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How effective is mass media in campaigns aimed at the public good (such as those against drunk driving, encouraging no texting while driving, advocating getting regular health checkups, or preventing forest fires)? Have you changed your behaviors because of these campaigns? If so, explain how.
Mass media is the platform used for communication to reach a vast audience. The different types of media used include television, radio, magazines, newspaper, and the internet. It's the primary platform that organizations, groups, politicians, and the government use to reach the general public. Mass media campaign uses the already established media to push messages as they can capture the audience of the general public. Generally, the messages passed are passive. These campaigns are quite aggressive as they compete with the product market, powerful social norms, and audience behaviors. 
The importance of mass media includes giving the public knowledge & information. The media is a big vessel in notifying the public of the world's happening and what is happening around us. It plays a vital role in conveying information. Half of the population has faith in the data transmitted by the media, and anything passed from the media they deem to take it seriously. Secondly, it raises the consciousness of the public. It provides information via analysis and facts and data that enable people to get information regarding specific fields. Thirdly it raises a voice against some injustices in society. This has been dramatically used regarding black lives matter; there have been heavy campaigns on the mass media regarding how race inequality needs to be done with. This has helped in holding those involved accountable. In addition, the media broadcasts live events, and thus it gives the public a real connection with what is happening in the real world. Lastly, the media provides education to society.
 They provide a comparison, read about politics, war, and health, and much more just by using mass media. Mass media, from the importance given above, has a vital role in forming public opinion. Most people are invariably perusing the newspaper to read about business, sports. At the same time, the television has become an essential asset in families as families are always having family time as they watch the tv. The radio has become popular amongst the youth. They are often listening to the happening and what is hot in the gossip. Media has become an essential part of our lives, and it cannot be done with, and it has influence in our lives in one way or another.
Because of the role the media has in our lives, it plays a vital role in conveying no drinking while driving. The media provides for the consequences of what might happen if such happens. They do it in a relatable manner to the public, and thus when the public sees or hears of such, they can shun such habits. In matters of environmental change, the media plays a role of such as talking about the effects of cutting down trees or how the forest fires are affecting others. ( Junsheng, H. 2019) With this, it can relay the information to the public, who take precautionary measures to prevent the furtherance of the act.
An example of this is the Australia fires and the California fires. The media broadcasted them, which enabled people to pull funds to control the fires and save those affected by the fires. Thus, the media plays a significant role in changing people's habits. They portray the effect of the actions that the people are taking part in, which instill fear or educate the public in changing some of the behaviors they are involved in.
In my personal view, I have changed some of my habits, such as drinking while driving and using my phone while driving. This happened after watching a documentary on the causes of road accidents that were being used as a campaign against drunk driving and phones while driving. (Young, B et al. 2018) I never wanted to be a culprit of the same, and thus I stopped using my phone or taking alcohol while going so that I cannot be another number on the accidents caused by careless drivers.
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