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Startup for a business is usually hectic. Without promotion, one's mission in getting the business to the next level is bound to fail. There is a need for a business advocacy that should be carried out by communicating to the public with the intention of influencing them to buy your product. Forms of communication include direct selling or retail store and internet advertising that involves reaching potential through websites, email or via text messages. Advertising is one of the vital types of marketing strategies that a company can use to get customers.
Advertising as a marketing tool can take either audio or visual while incorporating sponsored, non-personal message to promote an idea, service or product. Direct-response advertising is an advert that aims at eliciting an immediate sale. There are five advertising techniques namely; repetition, claims, bandwagon and promotion. The mediums for communication include radio, films, television, internet, print and direct mail advertising.
Strengths of radio as a way of advertising
1. Wide reach-Radios have extensive coverage and can reach a broad audience in various parts of the country. Broadcasting of the ads is in intervals.
2. Selective target audience- Radio is one of the best media allowing for a specific target audience. The advert format and music type determine the type of audience tuned in.
Weaknesses of radio as a way of advertising
1. Lack of visual appeal- The medium can only impact audience through sound thereby denying the listeners visual access.
2. Poor attentiveness and fragmentation- The main drawback is that its audience often engages in other activities like walking or driving, talking to each other making the message consumption to be limited.
Advantages of television as advertising channel
1. Unlike radios, TVs have a visual effect that creates lasting and appealing impact. Sound, color, drama and motion are incorporated to ensure that message delivered is persuasive. Famous personalities are used in the adverts to boost the effect.
2. Extensive coverage- To date, a sizeable number of household’s own televisions. The ability of cable network and satellite channels have boosted the viewership making the box an efficient way of advertising.
Limitations of television as advertising channel
1. Intrusion- Viewers dislike intrusion of commercial or program adverts in the event of watching favorite programs. Most people prefer switching to other channels during such an interruption.  Such adverts limit the effectiveness of television as a mode of marketing.
2. High advertising cost- It is relatively expensive to advertise through this mode as compared to other channels. It limits the number of customers who intend to use the method as a channel of marketing.
Advantages of newspaper as advertising channel
1. Papers can be read again and again thereby giving them continuous publicity.
2. The channel has a national demand making its circulation to cover a vast area.
Disadvantages of newspaper as advertising channel
1. There is indigent photoproduction in print rendering the system less appealing to the audience.
2. The channel is visible making it very easy for competitors to react when it comes to competition.
Advantages of direct mail advertising
1. The emails are directed to the specific recipient making it easy to get feedback from targeted customers.
2. It provides the reader with a lot of information as compared with other types of mediums. Companies mostly offer detailed information in the sent brochure and order form.
Disadvantages of direct mail advertising
1. It is expensive sending such voluminous emails to customers. Companies using this mode usually get much leads and spend much as well.
2. Most recipients throw away such messages to junk mail.
Advantages of direct magazines advertising
1. They have a longer ‘life' as compared to the newspapers since they are well-kept in waiting rooms and magazine racks.
2. Magazines have specific audience based on the titles used as compared to newspapers.
Disadvantages of direct magazines advertising
1. Artwork coloring is usually very expensive making small tests uneconomical.
2. For consideration, one needs to submit his/her request weeks or months in advance.
Advantages of direct magazines advertising
1. It is the best way to market to the mobile population.
2. Less expensive compared to the other channels.
Disadvantages of direct magazines advertising
1. It can only be done using visual effects to make it more appealing.
2. Information conveyed is usually limited.
Apple is one of the biggest mobile companies worldwide. It applies differential means to make their products appealing to the public because their phones are unique from those of competitors and more efficient. The current promotional method is better since the website provides a complete overview of their products. Their web page also shows a range of items offered by Apple.
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