g “Off to Camp '

To understand the logic of the cooperative approach, it helps tq Teexap:
cinating, four-decade-old research program of Turkish. m Son:l © the ¢
Muzafer Sherif and his colleagues (Sherif, Harvey, White, Hood, & i

trigued with the issue of intergroup conflict, the research team dec; e 1960 N
gate the process as it developed in boys’ summer camps, AlthOugh thed to in"EStj:
realized that they were participants in an experiment, Sherif ang his a¢ e bf’ S ey,
sistently engaged in artful manipulations of the camp’s socia] envirg SOciateg oy

serve the effects on group relations. imen

t to ob‘

What the researchers learned is that jt didn’t take much

kinds of ill will. Simply separating the boys into two residence
to stimulate a “we versus they” feeling betw

een the groups; lettin
’ t
names to the two groups (the Eagles and the Rattlers) accelerateg tl}llz boys assjoy
valry. The boys soon began to demean the qualities and accomplish Sense of .
other group; however, these forms of hostility were minor compare :ﬂentshof the
. O What 0c-

tO brln 0

. aln
Cabins vy N0y
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. ment Programs gave way to shoutin
P ,:tlg shoving matches. Sherif and his research

g contests, dinin

team bega
onster the
strategy t

8-hall lineg degener-
D to worry that, in py.
Y could no longer con-
hat was at once simple

te in fashion, they might have created 3

Then, at the height of the strife, they tried a

eI1l,

' offective. : T : .

d:‘ft{ey constructed a series of situations ip which Competition between the
s would have harmed everyone’s Interest; instead, Cooperation was necessary

grouP tual benefit. On a day-long outing, the singl

€ truck available to g0 into town
food Was “found” to be stuck. The boys were assembled and ] pulled and
or

vening together enjoying it. |
¢ The consequences of these Ccooperative ventur
were nonetheless striking. Successful joint efforts
bridged the rift between the two groups. Before 1o
the jostling in lines had ended, and the boys had b
bles. Further, when asked to list their best friend
from an earlier exclusive naming of in-group chu
in the other group. Some even thanked the reses
their friends again because they had changed th
tion. In one revealing episode, the boys were re

gle bus—something that would have produced bedlam before but, at that point,
was specifically requested by the boys. When the bus stopped at a refreshment
stand, the boys of one group, with $5 left in their treasury, decided to treat their for-
mer bitter adversaries to milkshakes!

We can trace the roots of this surprising turnabout to those times when the boys
hadto view one another as allies instead of opponents. The crucial procedure was the
experimenters’ imposition of common goals on the groups. It was the cooperation
required to achieve these goals that finally allowed the rival group members.to expe-
rience one another as reasonable fellows, valued helpers, friends, and friends of
friends (Paolini et al,, 2004; Wright, Aaron, McLaughlin-Volpe, & Ropp, 1997). Whejn
Success resulted from the mutual efforts, it became especially difficult to maintain
feelings of hostility toward those who had been teammates in the triumph. 4

es though not instantaneous,
oward common goals steadily
ng, the verbal baiting had died,
€gun to intermix at the meal ta-
s, significant numberg changed
ms to a listing that included boys
rchers for the opportunity to rate
eir minds since the earlier evalya-
turning from a campfire on 3 sin-

\
*You shoylq not assume

from these descriptions that successful cooperation works to reduce inter-
8oup hostility only am

ong school-age children. Subsequent research h:fs fc.Jund silmkilar r;/s[ugtso;)]f
Similar Procedures in college groups (Worchel, 1979) and business orgam'za.tlons (Blake ::tero rou;;
1975) In these and most all groups, cooperation not only leads to greater liking but to gr g
success (Stanne, D, W, Johnson, & R. T. Johnson, 1999).
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:m Chapter 5 LIKING

tion, certain d
hool ol desegrega : educ,.
Back to Sc ; sions that followed SCh:’O the classroom in Sherif o al’g
In the welter of racial ten to see the relevance 1d be modified to include 44 leagt
tional psychologists BegE0 ° 2 - nce there cou

. ng
findings. If only the learni

erhaps cross. ]
al successes, p ares
al interethnic cooperation toward mutu

occasional inter

imi rojects have beep und
w Although simiar o n especially j N
friendships would have a place to grow Jdamp & Schultz, 1998), an esp Y intey.
1

; Osk . —was dev
way in various states (Johnson, 2003; d the jigsaw classroom elopeg

. . e 5 .

esting approach in this dxrectﬁon-—t:"iz Texas and California (Aronson, Stephan,
i i ague

by Elliot Aronson and his colle

|

Sikes, Blaney, & Snapp, 1978). te to learning is to Tequire that sj';uac:ieonrts ';I}?rk toé |
of the jigsaw rou ming exami . This eq

8ethz?:oe::1§2tier the m:ngerial to be tes.ted on :I:g:aﬁfr?g teagrns and giving each spy.
is accomplished by grouping stcudents lntc.’eiz gf the puzzle—necessary to pass the
dent only part of the information—one Plt ke turns teaching and helping one At~
test. Under this system the students must ta | Tike Sherif crcammpers wotking o
other. Everyone needs everyone else to do well.

