged in the world
of self-employment because of their lack of mental, physical, educational and other kinds
of abilities, but as a result of gendered categorisations. These categorizations have close
links to other variables, such as cultural values, family commitment, lack of business
capital and credit facilities that can act as limitations to the female entrepreneur.

Female entrepreneurial development in Nigeria

Several studies have indicated that the emergence of female entrepreneurs in a society
depends to a great extent on the challenges they encounter towards entrepreneurial
development. These challenges are often underpinned by the economic, cultural and
religious environment (D’Souza et al., 2000; Kitching and Woldie, 2004). In terms of the
former, Nigeria as an extremely diverse country has undergone considerable economic
development over the last ten years of democratic rule, with over 200 international
companies currently operating within its domains (Geo-Jaja and Mangum, 2000).
Despite this, it continues to be characterized by wide-scale poverty and to have high
levels of unemployment estimated at 4.9 per cent in 2007 (CIA World Factbook, 2009;
Library of Congress, Nigeria Profile, 2008). Within the last decade, the Nigerian
industrial sector has come to be dominated by small-scale enterprises which constitute
66 per cent of all industrial establishments (UNIDO, 2001). A large number of these
workers are engaged in the informal sector, characterised by low capital, ease of
entry and preponderance of family ownership. It is in this sector that the majority of
female entrepreneurs are located, where they outnumber their male counterparts
(Aderemi et al., 2008).

The desire by women in Nigeria to own their business is partly influenced by
the intense struggle for scarce employment opportunities among an over-populated
reserve army of men and women (Mordi and Mmieh, 2009). The move into
entrepreneurship may also reflect a need to break away from the male hegemony that
permeates work settings and restricts female upward mobility. However, these
entrepreneurial activities often conflict with normative constructions of gender. In this
respect, the desire by female entrepreneurs to recreate work environments and to be
in control, “intolerant of limits defined by others” is viewed as a threatening to men
(Brodsky, 1993, p. 341). These traits and behaviours come into conflict with gender
expectations that women should be humble and modest and, through the priority given
to their roles as wives and mothers, that they should take a lesser role in business
or income earning activities (Zakaria, 2001). Often women in Nigerian are treated
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as minors and as subservient, even though the Nigerian constitution gives women
equal rights as men. This value system is reinforced by religious philosophies that
are based on patriarchal thought systems in which the “god-given” roles of women are
that of mother and wife — caring roles and obligations that often extend outside the
immediate family. The asymmetry and ascendancy of males over females in the labour
market are clearly seen in patriarchal communities, whereas in Nigeria there is a large
power distance and high masculinity (Hofstede, 1980) and where customs place the
obligation on the male child to be the economic provider, emotional protector and leader.

As Madichie (2009) has pointed out, Nigerian societal structures have facilitated
the transmission of conservative socio-cultural values and have fuelled in part
socio-inhibitions through traditions that are embedded in policy, legal environment
and institutional support mechanisms. While, as Woldie and Adersua (2004)
note, a gradual but significant shift away from these trends and a lessening of gender
inequalities are apparent as countries such as Nigeria become more democratic, women
still have difficulty challenging the subjugated role society had given them. This is
likely to have severe implications for their abilities to successfully manage their
enterprises, not just in terms of time constraints as they carry out their family
obligations, but in terms of exclusions from key networks, lack of self-confidence,
lack of credibility and institutional arrangements that affect the ability of women to
raise capital and other finance. As McElwee and Al-Riyami (2003) argue, in counties
where women are allowed limited freedom to associate with men other than their
husbands or sons, the size of the networks will be small and the composition will
be largely female — factors that may starve women of useful information sharing,
appropriate data on customers/suppliers or mentorship (Woldie and Adersua, 2004).
This situation, as we can infer from points made above, may also be relevant in
Nigeria. In terms of finance, banks in Nigeria have been found to operate a binary
loan and credit grant process which raise barriers for women in terms of granting
loans, partly because they are less likely to have the necessary collateral or important
family ties (Hisrich and Ozturk, 1999; McElwee and Al-Riyami, 2003; O’Neil
and Viljoen, 2001) and partly due to gender stereotypes that favour men (Kinbanja and
Munene, 2009).

Method

Taken together, the literature indicates that female entrepreneurs face a variety of
challenges that may well impede them in their desire to run and manage their own
businesses. These challenges can be seen to be based on:

+ personal factors;
+ gender and family-based factors; and
+ market-based challenges.

These form the basis of the propositions set out below:

P1. Female entrepreneurs in Nigeria experience challenges relating to
personal/individual factors (e.g. lack of training, skills and lack of confidence).

P2 Female entrepreneurs in Nigeria experience challenges relating to gender
and familial factors (e.g. gender discrimination, sexual harassment, lack
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of recognition from the business community, negative attitudes and lack of
support from spouse).

P3. Female entrepreneurs in Nigeria experience challenges that relate to
market-based factors (e.g. lack of access to finance, market competition and
economic conditions).

Primary data used in the study came from a larger survey based on 274 female
entrepreneurs currently engaged in their businesses in three states — Lagos
(Nigeria’s largest city), Ogun and Oyo within the south-west of Nigeria. Relevant
agents in our study are women entrepreneurs who chose the route to entrepreneurship
in one of following three ways: by starting a business venture from scratch,
by inheriting the family business or by purchasing a going concern. A small-scale
entrepreneur was defined as one having up to ten employees and assets worth not less
than one million Naira. A population list representing 2,150 entrepreneurs engaged in
agriculture, manufacturing, trade and services was constructed. Of these a sample size
of 570 was formed using a mix of random and stratified sampling methods. Out of
the 570 questionnaires distributed to the respondents, 422 or 74 per cent were received.
Cross-checking and the process of matching the sample with defined characteristics
above produced 274 usable questionnaires.

