A promotional mix is a unique combination of advertising, personal, sales promotion, public relations, social media, and direct marketing to promote a product. It describes promotional variables selected by marketers to help a firm reach its objectives. There are two types of promotions, namely; Persuasive promotions, which attempt to convince the consumer that she/he needs the product, and Informative promotions that entail giving information about the product to the consumer.
The promotional strategies under consideration are; Sales promotion, which contains methods that will stimulate the consumer to purchase a given product. Some of these methods are providing free samples to consumers, price reduction, demonstrations, and coupons. A coupon is a certificate that fetches buyers a saving when they purchase a particular product. Advertising is also one of the strategies used by companies to promote their products. It is the best since it allows the company to reach many people, and the significant modes of communication are; newspapers, the internet, television, social media, and radio to introduce a product to the target group. Public relations also help build a positive image of a company, evaluate public attitudes, support new products and sales, and communicate its overall objectives.
Replies to class discussions

Hi, l have gone through your work, and l agree with you that advertisement is a commonly used type of promotional strategy. It uses the internet, newspapers, and television, but the internet is the most frequently used. Television is used in a situation where a product has overcrowded the market. However, main component of developing a company's promotional mix is by determining how the product can be best displayed.
Hi, l appreciate your effort in pointing out that a company can use many types of promotional strategies. Among the approaches mentioned are; Advertisement, professional selling, consumer sales promotion, and sponsorship. Advertisement is an effective way to promote your products. But l also found out that public relations are also essential since it helps build the right image of the company.
