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UIC- Psch 312
Summer Session 2020
Paper Assignment
Practice Your Persuasion, Design a Campaign 
Paper Length Requirement: 4-5 pages of text (not including cover or reference page, or any visuals/drawings added to your paper)
Due Date: Wednesday, July 15, 2020 by midnight via Blackboard (week 5)
***NO LATE PAPERS WILL BE ACCEPTED, NO EXCEPTIONS***
Instructions:
1. Plan a persuasion campaign.  
 The campaign may be social (e.g., persuading people not to buy puppies from puppy mills, or not to use plastic bags when shopping) or political (e.g., persuading people to vote for a political candidate) or a public service announcement (e.g., stop drunk driving, prevent unwanted pregnancies).  Campaigns must be real and have an actual audience. You are welcome to discuss topic/campaign ideas with your TA (remember that each TA will be grading papers based on last name of student. Look at the page one of your syllabus to see which TA will be grading yours).  Design a campaign that makes use of the persuasion tools that are covered in your textbook, specifically Chapters 7- 8 (other chapters can be useful as well), such as conditioning, attitude formation, cognitive dissonance, fear appeals, elaboration likelihood model etc... You need to have at least two references (your textbook being one of them). 
You should identify WHO says WHAT to WHOM, to WHAT EFFECT.  That is: 
· WHO is the communicator and what features of the communicator should be emphasized?  (i.e. is your communicator a man or woman? What age? Do they have firsthand experience with the topic of your campaign etc…)
·  WHAT is the message you are trying to send?    
· WHOM is the message being targeted to?  What are the features of the audience?
·  To WHAT EFFECT?  What is your goal?  Is it attitudinal? Behavioral?  Be specific. 
Note:  This is a CONCEPTUAL project.  You will not actually be trying it out or collecting any data on its success. Instead, focus on the conceptual details, paying attention to the DETAILS of how this might play itself out in the real world.  That is, don’t merely tell me your communicator should be attractive – but tell me why in this situation, given your message and audience WHY a communicator should have certain features. 


2. Write an analytical paper  
- Lay out the details of your campaign including what medium you would utilize.  You will need to provide visual information about your campaign, such as a mock-up of what you propose (this does not count as part of the 4-5 pages of text requirement. Any visuals go at the end of your paper)
- Detail why you made the choices you did, detailing WHO says WHAT to whom to WHAT EFFECT, again, paying attention to the psychological theory.  
· For example, provide details about the audience and then describe why you have chosen the communicator and message you did GIVEN those audience features.  Be explicit about how knowledge of attitude formation and change and general theories of persuasion from this class will inform the campaign.  
· Do NOT use first/second person in your paper
-Papers will be evaluated based on the following:
1. your knowledge of the topic
2. your ability to clearly specify your choices and your analysis of why those choices should be effective considering the theoretical knowledge
3. your organization, clarity of thought, grammar/mechanics
4. Visuals included to see your campaign
5. using APA style (citing correctly, using subheadings, pages numbered etc…) 
NOTE: Remember that a “C” means you have done the basic assignment.  “B” and “A” papers will find more than the surface connections, go into more depth and analysis, bring in additional information and/or in other ways demonstrate critical thinking and analysis skills. A good paper demonstrates a thorough knowledge of the THEORY behind your decisions. 

The grading rubric is attached on the following page. Please follow it so you know what you will be graded on specifically. Remember to use subheadings throughout your paper, this ensures you covered all sections required, and organizes your paper. Your visuals should go at the end of your paper, after the reference page (like an Appendix). Remember that your visuals do not count for the 4-5 pages of text requirement! Also remember you need to cite throughout your paper, even if you are citing the textbook, and you already cited it in that paragraph, you need to cite it again. 



UIC- Psch 312-  Summer 2020- Paper Grading Rubric
 Introduction (2.5 pts) **1-2 paragraphs**
______ presents topic that will be the focus of the campaign and provides brief background information on it
______ mentions what type of campaign and persuasion tools will be used
______ Uses above information to construct a thesis statement at end of Intro

Campaign/Persuasion tools (15 pts) ***about 2-3 pages***
_____identifies who is the communicator and explains what features are emphasized and why
_____identifies and explains what is the message the campaign is trying to send
_____identifies and explains whom is the message being targeted to?  What are the features of the audience?
_____provides clear explanation of what the intended effect/goal of campaign is

Overall Analysis of Persuasion Tools (5)
[bookmark: _GoBack]____ clearly specified choices and demonstrated thorough knowledge of the theories/concepts used

Conclusion (2.5 pts)
______provides a one paragraph summary of all of the above

Campaign Visuals ***(1-2 pages; should be at the end of the paper, after reference page) *** (5 pts)
______ provided visual information about the campaign

Style (20 pts)
_____ Uses proper spelling, grammar, subheadings, organization, running head, page #s, double spaced (4)
_____ Quality of writing (academic style, appropriate tone, no awkward/confusing sentences (4)
_____ Avoids using 1st/2nd person (3)
_____ Uses in-text citations accordingly and in correct APA format (3)
_____ Title & Reference page is included, in correct format, used at least two references (3)
_____ Does not go under or over page limit of 4-5 pages of text (3)

Total (out of 50):									___________


