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[bookmark: _GoBack]Corporate culture is key in the contemporary business age and will remain to be a paramount factor to gain a competitive edge in the market. Organizational culture can be captured in the day to day activities of an organization, just by the simple observation of how, when and what the organization delivers at the end of a day. The digital age has catalysed the growth of other companies while phasing change-resistant organizations out of the market. Corporate culture is the focal point that is reflected in a corporate policy, human resource management as a well as value creation through customer satisfaction. Gone are the days when companies used to enjoy absolute monopoly for patented intellectual property or patented rights to produce certain products. Global trading policies have evolved to embrace innovation and promote corporate social responsibility thus phasing the old notions of absolute patenting rights to operate within a certain geographical area and the rights to produce and deliver services. While patenting is relevant to protect corporate property from misuse and abuse by other organizations, the ideology has been over-exaggerated by old business traditions. 
In the last decades, discretion was a common corporate culture that led to inflexible trade concerns and inhibited innovation. Instead of focusing on collective global achievements, some organizations deeply rooted in a discrete corporate culture spent more time developing legal defence standby actions in case of a patent breach. The result of such efforts greatly reduced any chances to improve products and delivery of services to consumers on a global scale. The birth of the internet was purely founded on sharing data between different institutions to improve research in the military realm. However, there were more benefits attached to the capability of sharing data between communicating devices and thus ARPA generously allowed the development of the standard internet protocols that we have today. If it were not so, there would be no such thing as today’s smartphones, tablets and mini-handheld gadgets that simplify communication!
The analogy discussed above represented that art of corporate openness as a culture that stimulates relationships between stakeholders of different organizations, employees, business partners and customers. This culture is reflected in the way an organization conveys information regarding the products or services being worked on, revenues and profits as well as any losses made by an organization. While in the traditional discrete corporate culture, such actions would have been perceived as a major flaw that lessened the competitive advantage, research has shown that the contrary is true. Corporate candidness and transparency have been shown to foster trust between all components of the business entity and as such facilitating the business metabolism. For instance, pharmacy is a domain which faces challenges in terms of producing effective drugs which can cure, maintain and ameliorate patient’s health conditions. The discrete age ensured that no technology, insights or technical information reached out to the consumers or any other party mainly for the desire to hide progress that might be used to compete against them.
Once a major leading pharmaceutical company decided to overcome its discrete practices and shared research data on projects being pursued, the impacts were unbelievable. First, consumer trust was heightened by the transparency of the company. Secondly, the company benefited from diverse research proposals and ideas which led to major breakthroughs in the development and production of drugs.  These impacts not only benefited the company but contributed to drug research through voluntary proposals which in turn widened the intellectual property of the company to gain a competitive edge in drug manufacturing. An openness culture of an organization adds value to its brand image as well as promoting its reputation amongst consumers, stakeholders and business partners. 
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