- t b . |
tasks that could be successfully accomplished only jointly, the students become g ‘
lies rather than enemies.

When tried in newly desegregated classrooms, the jigsaw approach has gener.

ated impressive results. Studies have shown that, compared to other classrooms in
the same school usin

g the traditional competitive method, jigsaw le.arning stimu-
lated significantly more friendship and less prejudice among ethnic groups. Be-
sides this vital reduction in hostility, there were other advan

students’ self-esteem, liking for school, and test scores improved. The white sty.
dents benefited, too. Their self-

esteem and liking for school went up, and their test
Performance was at least as hi

gh as that of whites in traditional classes (Aronson,
Bridgeman, & Geffner, 19783, 1978b).

There is a tendency when faced with

tages: minority

boundaries of

Rosenfield & Ste han
© can feel truly comfortap With the jigsay i{r anypsim-’
ich ages zesceia-rch Is needed to determine

y dll 1n ]
operative strategies will work. We also need to kp Which sorts of groups co-
institute new methods—provided the

e
y will institute them ;S’; 1way for teachers to
are cooperative learning techniques a radicg] depa

Te from i . o _3111» not only
lar routine of most teachers, but they may a)54 thTEaten N e tradltlcnal, famil.
portance in the classroom by turning over much of the j C er's sense of jp.
Finally, we must realize that competition has its place, too Tction ¢,
motivator of desirable action and an importan

Ty € students.
: 20t builder s 1If1 *CTveasy Vvaluable
then, is not to eliminate academic competition by to bre:_ “Concept, The tagk

AT,
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dlassroom by introducing regular cooperative techniques that include members of
all ethnic groups and lead to successful outcomes.

Despite these qualifications, I cannot help but be encouraged by the evidence to
date. When I talk to my students, or even my neighbors and friends, about the
prospects for cooperative learning approaches, I can feel the optimism rise in me.
The public schools have for so long been sources of discouraging news—sinking
test scores, teacher burnout, increasing crime, and of course, racial conflict. Now
there is at least one crack in the gloom, and I find myself genuinely excited about it.

What's the point of this digression into the effects of school desegregation in
race relations? The point is to make two points. First, although the familiarity pro-
duced by contact usually leads to greater liking, the opposite occurs if the contact
carries distasteful experiences with it. Therefore, when children of different racial
groups are thrown into the incessant, harsh competition of the standard American
classroom, we ought to—and do—see hostilities worsen. Second, the evidence that
team-oriented learning is an antidote to this disorder tells us about the heavy im-
pact of cooperation on the liking process.

Before we assume that cooperation is a powerful cause of liking, we should
first pass it through what, to my mind, is the acid test: Do compliance practition-
ers systematically use cooperation to get us to like them so that we will say yes to
their requests? Do they point it out when it exists naturally in a situation? Do the
try to amplify it when it exists only weakly? And, most instructive of all, do they
manufacture it when it isn’t there at all?

As it turns out, cooperation passes the test with flying colors. Compliance pro-
fessionals are forever attempting to establish that we and they are working for the
same goals, that we must “pull together” for mutual benefit, that they are, in
essence, our teammates. A host of examples is possible. Most are familiar, such as
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5 LIKING
L2 Chapter

ide and “do batt}e” .
salespeople who take our Sldt‘i a bk, ’ wi
the new-car deal.s One rather spectacular i
cure usl:l g°°:gn§ze. firsthand, because thi pro. ES:lona S
o 0 crime,
uwshc\:’szujob is to induce suspects to confess

&ir

have imposed a variety of re Stric t oga:'alf
i m fecin;);i’:fsi»:h;aiotﬁisg suspected criminals, _ESI?E‘-Ciall in Z ::lkithe Way
h.ce must be ocedures that, in the paSt,' led to adn:HSSlO_ns 9f X . ny Confp&
sions. Manydpfr r fear that they will result in cases. be;mg dlsmISse A Ny, l%ﬂs\
be empl:,:ﬁlavz found nothing illegal in the pc‘)hce S use of g Yet Eer
;l}:s ioe:son, criminal interrogations have taken inc

1) hgw
Teasingly 1, the ul::y(fholc’ By
as the one they call Good Cop/Bad Cop.

