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The printer market is not as highly competitive as other manufacturer markets. A market can be considered highly competitive in which there are many producers who compete to provide the products to the consumers. The printer market does not experience this competition. There only a few printer manufacturers who have established themselves in the market and control the printer and printer ink markets. The printer companies have managed to reduce entry into the markets by selling the printers at a low price although the cost of manufacturing is very high. The manufacturers in turn ensure that the printers are only compatible with their ink cartridges which are sold at a high price. The manufacturers update the firmware in the cartridges to ensure the consumers only use the printer ink they provide. This is a method of squashing any possible competition the printer manufacturers may face from cheap ink manufacturers. By controlling the price of the printers and the cartridges, the manufacturers have managed to control the market for both the printers and the printer markets. The manufacturers ensure that once the consumer buys the printer, they’d need to buy the same ink they produce. 
The price elasticity of demand for printers is very high. In 1988, a single printer could cost $1000 while today the same printer can cost $35. This shows that there has been a low demand for printers when sold at a very high price. To increase the demand for printers, the manufacturers are forced to lower the price to a price that is even lower than the cost of manufacturing the product. 

The price elasticity of demand for printer ink can be considered inelastic. According to the video, the printer ink producers have been able to reduce the amount of ink they provide in the cartridges from 20mil t0 5mil over a period of a few years without changing the price. The demand for the cartridges depends on the demand for the printers. Everyone who buys a printer at a low price is expected to buy printer ink from the same manufacturer regardless of the price the printer ink is sold at.  Even when the price of printer ink changes, the buyer has no option of buying ink from a different manufacturer hence the demand is expected to remain relatively the same. 
Most manufacturers in the printer market have adopted the razor and blades business model.  It is a type of business model where producers sell a product at a considerably low price to increase its demand as well as the demand for complementary products. The price of a printer today is very low while the price of the printer ink is very high. The low price of the printers is used as a strategy to increase demand for the printers. As the printers cannot work without the printer ink, the consumers are forced to buy ink cartridges from the same manufacturer who sells them at a very high price. One is expected to buy several ink cartridges for one printer. The manufacturers have also reduced the amount of ink in every cartridge to ensure frequent purchases of the ink cartridges. 
There are various trust issues associated with the printer market. The manufacturers aim at maximizing profits through sales of the ink cartridges to cater for the cost of manufacturing the printer as well as the cost of research and development. The printer ink is highly-priced with a lower amount of ink found in the ink cartridges but sold at the same price as before.  The manufacturers also prevent consumers from purchasing ink from alternative sellers. This shows the possibility of a lower quality product in the future or overpricing as the manufacturers have absolute control of the market. 


