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As stated by Forbes MVMT is the world’s fastest growing watch brand. It is a company that produces trendy and less-expensive watches for Millennials. It was started by two Santa Barbara college dropouts Jake Kassan and Kramer LaPlante. They collected funds from crowdfunding on Indiegogo, and built up a company that earned $60 million in 2016. The company is now on pace  that it closed out 2017 with revenues topping $90 million. 

It was a very brave and risky step as Kassan was $20,000 in debt around the time when he and Kramer came up with the thought of commencing the business which now is a majorly victorious and flourishing ecommerce business. MVMT has recognized themselves as a trade name that offers premium timepieces that don’t break the bank. When you factor in wholesalers, sales agents, and other retail costs, the price can quickly skyrocket. We figured the solution would be to circumvent these costs by selling direct-to-consumer (Kramer, n.d.).

The company, MVMT, consists of about 11-50 employess including Ryan Dell as the Chief Marketing Officer, Andrew Murphy as the Sr. Accounting Manager, Jorden Anderson etc.

The founder’s  goal is to modify the way consumers assume about fashion by offering premium minimalist products at revolutionary prices.  MVMT has solidified itself as the world's fastest growing watch company. MVMT aims at manufacturing the trendy and decent accessories at some fair prices. The company states that its mission is to make this dream come true. 

MVMT was founded on the belief that style shouldn’t break the bank - our goal is to change the way you think about fashion by delivering premium watches and accessories - at a radically fair price (Kassan, n.d.).’ In 2013 they dropped out of the college with an aspiration to shake up the fashion and the watch industry and market. Tired of big brand markups and the outdated retail model, we set out to create an online-first brand. One original watch design and a successful crowdfunding campaign got us off the ground. Through social media our brand and vision grew globally, along with our company (Jake, Kramer, n.d.). Currently it’s a small team of workers and creatives that work out of their headquarters in Los Angeles and are designing the top quality premium watches, sunglasses and other accessories. It’s a great journey which they share with 1.5 million owners of MVMT accessories across 160+ countries. It’s slogan is ‘What started with a watch, became a movement (Jake, n.d.).’ 

Online-first watch and accessory company, MVMT, was crowdfunded and was launched in 2013. It is an accessory company which offers premium quality watches and even other accessories for both men and women. Their product listings includes watches and sunglasses for both men and women, they also produce unisex bracelets. 
MVMT’s products are different, and has an amazing feature of many styles and colours to customize your purchase which surely attracts more and more customers daily. iIn addition, watch options also include face sizes and interchangeable straps. ‘Upon purchase, two-year warranty on all products comes free as well as shipping worldwide and returns(MVMT Watches, 2018).’ 
Now we shall look at the external factors that affect the company. Pestel analysis of MVMT Watches company, where Pestel stands for Political, Economical, Sociocultural, Technological Environmental, Legal analysis of the external environment which affects the business is usually done by the managers of the company which helps them in understanding the macro environmental factors that can affect the business. This helps to understand the market growth, share and the latest trends availing in the market. 
Now we shall look at four external factors that affect the company and the watch industry as a whole:-

Sociocultural factors:-

MVMT very much focuses on GenNext. Its target is the youngsters today who are open and ready to experiment with new designs and technologies. Having said so we have already seen that MVMT focuses on making luxury affordable. This is a huge positive factor in the sociocultural environment as it makes the brand appealing tp the younger generation who is always looking for products that are fashionable, have low maintenance and purchase cost.

Technological environment:-

Talking about the technological environment, MVMT is a company started by two youngsters, and the youth today is always running after new and better technology. As far as the external technological environment is concerned, the company is known to having mass manufacturing in China which is well known for its technology. Worldwide people are always working upon coming up with better technology and since the company belongs to this generation, technological advancement and the overall progressive technological environment will boost its growth.

Economic factors:-

Looking at the economic factors we can say that the pricing of the company is suitable, however it faces completion from several other companies who target the same market with competitive pricing. This completion might force even MVMT to decresase its prices further so as to remain in completion or work upon its technology or design and create a better niche. 

Political Factors:-

Political factors are what most of the companies today are worried about as this is one of the factors that the company cannot control. Increase in corporate tax, fluctuation in value added tax as well as several countries like India which are creating anti-dumping laws against Chinese products can create political hinderence for the company.
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