The questionnaire included items relating to background, perceptions, potential
and actual business environment, motivation and challenges faced in the business. The
analysis in this paper is based on relevant background characteristics (e.g. demographic
characteristics, family background, perceptions regarding entrepreneurial attitudes and
characteristics such as risk taking, creativity, desire for independence and challenge)
and on one section that referred to the challenges female entrepreneurs may face.
Here, respondents were required to rank 18 possible challenges, informed by the
literature, in the order in which they were perceived to have affected the business
enterprise. These included personal factors (e.g. lack of training, lack of advice/support
and lack of energy and time); gender and familial factors (e.g. combining family
responsibilities with work, gender discrimination, sexual harassment and husband’s
attitude to the enterprise); market based factors (e.g. lack of access to finance, gaining
acceptance in the market/lack of access to networking, lack of access to information
technology (IT), managing competition and unfavourable economic conditions).

Descriptive statistics were drawn from frequency tables regarding background
characteristics and self-perceptions as well as initial rank ordering of the 18 challenges
posed. This allowed a broad picture to be drawn of profile and of the key challenges
faced. Zero order correlations were conducted on background statistics. These included
age, age when the business was started, education, marital status, religion, number of
children/dependents, years worked for another organization before business start-up,
whether parents were self-employed, whether the business was set up immediately after
stopping work, training related to the business, participation in the family business,
location, mode of start-up and hours worked. Each was binary coded, e.g. age was
coded into two groups containing female entrepreneurs either under or over the age of 33;
marital status was coded into one group containing single women and the second
containing married, divorced and widowed. Rank order correlations were conducted
on the list of 18 challenges women were asked to rank in order of importance,
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with a specific focus on those challenges that had emerged from frequency tables
as particularly significant.

Results

Profile and personal characteristics

The majority of women (75 per cent) were under 35 and nearly a half (47.1 per cent)
had started their business at a young age (between 19 and 24 years). Two-thirds
(64 per cent) were married and with children and the majority (77.9) had a post-school
qualification. Two-thirds (61.3 per cent) had started their business “from scratch”
rather than buying into a business at a later stage or joining a going concern.
The majority were sole traders (83.2 per cent) as opposed to being in partnership or in a
company, and they were likely to be in trade (36.9 per cent) or in services (35.7 per cent).
Only one-third (32.7 per cent) described their business as a “family business”, though
over a half (58 per cent) had self-employed parents and had participated in the
family business when younger. The majority (61.6 per cent) employed between ten
and 13 people.

In terms of ownership of entrepreneurial traits, positive self-perceptions emerged.
For example, in each of the following cases, two-thirds either agreed or strongly
agreed that they enjoyed taking risks; that they enjoyed pursuing difficult goals; that
they wanted to be independent and to seek self esteem and confidence; and that they
had control over their business resources through their own efforts. Similarly, three
quarters felt they had energy and strength required to run their business; that they were
creative and innovative; enjoyed challenge and that they valued a sense of
self-achievement. One-third described themselves as the family breadwinner.

From Table I, zero order correlations suggest the following: that the characteristic
mode of start-up (“from scratch”) was significantly the case for younger women under
the age of 33 (0.13), for those women whose parents were self-employed (0.12) and for
those who had some previous experience relating to the business (0.10). These women
were also likely to be located in a large city (0.20). Having self-employed parents
further emerged as a possible facilitating factor to self employment in that women were
more likely to have acquired experience/training working outside (0.12) and to have
started their business immediately after a period of work (0.17). Married women and
those with dependents were, not surprisingly, less likely to put in long working hours
(—0.19 and —0.16, respectively). Neither education background, marital status nor
religion appears to strongly correlate with other variables.

Challenges faced
Respondents were asked to rank (1-18) the importance of a series of potential
challenges faced in their entrepreneurial career (Table II).

From descriptive statistics of this ordering, the item “family responsibilities”
emerged as the most important factor (49.3 per cent of the sample ranked this in the
top three challenges faced and 25.6 per cent as the top challenge). Cross tabulations
indicate that this figure rises to 50 per cent for younger women (under 33 years).
Interestingly, even single women have rated this highly: 35 per cent ranked this as one of
the top three challenges faced. This was followed by lack of access to finance (ranked in
the top three by 44.1 per cent), sexual harassment (ranked in the top 3 by 33.5 per cent)
and lack of support and assistance (ranked in the top 3 by 29.1 per cent). Other key
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Ranked first by Ranked in top three by Ranked last by

Item (%) (%) (%)
1. Family responsibilities 25.6 49.3 2.6
2. Lack of access to finance 19.6 4.1 15
3. No-one advising me 52 25.1 29
4. Gaining acceptance in the market 7.1 20.8 2.6
5. No opportunity to upgrade skills 6.0 20.1 3.3
6. Lack of support and assistance 12.7 29.1 1.8
7. Lack of access to IT 6.0 185 29
8. Finding right contacts/networking 49 15.7 29
9. Sexual harassment 175 335 2.6

10. Coping with competition 5.7 235 29

11. High rent/tenement rates 7.7 235 3.6

12. Customer complaints 6.9 20.7 36

13. Inconsistency in power supplies 6.6 23.0 29

14. Too much government regulation 6.0 185 29

15. Gender discrimination 5.6 17.7 2.9

16. Lack of time/energy 6.7 20.6 3.3

17. My husband does not like the

business I am in 49 15.9 20.8

18. Unfavourable economic conditions 3.1 14.7 29
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Table II.
Challenges faced by
female entrepreneurs

challenges encountered include lack of advice on business issues (ranked in the top three
by 25.1 per cent), coping with competition (ranked in the top three by 23.5 per cent), high
rent/tenement rates (ranked in the top three by 21.8 per cent) and lack of time and energy
(ranked in the top three by 20.6 per cent). Interestingly, gender discrimination was
only chosen as in the top three challenges by 17.7 per cent of the sample. Moreover,
while 15.9 per cent identified “my husband does not like what I am doing” as in the top
three challenges faced, over one-fifth (20.8 per cent) strongly rejected this notion,
positioning the item last in the ordering (the highest figure in this bottom group)
(Table III).

