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[bookmark: _GoBack]Part 1: Planning Analytical Process
Step 1 
There are many different factors to consider when determining the revenue cycle. According to Jewell (2020), the revenue cycle is a process of receiving a payment from a customer, making a transaction or credit sale, collecting cash, billing a customer, and many more others. To effectively, identify the key foundations of a revenue cycle, it is important to consider a company's financial performance and health. Revenue cycle management will consider the identification of key analytic procedures to determine the effectiveness of a company’s performance in the market and industry. In this analysis, the use of financial ratios will be used in the determination of the company’s financial performance. In 2015, the expected financial ratio of PharmaCorp shows a gross margin ratio of 0.81. The ratio shows good value in terms of profitability and using its assets. The turnover ratio was 4.72. This can be used to determine the company’s financial efficiency in using its liabilities and asset to rank in profits or returns. The receivables as a percentage of current assets ratio were at 0.20% and receivables as a percentage of total assets were at 0.067%. These trends show the different financial efficiency of the company in the financial year of 2015. The revenue cycle management of the company can be determined by its allowance ratio of 0.03%. 
Step 2 
Based on Boynton, & Johnson (2006), auditing of the revenue cycle considers data from directly linked accounts. For instance, in this case, auditing needs to consider the evidence of financial data and its integrity. The integrity of this financial data has to deal with the completeness and accuracy of the financial information. As indicated by the financial statements (balance sheet, cash statement, and statement of cash flow), this evidence will help the audit team to reduce biases and misstatement. According to Boynton, & Johnson (2006), it is important to have control features and protocols when dealing with auditing of financial data. The directly linked accounts, such as the account receivables and payable will be used to determine the credibility of the financial data provided. Therefore, the auditing team can use different auditing procedures to determine a credible system of auditing. These can help in the reduction of the inherent risks at the financial statement level and the assertion and control levels. To meet the expectations, the data used by the auditing team has to be reliable and should meet financial credibility and class of transactions. 
Step 3 
 According to William Jr, Glover, & Prawitt (2016), the auditing procedures need to consider the auditing techniques used and sampling of the financial data. For instance, in 2015, PharmaCorp had a gross margin ratio of 0.81%. The ratio shows good value in terms of profitability and using its assets. The turnover ratio was 4.72. From the historical data of the company, in 2014, the gross margin ratio with audited data was at 0.78% and the turnover ratio was at 4.78%. It is important to note the changes are relatively small. Since the 2015 data is not audited, based on the sampling done, the competitors in the industry are Novartell and AstraZoro. In the same years, Novartell had a gross margin ratio of 0.66% in 2015 and 0.67% in 2014. The turnover ratio was 5.65% in the unaudited data of 2015 and in 2014 it was at 5.62%. Similarly, another company in the sector is AstraZoro, which has an expected gross margin of 0.8% in 2015 and its gross margin ratio of 2014 was 0.82%. The expected turnover ratio of 2015 is 3.67% and the ratio of 2014 was 3.84%. Therefore, the expected ratios of the company are expected to reduce due to the differences in the market and industry benchmarks. 
Step 4 and 5 
There are expected variances in the calculation of the company’s financial income, revenues, and estimations. As defined by Glover, Prawitt, & Drake (2015), it is hard to define variance in a financial set-up, if there are financial misstatement and inherent errors or risks. For instance, the cost of goods might change due to the differences in misstatement and returned orders or shipments. The company has 573 returned orders. Therefore, this has to be taken into consideration when dealing with auditing and reallocation of accounts receivables and payables. To effectively determine the expected results, auditing processes have to be flawless and all the sampled information can control it critically expected values. For instance, according to the company’s financial ratios calculated: the expected ratio of using the unaudited data of 2015: the expected financial ratios of PharmaCorp shows a gross margin ratio of 0.81. The turnover ratio was 4.72. The receivables as a percentage of current assets ratio were at 0.20% and receivables as a percentage of total assets were at 0.067%. These trends show the different financial efficiency of the company in the financial year of 2015. The revenue cycle management of the company can be determined by its allowance ratio of 0.03%. These ratios will have a variance based on the auditing of the company’s 2015 financial information. Based on Glover, Prawitt, & Drake (2015), the variance will be due to the unforeseen customer returns, order returns, and misstatement due to assertion and inherent risks. The financial ratios of the company will vary from the estimated value to a fledged variance and value. 
Step 6 and 7
According to Glover, Prawitt, & Drake (2015), to have substantive analytical auditing, the team has to take into consideration the 5 tests of audit (disclosure, rights, completeness, existence, and rights) of transactions and accounting events. For instance, a key account or relation to consider is the relation between the cost of goods and revenue. As the company’s financial data portrays, there are returned orders and this will affect the accounts payable and receivables. This is why it will be essential to use a test of details of transactions to determine the unanticipated variances of the costs of goods and revenues or liabilities. According to Glover, Prawitt, & Drake (2015), a test of details of transactions can help in determining the effects of misstatement and unaccounted variances. It will help in defining the closure of the contents of the financial details and its completeness by providing enough facts and information. The information, which will in the audit reports and files are the findings from the audit process and any errors. It is essential to note all errors in the financial statements need to be recorded and the steps used in the audit processes. Also, the information in the documents will show if there is any relationship between the accounts audited and vetted. 
