Hi Lanina,
Great job discussing survey methods!  You did a very nice job discussing the pros and cons for each from the literature.  As you showcased a very nice summary, I thought I'd like to share a couple of examples with you that I found interesting to get your thoughts as well.  
As the goal of any survey is to validate that the direction a company is going with their marketing plan is in line with reaching their target audience, it is also important to make sure the method and/or the format of the chosen method, is as unflawed as possible.  Here are some thoughts:
1. Structured Surveys:  Have you ever read a structured survey, but the language was ambiguous?  Meaning that they were asking you something, but the context of the situation wasn't clear?  Or your response would depend on the situation?  How does that make you feel when you're answering the questions?  And... how accurate do you think those survey results are?
2. Face-to-Face Interviews:  When two people who have not met before come together, several factors are introduced when it comes to understanding responses and assessing need.  Do you think that biases could come into play with stereotyping?  For example, would the interviewer ask questions in a different way based on their perception of the interviewee?  How might that skew data as well?
Thanks in advance for your response (to any part of these questions).