In terms of rank correlations, some key findings emerge. First, the challenge posed
by the burden of family responsibilities, ranked first by the largest percentage of the
sample, correlates significantly with lack of advice on business issues (0.13) and lack of
opportunity for training and upgrading skills (0.14). Second, lack of access to finance,
also ranked highly, is associated with difficulties finding acceptance in the market and
respect from their customers (0.22), lack of IT facilities (0.13) and finding right contacts
for networking (0.20). These are all largely market-based variables. Third, lack of
advice on business issues, chosen as one of the top three challenges by a quarter of the
sample, is associated in particular with problems gaining acceptance in the market and
gaining respect from customers (0.41), lack of opportunity to get training or to upgrade
skills (0.44), lack of access to IT (0.19), finding the right contacts and networks (0.19)
and problems of sexual harassment (0.19).

Discussion and conclusion

This paper set out to explore the challenges faced by female entrepreneurs in
the context of Nigeria. In so doing, it acknowledges the importance of the often
unrecognised contribution that women make to the Nigerian economy in their
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entrepreneurial activities (Aderemi ef al, 2008; Kitching and Woldie, 2004) and
responds to a call (de Bruin ef al., 2007; Blackburn and Kovalainen, 2009; Gartner, 1995;
Carter, 2000; Kitching and Woldie, 2004) for more work focussing on the experiences
of female entrepreneurs in a non-Western context. The paper is organized around
three key propositions about challenges faced that emerged from the literature. These
concern:

(1) personal factors (e.g. lack of education/training and lack of confidence);

(2) gender and family-based factors (e.g. family responsibilities and gender
discrimination); and

(3) market-based factors (e.g. lack of access to finance, government regulation and
economic conditions).

Personal factors

There was little evidence from the data to support the proposition that female
entrepreneurs in Nigeria face challenges that relate to personal or “individually based”
factors. Most are educated to post-school standard and exhibit self-perceptions that are
associated with strong entrepreneurial predispositions. Thus, female entrepreneurs
enjoy risk taking and the challenge of taking on difficult tasks, value independence
and autonomy and see themselves as creative and innovative — key ingredients
of so-called “entrepreneurial self efficacy” (Mueller and Conway Dato-On, 2008) and
which form the basis of intrinsic factors likely in a general context to influence women
to seek out an entrepreneurial career (Akrivos ef al., 2007; Carter, 2000). Most started
their businesses very young and a large minority are family breadwinners. The level
of confidence and self belief exhibited by these self perceptions may be reflected in the
mode of entry: the majority had started their businesses from scratch — and were
running them on their own — an undertaking that is likely to be more risky than
buying into a going concern and which is also likely to demand more entrepreneurial
ability and resourcefulness. However, despite this, there is evidence that women
encounter a lack of support in their ventures and that they would welcome the
opportunity to further upgrade their skills.

Gender and family-based factors

Results support the notion that some gender and family-based factors are key to
understanding the challenges faced by women in this context. In this respect, the pressure
of family responsibilities emerged as the most important factor. What is interesting here,
however, is the importance placed on this factor irrespective of marital status in that even
single women identify this as one of the top three challenges faced. However, while a
sizeable minority feel that their husbands are a source of constraint in that they are seen
to be unsupportive to their entrepreneurial work, an equal number strongly reject this
notion — a polarization unique to this item. This may reflect both recognition of
patriarchal values within the family and an experience of support and/or familial loyalty.
Given that Nigeria is a strongly patriarchal society (Kuada, 2009; Broysen, 1999), it may
be anticipated that gender discrimination would be experienced as a key challenge.
However, from the data only a minority identified this as an issue. Sexual harassment
was instead, and somewhat paradoxically, a major problem identified. This form of
behaviour by men has emerged from other studies in this and similar contexts as a
common experience for women (Lodebo, 2003), possibly reflecting patriarchal attitudes
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to those women who venture into the public sphere (Brodsky, 1993; Zakaria, 2001; Woldie
and Adersua, 2004). One possibility for this paradox is that the choice of sexual
harassment as an overt form of discrimination “over-rode” the more “oblique” description
of gender discrimination and that the latter item was accordingly less likely to be selected.
Alternatively, the language of discrimination may not be so “mainstream” in this context
(compared to the West which is steeped in equal opportunity ideologies) and so had less
purchase in women’s experiences.

Market-based factors

Results support the proposition that market-based factors form the basis of key
challenges facing female entrepreneurs in Nigeria. In this respect, lack of access to
finance was the most significant — an issue that can impact on growth prospects as
well as on the day-to-day running of the enterprise. Previous research has attested to
a level of discrimination towards women in this regard both in a Western context
(Marlow, 2006; Roper and Scott, 2009) and in Nigeria where banks are often reluctant
to lend to women and where they frequently operate a binary system that favours men
(Hisrich and Ozturk, 1999; McElwee and Al-Riyami, 2003; O’'Neil and Viljoen, 2001).
This issue was closely correlated with other market related factors including, in
particular, difficulties finding acceptance in the market and respect from customers
(experienced as one of top three challenges by one-fifth of the sample) and finding right
contacts for networking. Lack of advice on business issues emerges as a further issue.
Key environmental and infra-structural issues include high rents and inconsistent
power supplies.