fs'uchgy‘ FQII
ks as follows: A young robbery Pl
Bad Cop works as fo ¥s: A young Dery suspecy
whoizgieizp;{dvised of his rights and is Mmaintaining hjg in

a100m to be questioned by a pair of officers

Sy
Ocenc o

- One of the offi G ls by T,
Part suits him or because it is merely his turn, plays the role of

C
suspect even sits down, Bad Cop curses “thg-son~of-a-bitch" for the , P-B
rest of the session his words come only with snarlg and Browls, 1y . t
oner’s chajr to emphasize his points. When he looks at :che Sus €ct, he See iy
a mound of garbage. If the suspect ghallenges Bad Cop’s ac

Cusatiopg to Sy
to answer them, Baq Cop becomes livid, Hig Tage soars, He SWears b fuge
thing possible to assure 3 maximum sentence, He Says he has fr, ds i 1.0 Ve
attorney’s office who will hear from him of the SUSpect’s noneg Peratiye -0
and will prosecyte the case hard.

At the outset of Bag Cop’s performance, his Partner, Gooq Cop, sits in eby
ground. Then, slowly, Good Cop starts to chip in, First he Speaks only t, Bag Czk
trying to temper the burgeoning anger. “Calm down, Frank calm downp » But Ba%
Cop shouts back, “Don’t tell me to calm down When he's lymg righ Y fag)
hate these lying bastards!” o bit later, Goog Cop aCtually says SOMething i .. -
pect's behalf. “Take It easy, Frank, he's only a kid” Not mych in the

Ut compared to the Tantings of Bad Cop, the wor i
€ars. Still, Bag Cop i

at's what he
He’s over 18, and that's 4] I need to gy
1S ass sent so far behind bars they'll neeq 5 flashlight 1, find him»
Now Gooq Cop begins to speak i
Name and point;
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CONDITIONING 4

ociated Press

on weather forecasters make a good
Te‘.ewslamng about the weather, but when
v

vioter Nature throws a curve ball, they duck
0

ermen Pay price for natyre:

S Curve balls

t spot him and
, repli
sThat tsh rtght about the tornado, and |1 teﬁ ::d
- | omething else, I'l sen
for € conversations  with  several veteran don't back off." wneter o i you
- across the country this week Several
rognosticators TR ral years ago, when a mg;
wmed up stories of their being whacked by left water 10 feet deep in San Diegog?\;lizgizd
old ladies with umbrellas, accosted by drunks Valley, Mike Ambrose of KGTV )
in bars, peited with snowballs and galoshes,

veatened with death, and accused of trying
1o play God.

"I had one guy call and tell me that if it
gnowed over Christmas, | wouldn't live to see
New Year's," said Bob Gregory, who has been

the forecaster at WTHR-TV in Indianapolis for
nine years.

Most of the forecasters claimed they are
accurate 80 10 90 percent of the time on one-
day forecasts, but longer-range predictions
gettricky. And mast conceded they are simply
reporting information supplied by computers
and anonymous meteorologists from the Na-
tional Weather Service or a private agency.

But it's the face on the television screen
that people go after.

Tom Bonner, 35, who has been with
KARK-TV in Little Rock, AR. for 11 years, re-
members the time a burly farmer from Lonoke,
with 100 much to drink, walked uptohimin a
bar, poked a finger in his chest and said:

"You're the one that sent that tornado

recalls that a
woman walked up to hig Car, whacked the
windshield with an umbrella and said, "Thig
rain is your fault."

Chuck Whitaker of WSBT-TV in South
Bend, IN, says, "One little old lady calleg the
police department and wanted the weather-
man arrested for bringing all the snow.*

A woman upset that it had rained for her
daughter's wedding called Tom Jolls of
WKBW-TV in Buffalo, NY. to give him a piece
of her mind. "She held me responsible and
said if she ever met me she would probably hit
me," he said.

Sonny Eliot of WJBK-TV, a forecaster in
the Detroit area for 30 years, recalls predict-
INg 2 to 4 inches of snow in the city several
years ago and more than 8 came down. To
retaliate, his colleagues at the station set up
a contraption that rained about 200 galoshes

on him while his was giving the forecast the
next day.

