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SUPER SLEUTH FRIDGE OBSERVATION STUDY

Objectives:
1. This exercise is designed to illustrate that many different types of data collection are necessary to obtain a true picture of the consumption habits. 

2. The findings from this exercise demonstrate how you can later formulate a questionnaire.

3. You will gain the experience of conducting observational research.

OBSERVATION ASSIGNMENT BRIEF:

Location:     Any person’s refrigerator
· HOW:  Students will select one consumer/family (it must be a stranger). 

Take a picture of the open refrigerator and freezer before you begin.  Take paper and pencil with you.  Create an observation form with the following items (the completed form must be turned in with your assignment).

· Gender, approximate age
· Height, right-handed or left handed
· Is the fridge full/empty?
· What types of foods are there? What types of drinks are there?
· Does the fridge seem to be organized in a particular way?

· Does the individual have preferences for brand names? If so, what types of products?
· What things are there large quantities of? Small quantities?
· How long do items appear to have been in the fridge?

· What types of foods are opened (or leftover)? How many items seemed to be leftovers? Where are they in the fridge?
· Do there appear to be foods for different people (e.g. children’s snacks)? If so, where are they located?
· What kinds of things are frozen versus put in the refrigerator?

· Are there items that the individual has purchased multiple brands of? Where are they?
· Are there brands that the individual has purchased multiple types of products? Where are they?
· Is there anything that appears to be out of the ordinary?

· Can you tell what was the last thing used? If so, what? Where is it?
· Are there spills or is the fridge clean?

· What appears to be the most expensive item in the fridge? 

Written Report:

Take all the information you have gather and summarize it in a brief written report format.  Address what assumptions can you make about this person from your observations. For example you might state: This person bought 4 different products that are Nestle brand, one of which is a very expensive chocolate bar. It appears they are very brand loyal to Nestle. 

Other issues for you to address are does the person appear to live alone, do they have pets/children, how often do you think they shop, whether you believe they are health conscious, is this how the fridge is normally set up, does the person make impulse purchases, etc.

Survey:


Given your reported observations and assumptions, write a minimum of 10 survey questions that can be distributed to shoppers at any grocery store. Clearly show how your survey questions relate to your assumptions and/or observations. The purpose of these questions is to test your assumptions, not to just ask questions. Keep this in mind as you write this section.
Notes:

This is an individual assignment, which means that you must do every step by yourself. Do not share any observations or experiences until we have our class discussion.
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