The significance of cultural values

Overall, these results have provided insight into the challenges faced by female
entrepreneurs in the context of Nigeria. These suggest, as Carter (2000) found in a
Western context, that women are not disadvantaged because of personal factors
such as lack of mental, educational or other kinds of abilities, but more as a result
of gendered categorisations and cultural values. In fact, Nigerian women emerge as
particularly confident and resourceful in their entrepreneurial career. This aligns with
Madichie’s (2009) work on Nigerian women managers who, he argues, may be
overcoming some of the barriers that have traditionally constrained them.

These gendered and cultural factors have close links to key variables that emerged
from the study such as family commitments and lack of access to finance — and which
have strong links to other factors. In terms of the family, even single women are
constrained by these commitments, reflective of traditional expectations regarding
women’s role in fulfilling familial obligations (Ituma and Simpson, 2007; 2009; Zakaria,
2001) — and as we have seen, discriminatory practices still permeate in banking in
terms of finance decisions. These and other norms and practices underpin patriarchal
values that are particularly strong in Africa (Kuada, 2009; Broysen, 1999) and which
may additionally influence the level of acceptance and respect women are afforded
by market players and within key networks. In its extreme form, patriarchal attitudes
can translate into sexual harassment as a response to women who “step out of line”
(Collinson and Collinson, 1996) and enter the (masculine) public space of work
and enterprise. Thus, while the nature of some of these challenges (e.g. family
commitments, lack of access to finance and detrimental attitudes) has been found in
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other contexts, their depth and intensity may well differ and depend on the specifics
and degree of hegemony of cultural (e.g. patriarchal) values i sifu. Women in the west
may face problems raising finance (Riding and Swift, 1990; Marlow and Patton, 2005)
but not to the degree that an explicitly dual allocation system exists; female
entrepreneurs in the UK may have difficulties combining career with demands of
family (Carter, 2000; Hewlett, 2002; Orhan and Scoot, 2001), but single women without
children are likely to be exempt; female business owners in the UK may struggle to
be seen as “serious enterprise” (Lewis, 2006) but they are generally accepted in the
market and it is unlikely that a high proportion will claim they are sexually harassed. In
short, while there may be commonalities across national contexts in terms of “type”
of challenge encountered, there are differences that, influenced by cultural and
patriarchal values, relate to depth and degree and which “play out” differentially in
each situation.

Policy implications and future research

These results are important in understanding the specific problems Nigerian female
business owners face. As we discussed earlier, self-employment in this, as in other
similar contexts, can be sought as a means to alleviate poverty and gender based
occupational segregation (Remi-Alarape et al, 2009) and can make a significant
contribution to the formal and informal economy (Aderemi et al., 2008). The fact that
many women feel unsupported in their ventures opens the door to policy prescriptions
in the form of access to training and finance, the provision of IT facilities and
networking support — all of which have been identified in this study as problematic
areas. Perhaps more importantly, and given the apparent facilitating effect of a family
background in enterprise, is the need to give full recognition to the contribution that
women make, not just to their own families and wider communities, but as exemplars
to the next generation of female entrepreneurs.

This study has gone some way to “close the gap” in terms of our understanding of
some of the challenges female entrepreneurs face in an African context. In this respect
we have obtained, through our data, a “snapshot” of what some of these challenges
look like. A next step might be to conduct a more in —depth qualitative analysis
of women'’s experiences and the “stories” of their work to explore how these identified
factors are further experienced in their specific contexts. In other words, despite
limitations in terms of a more in-depth understanding — an issue that applies to much
quantitative research — this study has surfaced some key issues that will help frame
further work.

References

Aderemi, HO., Ilori, M.O., Siyanbola, W.0O., Adegbite, S.A. and Abereijo, 1.O. (2008),
“An assessment of the choice and performance of women entrepreneurs in technological
and non-technological enterprises in South-Western Nigeria”, _
isiisssissil Vol. 2 No. 10, pp. 165-76.

Ahl, H. (2006), “Why research on women entrepreneurs needs new directions”, |
A Vo!. 30 No. 5, pp. 595-621.

Akrivosl C.l Ladkinl A. and RekitisI P. i2007i| “Hotel manaiers career strategies for success”,
, Vol. 19 No. 2, pp. 107-19.

Female
entrepreneurs
in Nigeria

17



http://www.emeraldinsight.com/action/showLinks?isi=000260643700001
http://www.emeraldinsight.com/action/showLinks?isi=000260643700001
http://www.emeraldinsight.com/action/showLinks?crossref=10.1111%2Fj.1540-6520.2006.00138.x&isi=000240204500002
http://www.emeraldinsight.com/action/showLinks?crossref=10.1111%2Fj.1540-6520.2006.00138.x&isi=000240204500002
http://www.emeraldinsight.com/action/showLinks?system=10.1108%2F09596110710729229

Downloaded by FREIE UNIVERSITAT BERLIN At 23:33 25 November 2016 (PT)

GM
25,1

18

Bird, B. and Brush, C. (2002), “A gendered perspective on organizational creation”,
Entrepreneurship Theory & Practice, Vol. 26 No. 3, pp. 41-65.

Blackburn, R. and Kovalainen, A. i2009iI “Researchini small firms and entreireneurship:
past present and future”, , Vol. 11
No. 2, pp. 127-48.