“I've still got lumps to prove it," he says.

and tore my house up . . . I'm going to take
n your head off."
15 N -
it Figure 51 Weather-Beaten
h- Note the similarities between the account of the weatherman who came to my office and
h those of other TV weather reporters.
ive
.ha& doing is lending their positive traits—beauty and des1.rab111ty——to the cars. The ad-
? vertiser is betting that we will respond to the product in the same ways we respond
to the attractive models merely associated with it—and we do.
sach In one study, men who saw a new-car ad that included a seductive female
with model rated the car as faster, more appealing, more expensive-looking, and better-
g art designed than did men who viewed the sa
yart |

me ad without the model. Yet when
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pelieve that the presence of the Young .
fnith & Engel, 1968) McS g
(S Lmples (Bierley, McSweeney, .
r examE™ guing evide;lnce of the Way the :leu
rt with our mone $8g,:
. ulate us to part’ : Y Compgg iy :
S:inclards and spendlng (Feinberg, 1986) ijr?mals“
geevice with 2 PSYCh"loglcaHY notve)rthy charam "y
. nediate benefits of goods and Services whiy Cte"isti,\.
t the fluTu e Consequently, we are more likely tq assOciQEfemné
e .
symbOIS, an

d logos that represent them with th, te o h
gative aspects of spe

e
the costs weexs 1077 -
cards and the insignias,

nding. %S,
Richard Feinberg wondered what effects the :
: d credit card materials had on our tendencieg tpresenCE

of such credit cards an O est Lafayette, In diana, he got ST
In a set of .studieS dirsle ;;St‘ restaurant patrons gave larger tipg
ar-1tc}i1 diitr:j[:ini;f?:s’te;d of cash. In a second study, college student; weriaﬁpg
i:lg toaspend an average of 29 per cent mor ehmOney f‘?r mail-order Catalog i,
when they examined the items In a 100 that contalged Sor'ne MasterCard iS
signias; moreover, they had no awareness that the credit card insignias yey,
of the experiment. A final study showed that when asked to contribute 4, Cﬁm
ity (the United Way), college students were markedly more likely to give m, 1.
if the room they were in contained MasterCard insignias than if it dig n0tne
percent versus 33 percent). This last finding is simultaneously the most yg &
tling and instructive concerning the power of the association Principle 1, N
eratt? compliance. Even though credit cards themselves were not ysed forgilrlx.
charity donation, the mere presence of their symbol (with its attendant posjtivz

assoctations) spurred people to spend more cash. This last phenomenon has bee;

rather than the ne
Consumer reséar

§
fascingg,
Whep b

d insignia. The diner
presence of the insignia, even when they paid

1996).6
association princ; '
gularly rushﬁ) ciple Work§ S0 well—and so unconsciousy-

tipped significantly more in the
with cash (McCall and Belmont,

Because the
manufacturers re

e
rch .
as found that th Y elnberg (1
€ presen 990) Strengthe : . He
e had 3 pogir 1. 2ct Of credit carg o 0s the associati i his resuls
Cards—po, V€ history i, - C2d NSigniag in 5 o oon explanation for his 1 T
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4
CONDITIONING AND Assocmﬂon@

of ouf ol E‘C teams.? Dl’l,ring t}‘e 19703, when the magic cultural concept ap-

be “naturalness,” the natural” bandwagon was crowded to capacity
netimes the conr,l’ections to naturalness didn’t even make sense: “Change you;'
b color naturally” urged one popular TV commercial. Similarly, although it
made great sense that sale:'s of Mars Rover toys would jump after a U.S. Pathfinder
rocket Janded the real thing on the red planet in 1997, it made little sense that
the same would happen for the sales of Mars Candy Bars, which have nothing
to0 do with the space project but are named after the candy company’s founder,
franklin Mars (White, 1997). Most recently, researchers have found that promo-
tional signs proclaiming SALE increase purchases (even when there is no actual
savings), not simply because shoppers consciously think, “Oh, 1 can save money
here.” In addition, buying becomes more likely because such signs have been re-
peatedly associated with good prices in the shoppers’ pasts. Consequently, any
roduct connected to a SALE sign becomes automatically evaluated more favor-

ably (Naylor et al., 2006).
The linking of celebrities to products is another way advertisers cash in on

the association principle. Professional athletes are paid to connect themselves to
things that can be directly relevant to their roles (sports shoes, tennis racquets,
golf balls) or wholly irrelevant (soft drinks, popcorn poppers, panty hose). The im-
portant thing for the advertiser is to establish the connection; it doesn't have to
be a logical one, just a positive one. What does Tiger Woods really know about

Buicks after all?

Of course, popular entertainers provide another form of desirability that man-
ufacturers have always paid dearly to tie to their goods. Recently, politicians have
oters. Presidential candidates

recognized the ability of a celebrity linkage to sway v
assemble stables of well-known nonpolitical figures who either actively participate
d local levels, a sim-

d their names to, a campaign. Even at state an
omment of a Los Angeles woman 1 heard

California referendum to limit smoking
s speaking for it, an

in, or merely len
ilar game is played. Take as evidence the ¢

expressing her conflicting feelings over a
in public places. “It's a real tough decision. They've got big star

big stars speaking against it. You don't know how to vote.” &Dp
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