MRKT Legal and Ethical Issues in Marketing
Legal and ethical issues in the context of marketing come into account whenever there are conflicts and disagreements. Herein, a stakeholder in the marketing transactions brings about a collection of anticipations concerning how the organization associates will exist as well as how operations should be conducted. With reference to the video, “American Greed: The Seattle Madam,” making major financial decisions is a paramount aspect. One should maintain a focus on the affiliated credentials examining the ideals behind the investment decisions (Pickle, 2020). In this case, a financial decision concerned with how an organization invests in its programs is quite a different item. To avoid an inferior financial decision, one must cross-examine the element of cash flows within the programs (projects), the affiliated rates of return, and the investment criteria involved (Pickle, 2020). Also, one should make financial decisions based on equity shares, preference shares, and bank loans, among other credentials. It is also essential to examine the effectiveness of dividend decisions attached to the firm’s programs to help define how much profit gained by the firms should be distributed among the company stakeholders and what to be retained to the company. Such major considerations would help every interested stakeholder to detect the possible incidences of fraud and embezzlement.
Auditing is a paramount practice in every operational organization based on the fact that it paves the way for an independent examination of financial information of any entry from a legal form. With reference to the “American Greed: The Seattle Madam,” accurate auditing practices require one to perfectly learn about the potential problems within the programs before they turn to burning issues (Pickle, 2020). The auditor must clearly define the affiliated failure points within a process with an aim to enable relevant stakeholders to identify, learn, and implement corrective actions in a timely manner. Also, the performance of a program in the market place can be justified by determining the effectiveness of the control within a process, unlike it was the case with Reese’s company.
Internal checks-and-balances are ideal internal control mechanisms that guard against fraud and errors due to omission. A management system with checks and balances is featured with the authority to make decisions, and the authority to verify its proper execution (Xu & Tian, 2017). Internal checks-and-balances systems needed to minimize the decision-making by single individuals and to give decision-makers support when spending large sums of business funds included separation of duties. In this regard, the system calls for assigning specific duties to each employee that divides accounting responsibilities in a basic control system to ensure that the people are responsible for accurate financial reporting. Access control is another essential factor that seeks to keep people out to keep value in the organization (Xu & Tian, 2017). Asset auditing is another commonly used internal accounting control, and it ensures that financial audits such as cash reconciliations are carried out frequently to confer that that actual balances match accounting balances and that any differences are analyzed where possible to ensure accurate financial reports and hence forming a basis for accurate decision making within the organization.
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