Brodsky, M.A. (1993), “Successful female corporate managers and entrepreneurs: similarities and
differences”, , Vol. 18 No. 3, pp. 366-78.

Bruni, A., Gherardi, S. and Poggio, B. (2004), “Doing gender, doing entrepreneurship:
an ethnographic account of intertwined practices”, H Vol. 11
No. 4, pp. 406-29.

Carter, S. (2000), “Gender and enterprise”, in Carter, S. and Jones-Evans, D. (Eds), Enterprise and
Small Business: Principles, Practice and Policy, Financial Times/Prentice-Hall, London.

Carter, S. and Cannon, T. (1991), Women as Entrepreneurs: A Study of Female Business Owners,
Their Motivations, Experience and Strategies for Success, Academic Press, London.

Carter, S. and Rosa, P. (1998), “The financing of male and female owned business”,

, Vol. 10 No. 3, pp. 225-41.

CIA World Factbook (2009), CIA World Factbook Entry on Nigeria, available at: www.cia.gov/cia/
publications/factbook/geos/ni.html

Collinson, M. and Collinson, D. (1996), “It’s only Dick: the sexual harassment of women managers
in insurance sales work”, , Vol. 10 No. 1, pp. 29-56.

de Bruin, A., Brush, C. and Welter, F. (2007), “Advancing a framework for coherent research on
women’s entrepreneurship”, , Vol. 31 No. 3,
pp. 323-39.

D’Souza, C., Lim, S. and Hewarathna, R. (2000), “Gender impact on women entrepreneurs:
a cultural analysis”, discussion paper, La Trobe University, Melbourne.

Fenwickl T.|. i2002i| “Transiessive desires: new enterprising selves in the new capitalism”,
Vol. 16 No. 4, pp. 702-23.

Gartner, W.B. (1990), “What are we talking about when we talk about entrepreneurship?”,

, Vol. 5, pp. 15-28.

Gartner, W.B. (1995), “Aspect of organisational emergence”, in Bull, H.T. and Willard, G. (Eds),
Entrepreneurship: Perspectives on Theory Building, Pergamon, Oxford.

Gartner, W.B,, Shaver, K.G., Carter, NM. and Reynolds, P.D. (2004), The Handbook
of Entrepreneurial Dynamics, Sage, Thousand Oaks, CA.

Geo-Jaja, M. and Mangum, G.L. (2000), “The foreign corrupt practices act’s consequences
for US trade: the Nigerian example”, || N | EEIIEEE Vo!. 24 No. 3, pp. 245-55.

Goffee, R. and Scase, R. (1985), Women in Charge, HarperCollins, New York, NY.
Harding, R. (2004), Global Entrepreneurship Monitor UK 2004, GEM, London.

Hewlett, S.A. (2002), Creating a Life: Professional Women and the Quest for Children,
Talk Miramax Books, New York, NY.

Hisrich, R.D. and Ozturk, S.A. (1999), “Women entrepreneurs in a developing economy”,
L Vol. 18, pp. 114-24.

Hofstede, G. (1980), Culture’s Consequences: International Differences in Work-Related Values,
Sage, London.

Ituma, A.N. and Simpson, R. (2007), “Moving beyond Schein’s typology: career anchors of

IT workers in Nigeria”, | N | N HIIIINEEEE. Vo!. 36 No. 6, pp. 978-95.


http://www.emeraldinsight.com/action/showLinks?crossref=10.1177%2F095001702321587433&isi=000180041100007
http://www.emeraldinsight.com/action/showLinks?crossref=10.1023%2FA%3A1006025226862&isi=000085285600005
http://www.emeraldinsight.com/action/showLinks?crossref=10.1111%2Fj.1468-2370.2008.00254.x&isi=000266550300001
http://www.emeraldinsight.com/action/showLinks?system=10.1108%2F02621719910257639
http://www.emeraldinsight.com/action/showLinks?crossref=10.1177%2F0950017096010001003&isi=A1996TX14700002
http://www.emeraldinsight.com/action/showLinks?crossref=10.1016%2F0883-9026%2890%2990023-M&isi=A1990DC26200002
http://www.emeraldinsight.com/action/showLinks?crossref=10.1177%2F1059601193183007&isi=A1993LT48600007
http://www.emeraldinsight.com/action/showLinks?crossref=10.1111%2Fj.1540-6520.2007.00176.x&isi=000245986900001
http://www.emeraldinsight.com/action/showLinks?crossref=10.1080%2F08985629800000013
http://www.emeraldinsight.com/action/showLinks?system=10.1108%2F00483480710822463&isi=000250216100019
http://www.emeraldinsight.com/action/showLinks?crossref=10.1111%2Fj.1468-0432.2004.00240.x&isi=000222379500004

Downloaded by FREIE UNIVERSITAT BERLIN At 23:33 25 November 2016 (PT)

Ttuma, A.N. and Simpson, R. (2009), “The ‘boundaryless’ career and career boundaries: applying
an institutionalist perspective to ICT workers in the context of Nigeria”, |l
Vol. 62 No. 5, pp. 727-62.

Kinbanja, GM. and Munene, J. (2009), “Finance and performance of small medium size
enterprises (SMEs)”, b Vol. 10 No. 1, pp. 105-21.

Kitching, BM. and Woldie, A. (2004), “Female entrepreneurs in transitional economies:
a comparative study of business women in Nigeria and China”, Proceedings Hawaii
International Conference on Business, Honolulu, Hawait.

Kuada, J. (2009), “Gender, social networks and entrepreneurship in Ghana”, i
Bassizess, Vol. 10 No. 1, pp. 85-104.

