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The Pharmaceutical Industry
	The pharmaceutical industry is the selected topic because it plays a critical role in the health sector. The industry deals with all the functions concerning findings, development, manufacturing, and advertising drugs used as a medication for different purposes such as vaccination and cure. Furthermore, according to Light (2018), the pharmaceutical industry's contribution to the general economy of the United States is significant because it accounts for above 1.3 trillion dollars annually in revenue. 
I would advocate for consumers because they are the large population, and most of them are the minority and low-level groups, which can easily be exploited by the pharmaceutical industry. Although the sector is performing an essential role in finding and developing drugs that are useful for human beings, they must provide correct and truthful information about the safe use of drugs. Mackey & Liang (2015) posit that the pharmacy has engaged in direct-to-consumer marketing rather than how they used to advertise previously through physicians; thus the information delivered to consumers has to be confirmed if it is true and accurate.
Moreover, consumers ought to be protected from poor quality drugs. The move from traditional marketing to direct-to-consumer has resulted in increased challenges in pharmaceutical industry products and, therefore, the need for inspection to ensure the drugs provided to consumers are of high quality at the same time meeting the requirements for their clients. Mackey & Liang (2015) argue that standards should be developed for drug manufacturers to adhere to and mandate the quality of their products is maintained. Similarly, CDER operates meticulously with FDA assessors to ensure that pharmaceutical industries comply with set practices in the United States. 
Despite the consumer protection being enhanced in the manufacturing process and testing if the drug is safe for human consumption, the required authorities need to guarantee they follow up in the marketing and administration stage. Several issues about the drug, such as the side effects might happen that can cause other diseases, infection, or even death. Hence, people need to be informed if a new danger that was not projected is perceived after the approval of the drug (Mackey & Liang, 2015). Also, the label can be altered or removed in the market if the risk is unmanaged.
I believe companies in the drug manufacturing sector can cater to their interests and those of their customers conjointly. First, no business can achieve their interest without appeasing their customers. According to Womack & Jones (2015), the purpose of a company is to create customers; therefore, they should be taken as the most significant shareholders. Besides, customers are the main reason for the company to survive; thus, their needs should be prioritized, where not, they can decide to support another competitor. 
Moreover, the main reason and interest of the company is attaining maximum profits and producing more. Hence, to attain these, it is important to focus on customers’ needs and interests, including protection to earn their trust (Womack & Jones, 2015). Customer trust is essential in making them loyal to the company as well as bringing more customers hence increased profits and maximum production in the company. 
Finally, companies are required to adhere to the set standards and rules to operate in the market. Although the rules are to guarantee the safety and protection of their products, most of these standards are developed to protect consumers' interest (Womack & Jones, 2015). For that reason, when companies conjointly cater to their interest and that of consumers, they benefit both from market share and incomes obtained. 
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