Part II: Substantive Analytical Procedures
Operating Segments 
According to the PharmaCorp segment information, the companies operate in different segmentation. The market segments of the company are essential in determining the company’s revenue generation per segment. For auditing and substantive analytical procedures, the segments help in determining the operations and products of the company that are profitable. The company has different segments, which include Primary Care; Specialty Care and Oncology; Established Products and Emerging Markets; Animal Health; and Consumer Healthcare. The primary care products of the company are used in primacy care for different specialized cases and pharmaceutical processes in the market. Secondly, the specialized care unit takes into consideration the primary care and revenues generated from the company’s oncology illnesses and division. The revenues of primary care are addressed and invoiced to the business units of primary care and specialized care and oncology units. Sometimes, the company’s products lose patent and protection, hence, they are moved into the emerging and established markets. These deal with products and pharmaceutical prescriptions in emerging markets. It helps in the generation of income from the different business units of the company. 
Operating Regions 
More importantly, the company has to perform and enter local and international markets. Marketing is important since it addresses and helps in the functional unification of the company’s’ revenues across local and international markets. For instance, the company has a good process for determining its financial income and operations. The company has targeted the emerging markets of China, Brazil, and India. In 2015, these markets were the emerging markets of BRIC nations, which has new opportunities and investment opportunities. The United States of America comprises the company’s largest consumption pattern based on revenue generated in 2015 and 2014. The company has interests in other regions, such as Europe and the rest of the developed regions around the world. The company has universally targeted parts of developed Europe and the rest of the world. It shows a regional segmentation of investing in developed and developing nations only. 
Revenue Generation 
According to the general information presented by the company in segment revenue generation, the highest in terms of revenues is the biopharmaceutical products. The sector has been performing better in 2015, 14, and 13. For instance, revenue generated from biopharmaceutical products in 2015 was $ 51,214 million and in 2014, it was $57,747 million. Although these are the leading segments, there are also different segments, such as animal health, consumer healthcare, and others. For instance, the other leading sectors include animal health with $4,299 million in 2015 and $4,184 million in 2014. To effectively consider the company’s revenues, in consumer healthcare, it generated a revenue of $3,212 million in 2015 and $3,028 million in 2014. Per segmentation, the biopharmaceutical products are the leading segments in terms of revenue generated. 
Secondly, the geographical revenue generation marks another important revenue generation classification for the company. The maiden market is the United States and per region, it has been outperforming the other remaining regions of developed Europe, the developed rest of the world, and the emerging markets. For instance, in 2015 and 2014, the United States and Japan contributed over 10% of total income 2015. In 2014 and 2013, the United States was the only region to contribute over 10% of the total income of the company. for instance, in sampling the company’s’ region revenues; in 2015, United States had revenue of $23,086 million, developed Europe had $13,375 million, developed rest of the world had $10,554 million and emerging markets had $11,971 million. Therefore, according to these stats, U.S is the most profitable region of the company in its domestic and global market segmentation. 
According to the revenue of the company, its product lists show importance in terms of revenue generated by these products. For instance, Lipco is one of the most profitable products of the company in 2014 and 13. The product has contributed over $9 million in revenue. But in 2015, the revenue of the product declined to $3,948 million. Therefore, based on revenues, the most profitable products of the company include Lyran, Lipco, Prevnent, and Enbiding (sold in the USA and Canada). These products add more to the company’s revenues in the local and international markets. 
There are different trends in terms of segmentation. The revenue generated by the company allows the company to invest more in biopharmaceutical production and innovation. More importantly, the segmentation of the company’s product offers a lot in terms of product development and diversity. Also, changes should be made in the terms of products and revenue generated. For instance, according to the revenues of the company, Lipco has been in decline in revenue generation. Products, such as Lyran and Prevnent have been in steady growth in the past years. Their demand is rising annually and this is a good trend for the company. The trends in regional revenue also call for international investment in the process of revenue generation and collection. The company has more investment in the local markets. It should balance its development into developing markets for investment options. 
Ratio Analysis
According to the information obtained from the revenues generated in the company’s segments, a research development ratio as a percentage of investment and revenues calculated. This ratio can be essential to identify how much the company invests in the regional markets. More importantly, of importance is the amount of profitability the company generates from international and local investment processes. These ratios will help in the identification of investments, revenues, and what is being carried to improve and increase revenue generation through the company’s local and international investments. 
The planning analytics are different since they offer a different view of the expected results. For instance, the common demand in the market is to analyze the financial profitability and income generation from industry metrics. The analytical planning looks at the overall comparison of a company’s competitors. On the other, substantive analytics offers a closer look at the operations of the company. For instance, looking at the revenue generated from products and segments illustrate an assurance of product development and unique support. 
In conclusion, it is important and valid to consider the analysis of the company’s revenues, operations, and regional consumption. A valid action, in this case, is to determine the benefits of financial awareness and shifting this performance to meet and improve financial interpretation. In the case of PharmaCorp, the use of different test of details in revenue generation will help to improve interactions and understanding of the company’s prospective income processes. 
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