Lee-Gosselin, H. and Grise, J. (1990), “Are women owner-managers challenging our
entrepreneurship?”, | NG ENEGT<TzNGEGE Vo o, pp. 423-33.

Lewis, P. (2006), “The quest for invisibility: female entrepreneurs and the masculine norm
of entrepreneurship”, *, Vol. 13 No. 5, pp. 623-46.
Library of Congress, Nigeria Profile (2008), Library of Congress — Federal Research Division,

Country Profile: Nigeria, available at: http://memory.loc.gov/frd/cs/profiles/Nigeria.pdf
(accessed July 2008).

Lodebo, O. (2003), “Sexual harassment in academia in Nigeria: how real?”, African Sociological
Review, Vol. 7 No. 1.

McClelland, E., Swail, J., Bell, J. and Ibbotson, P. (2005), “Following the pathway of female
entrepreneurs: a six country investigation”, &

I Vol. 11, pp. 84-107.

McElwee, G. and Al-Riiamil R. iZOOSiI “Women entrepreneurs in Oman: some barriers to
success”, , Vol. 7 No. 8, pp. 339-46.

Madichie, N.O. (2009), “Breaking the glass ceiling in Nigerian: a review of women’s
entrepreneurship”, , Vol. 10 No. 1, pp. 51-65.
Marlow, S. (2006), “A safety net or ties that bind? Women, welfare and self-employment”,
, Vol. 26 Nos 9/10, pp. 397-410.
Marlow, S. and Patton, D. (2005), “All credit to men, entrepreneurship, finance and gender”,
L Vol. 29 No. 6, pp. 699-716.
Mordi, C. and Mmieh, F. (2009), “Divided labour and divided in-firm markets in the Nigerian
petroleum sector”, Proceedings of the 10th International Academy of African Business and
Development, available at: www.iaabd.org/2009_iaabd_proceedings/track13j.pdf

Mueller, S. and Conway Dato-On, M. (2008), “Entrepreneurial self efficacy”, iotiicimed
I o\ 5 No. 1, p. 455

National Foundation of Women Business Owners (1998), Women Entrepreneurs Are a Growing
Trend, National Foundation of Women Business Owners, Washington, DC.

O'Neil, R.C. and Viljoen, L. (2001), “Support for female entrepreneurs in South Africa:

improvement or decline?”, Journal of Family Ecology and Consumer Sciences, Vol. 29,
pp. 37-44.

Orhan, M. and ScootI D. i2001i| “Whi women enter into entrepreneurship: an explanatory
model”, , Vol. 16 No. 5, pp. 232-43.

Remi-Alarape, A.A., Adetayo, E.D. and Nassar, M.L. (2009), “Understanding entrepreneurial
orientation of small medium enterprises in Nigeria and implication for SME development”,
Proceedings of The University Forum for Human Resource Development, available at:
www.ufhrd.co.uk/wordpress/?p=1466

Female
entrepreneurs
in Nigeria

19



http://www.emeraldinsight.com/action/showLinks?crossref=10.1007%2FBF00380341&isi=A1990DL00600019
http://www.emeraldinsight.com/action/showLinks?system=10.1108%2F13552550510590527
http://www.emeraldinsight.com/action/showLinks?system=10.1108%2F13552550510590527
http://www.emeraldinsight.com/action/showLinks?crossref=10.1111%2Fj.1540-6520.2005.00105.x&isi=000232824600004
http://www.emeraldinsight.com/action/showLinks?crossref=10.1080%2F15228910802701544
http://www.emeraldinsight.com/action/showLinks?crossref=10.1111%2Fj.1468-0432.2006.00317.x&isi=000239622000003
http://www.emeraldinsight.com/action/showLinks?system=10.1108%2F13620430310505296
http://www.emeraldinsight.com/action/showLinks?system=10.1108%2F09649420110395719
http://www.emeraldinsight.com/action/showLinks?crossref=10.1080%2F15228910802701361
http://www.emeraldinsight.com/action/showLinks?crossref=10.1142%2FS108494670800082X
http://www.emeraldinsight.com/action/showLinks?crossref=10.1142%2FS108494670800082X
http://www.emeraldinsight.com/action/showLinks?crossref=10.1080%2F15228910802701445
http://www.emeraldinsight.com/action/showLinks?crossref=10.1080%2F15228910802701445
http://www.emeraldinsight.com/action/showLinks?system=10.1108%2F01443330610690541
http://www.emeraldinsight.com/action/showLinks?crossref=10.1177%2F0018726709103456&isi=000265207700004

Downloaded by FREIE UNIVERSITAT BERLIN At 23:33 25 November 2016 (PT)

GM
25,1

20

Riding, A. and Swift, C. (1990), “Women business owners and terms of credit: some empirical
findings of the Canadian experience”, . Vol. 5 No. 5,
pp. 327-40.

Roper, S. and Scott, J.M. (2009), “Perceived financial barriers and the start-up decision:
an econometric analysis of gender differences using GEM data”, |
i Vol 27 No. 2, pp. 149-71.

Rosa, P., Carter, S. and Hamilton, D. (1996), “Gender as a determinant of small business
performance: insights from a British study”, | N | N NN No. 8, pp. 463-78.

Sexton, D. and Bowman-Upton, N. (1990), “Female and male entrepreneurs: psychological
characteristics and their role in gender-related discrimination”, |HEEEEEE

dadageaag Vol 5, pp. 29-36.

UNIDO (2001), “Women entrepreneurship in selected African countries”, Working Paper No. 7,
UNIDO, Vienna.

Verheul, I. and Thurik, R. (2000), “Start-up capital: differences between male and female
entrepreneurs: does gender matter?”, Report ERS-2000-07-STR, Erasmus Research
Institute of Management (ERIM) Rotterdam.

