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[bookmark: _GoBack]Roles and objectives of promotion and promotion mix
The role of promotion and promotion mix is to create awareness, interest and create brand loyalty. It integrates the four Ps; product, promotion and price, place, promotion is equally one of the components in the promotional mix. The following are the objectives of promotion and promotion mix. The main purpose of promotion is to create awareness on the existence of a product in the market. Promotion presents information about an item to the consumers and buyers who understand the product and its benefits. Promotion creates demand for the product and also helps the target audience to differentiate the product from other similar products from the competitors. 

A misleading piece of internet advertisement
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Misleading advertising involves giving false and deceptive information to a consumer about the product. An Advertisement is considered misleading is some vital information about a product that a consumer needs to be aware of about the product is left out. For example the above image is a TV advert on the product “Hydroxycut”, according to the advert this product helps you achieve your desired body shape in a short period of time and without a lot of struggles. This ad is misleading to the target audience as it does not state the side effects associated with the use of the product. Companies use misleading information in their Ads to make their products look more attractive and beneficial to their customers and this is at the expense of the customer’s health. Customers are easily influenced by the misleading ads thus ends up making wrong decisions. 
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