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Introduction
                This is proposal seeks to request for go ahead to market a new product that requires a thorough marketing in order to create awareness of its existence. The proposal will cover the product overview, problem definition, secondary research, the focus group and the descriptive research. Finally, the proposal will look at the report that will comprise of research components which will be related to managerial decisions and the problem statement.
Product overview
[bookmark: _GoBack]               The proposal will focus on Jamba kids’ meals which is a new product that has been introduced in the market by Jamba juice. As the name suggests, Jamba kids is a product from Jamba Juice a company an American restaurant retailer that offers variety of smoothies that are nutritious and can be part of healthy eating plan (Stan, 2016). A Jamba kid is a smoothie that comprises of strawberries gone bananas, Blueberry strawberry blastoff, peach mango and berry beet (Grady, 2013). This can be found on the company official website www.jambajuice.com. I chose this product because it is new and it’s an addition to kids menu.
Problem definition
              Since the product was introduced in the market, it has been experiencing low market penetration. As a result, the brand has experienced low sales of the product with little distribution across the restaurant retail stores (Freedman, 2015). Therefore this proposal seeks the approval to carry out a marketing campaign which will include carrying out mass media promotional programs as well as instore promotions across the country (Jamba, 2017). As a result of this campaign, there will be increased customer awareness of the product existence, increased volume of sales and also secure a wider distribution of Jamba Kid (Endres, 2013). 
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            Based on this perceptual map, it is evident that the market is competitive for Jamba juice and therefore for the product to penetrate there needs a robust strategy that will enhance its presence. There the research question will be the impacts of mass media and promotional programs on product awareness and distribution.
Secondary research
            For the project to be successful, a thorough research will be done in a bid to gather information. The secondary source of information will be journals, online books and even the company official website. Other secondary source of information will include previous research projects that have been carried before about the beverage industry.
Focus group
                The target group for the project shall be the current customers and prospective customers. Another target group will be parents with kids between the age of 3 years and 12 years. This is simply because Jamba Juice launched a product that targeted young kids as customers with healthy juice. In regards to collection of the data, the questionnaires shall be issued out at the Jamba juice stores and restaurants, shopping malls and other public places.
Descriptive research
                  The target population on this study shall be Jamba customers both current and the prospective ones. The questions that will include on the study include: Have you ever visited any of Jamba restaurant, if yes what was your experience? What would you like to be changed or included on Jamba juice menu? Would you recommend a friend to visit any of our outlets?  This question will help to build a profile of the customers and what they like about the Jamba juice.
Report
              Once the study on impacts of mass media and promotional programs on product awareness and distribution is complete, a report will be prepared outlining the findings and recommendation for the company management. 
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