Warren-Smith, I. and Jackson, C. (2004), “Women creating wealth through rural
enterprise”, “, Vol. 10

No. 6, pp. 369-83.

Winn, J. i2004i| “Entreﬁreneurshii: not an easy pathway to top management for women”,
, Vol. 19 No. 3, pp. 145-53.
Winn, J. (2005), “Women entrepreneurs: can we remove the barriers?”, Kkttt
, Vol. 1, pp. 381-97.
Woldie, A. and Adersua, A. (2004), “Female entrepreneurs in a transitional economy: business
women in Nigeria”, h, Vol. 31 No. 1, pp. 78-93.
Zakaria, Y. (2001), “Entrepreneurs at home: secluded Muslim women and hidden

economic activities in Northern Nigeria”, Nordic Journal of African Studies, Vol. 10
No. 1, pp. 107-23.

Further reading

BBC Online (2001), “Nigeria ‘fuelled’” by black economy”, Monday, available at:
http://news.bbc.co.uk/1/hi/business/1689165.stm (accessed 3 December).

Boohene, R. (2009), “The relationship among gender, strategic capabilities and performance
of small retail firms in Ghana”, ﬂ, Vol. 10 No. 1, pp. 121-35.
Brush, C. (1997), “Women owned businesses: obstacles and opportunities”, Journal of

Developmental Entrepreneurship, Vol. 2 No. 1, pp. 1-25.

Carter, S. and Marlow, S. (2003), “Professional attainment as a challenge to gender disadvantage
in enterprise”, paper presented at 48th International Small Business Conference,
Belfast, June.

Casson, M. Yeung, B. Basu, A. and Wadeson, N. (2006), The Oxford Handbook of
Entrepreneurship, Oxford University Press, Oxford.

Morris, M.H. and Hopper, V.A. (1996), “A contemporary issues in entrepreneurship: research
perspectives from within South Africa”, Southern African Journal of Entrepreneurship and
Small Business, Vol. 8 No. 2, pp. 14-15.


http://www.emeraldinsight.com/action/showLinks?crossref=10.1016%2F0883-9026%2890%2990009-I&isi=A1990EK60000005
http://www.emeraldinsight.com/action/showLinks?crossref=10.1007%2Fs11365-005-2602-8
http://www.emeraldinsight.com/action/showLinks?crossref=10.1007%2Fs11365-005-2602-8
http://www.emeraldinsight.com/action/showLinks?crossref=10.1080%2F15228910802701601
http://www.emeraldinsight.com/action/showLinks?crossref=10.1177%2F0266242608100488&isi=000264256000002
http://www.emeraldinsight.com/action/showLinks?crossref=10.1177%2F0266242608100488&isi=000264256000002
http://www.emeraldinsight.com/action/showLinks?system=10.1108%2F03068290410515439
http://www.emeraldinsight.com/action/showLinks?crossref=10.1007%2FBF00390031&isi=A1996WB19200004
http://www.emeraldinsight.com/action/showLinks?system=10.1108%2F13552550410564707
http://www.emeraldinsight.com/action/showLinks?crossref=10.1016%2F0883-9026%2890%2990024-N&isi=A1990DC26200003
http://www.emeraldinsight.com/action/showLinks?crossref=10.1016%2F0883-9026%2890%2990024-N&isi=A1990DC26200003
http://www.emeraldinsight.com/action/showLinks?system=10.1108%2F09649420410529852

Downloaded by FREIE UNIVERSITAT BERLIN At 23:33 25 November 2016 (PT)

(The) Nigerian Guardian Newspaper (2009), “Passports issuance and the rights of married
women”, The Nigerian Guardian Newspaper, available at: www.ngrguardiannews.com/
editorial_opinion/article01/190609

Rugman, A. and Collinson, S. (2009), International Business, Prentice-Hall, New York, NY.

simpson, R. (2009), | ©:crave,

New York, NY.

Spring, A. (2009), “Gender-related themes in African entrepreneurship”, N
Basizess, Vol. 10 No. 1, pp. 1-10.

Corresponding author
Ruth Simpson can be contacted at: r.simpson@brunel.ac.uk

To purchase reprints of this article please e-mail: reprints@emeraldinsight.com
Or visit our web site for further details: www.emeraldinsight.com/reprints

Female
entrepreneurs
in Nigeria

21



http://www.emeraldinsight.com/action/showLinks?crossref=10.1057%2F9780230594333
http://www.emeraldinsight.com/action/showLinks?crossref=10.1080%2F15228910802701270
http://www.emeraldinsight.com/action/showLinks?crossref=10.1080%2F15228910802701270

Downloaded by FREIE UNIVERSITAT BERLIN At 23:33 25 November 2016 (PT)

This article has been cited by:

1.

10.

11.

Andrew Seedhouse, Rebecca Johnson, Robert Newbery. 2016. Potholes and pitfalls: The impact of rural
transport on female entrepreneurs in Nigeria. Journal of Transport Geography 54, 140-147. [CrossRef]

. Margaret Reid, Dorothea Roumpi, Anne M. O'Leary-Kelly. 2015. Spirited Women: The role of

spirituality in the work lives of female entrepreneurs in Ghana. Africa Journal of Management 1:3, 264-283.
[CrossRef]

. Virginia Bodolica Department of Management, American University of Sharjah, Sharjah, United Arab

Emirates Martin Spraggon Department of Management, American University of Sharjah, Sharjah, United
Arab Emirates . 2015. Life on heels and making deals. Management Decision 53:5, 984-1004. [Abstract]
[Full Text] [PDF]

. Colette Henry Izzy Warren-Smith Lynn Martin Linda Scott Njoku O. Ama Department of Statistics,

University of Botswana, Gaborone, Botswana Kagiso T. Mangadi Department of Economics, University
of Botswana, Gaborone, Botswana Helen A. Ama Department of Educational Administration, University
of Botswana, Gaborone, Botswana . 2014. Exploring the challenges facing women entrepreneurs in
informal cross-border trade in Botswana. Gender in Management: An International Journal 29:8, 505-522.
[Abstract] [Full Text] [PDF]

. Wendy Ming Yen Teoh Faculty of Business, Multimedia University, Melaka, Malaysia Siong Choy Chong

Finance Accreditation Agency, Kuala Lumpur, Malaysia . 2014. Towards strengthening the development
of women entrepreneurship in Malaysia. Gender in Management: An International Journal 29:7, 432-453.

[Abstract] [Full Text] [PDF]

.Fernando Louren¢o Institute for Tourism Studies, Colina de Mong-Ha Macao, China Macao

and Department of Management, Manchester Metropolitan University, Manchester, UK Natalie
Sappleton Department of Management, Manchester Metropolitan University, Manchester, UK Akosua
Dardaine-Edwards Department of Management, Manchester Metropolitan University, Manchester, UK
Gerard McElwee Sheffield Business School, Sheffield Hallam University, Sheffield, UK Ranis Cheng
Management School, University of Sheffield, Sheftield, UK David W. Taylor Department of Management,
Manchester Metropolitan University, Manchester, UK Anthony G. Taylor Department of Management,
Manchester Metropolitan University, Manchester, UK . 2014. Experience of entrepreneurial training for
female farmers to stimulate entrepreneurship in Uganda. Gender in Management: An International Journal
29:7, 382-401. [Abstract] [Full Text] [PDF]

. Evelyn Derera, Pepukayi Chitakunye, Charles O'Neill, Amandeep Tarkhar-Lail. 2014. Gendered Lending

Practices: Enabling South African Women Entrepreneurs to Access Start-Up Capital. Journal of
Enterprising Culture 22:03, 313-330. [CrossRetf]

. Babatunde Oluwatoyin Akanji. 2013. An exploratory study of work-life balance in Nigeria: Employees’

perspectives of coping with the role conflicts. International Journal of Research Studies in Management
2:2. . [CrossRef]

.Chima Mordi, Frederick Mmieh, Stella Ibiyinka Ojo. 2013. An Exploratory Study of Managers'

Perspective of Work-Life Balance in Nigeria: A Case Analysis of the Nigerian Banking Sector.
Thunderbird International Business Review 55:1, 55-75. [CrossRef]

Babatunde Akanji. 2012. Realities of Work Life Balance in Nigeria: Perceptions of Role Conflict and
Coping Beliefs. Business, Management and Education 10:2, 248-263. [CrossRef]

Navjot SandhuBirmingham City Business School, Birmingham City University, Birmingham, UK Javed
HussainBirmingham City Business School, Birmingham City University, Birmingham, UK Harry


http://dx.doi.org/10.1016/j.jtrangeo.2016.04.013
http://dx.doi.org/10.1080/23322373.2015.1062710
http://dx.doi.org/10.1108/MD-10-2013-0552
http://www.emeraldinsight.com/doi/full/10.1108/MD-10-2013-0552
http://www.emeraldinsight.com/doi/pdfplus/10.1108/MD-10-2013-0552
http://dx.doi.org/10.1108/GM-02-2014-0018
http://www.emeraldinsight.com/doi/full/10.1108/GM-02-2014-0018
http://www.emeraldinsight.com/doi/pdfplus/10.1108/GM-02-2014-0018
http://dx.doi.org/10.1108/GM-10-2013-0122
http://www.emeraldinsight.com/doi/full/10.1108/GM-10-2013-0122
http://www.emeraldinsight.com/doi/pdfplus/10.1108/GM-10-2013-0122
http://dx.doi.org/10.1108/GM-05-2013-0054
http://www.emeraldinsight.com/doi/full/10.1108/GM-05-2013-0054
http://www.emeraldinsight.com/doi/pdfplus/10.1108/GM-05-2013-0054
http://dx.doi.org/10.1142/S0218495814500137
http://dx.doi.org/10.5861/ijrsm.2013.415
http://dx.doi.org/10.1002/tie.21523
http://dx.doi.org/10.3846/bme.2012.18

Downloaded by FREIE UNIVERSITAT BERLIN At 23:33 25 November 2016 (PT)

MatlayBirmingham City Business School, Birmingham City University, Birmingham, UK. 2012. Barriers
to finance experienced by female owner/managers of marginal farms in India. Journal of Small Business
and Enterprise Development 19:4, 640-655. [Abstract] [Full Text] [PDF]

12. Nnamdi O. MadichieCollege of Business Administration, University of Sharjah, Sharjah, United Arab
Emirates Anayo D. NkamnebeFaculty of Management Sciences, Nnamdi Azikiwe University, Awka,

Nigeria. 2010. Micro-credit for microenterprises?. Gender in Management: An International Journal 25:4,
301-319. [Abstract] [Full Text] [PDF]


http://dx.doi.org/10.1108/14626001211277442
http://www.emeraldinsight.com/doi/full/10.1108/14626001211277442
http://www.emeraldinsight.com/doi/pdfplus/10.1108/14626001211277442
http://dx.doi.org/10.1108/17542411011048173
http://www.emeraldinsight.com/doi/full/10.1108/17542411011048173
http://www.emeraldinsight.com/doi/pdfplus/10.1108/17542411011048173

