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          Marketers are simply the people who build a bridge between the customers and clients which means that they have to provide services in equal measure to both parties. They have to advertise their work differently to attract many people either online or offline. We have many famous sites for sharing photos like Pinterest, Instagram, and Flickr where people are so sure that different people will get a chance to check their posts like pictures of them having fun during the holidays when posted online for the public to see (Wall Street Journal,2013). Most of the people just share their picture for fun not aware that some upcoming marketing industries are trying to get ideas, storing, converting it to softcopy and later uploading such pictures afterward for attraction of  bid brand advertisers have an example of a company like Ditto Labs Inc that uses a certain program to send images online like for people taking different drinks like Pepsi to make an identification of logos when  the picture is of people enjoying life and the context of the place. Such practices will give marketers a chance to conduct their research by sending targeted advertisements.
      Companies like Piqora Inc. use their images to store images for months to use them later and show the marketers things that are popularly trending. Some are ignoring all the image storing rules put in place by the servers. Efforts from all the peoples starting this business are having privacy concerns that are fresh concerning how personal data collection is reaching the users (Wall Street Journal,2017). Instagram app owners are claiming that the users share about sixty million pictures in a day and twenty billion have been shared already. The digital marketers manage to access all the pictures shared publicly in Pinterest and Instagram through a developer’s program called Application Programming Interface. All these services sharing such photos live in high hopes that brands will use the money on social media sites by advertising sites.















         All social media sites are however not communicating to the users and to let them know that there a lot of their photos could be used after being downloaded for marketing. Many users especially whose images are taken near-beer bottles may not be having the intention of promoting a product as explained by a privacy expert. Joni Lupovitz says that this area could be a rich site for predatory marketing and usage of business in the wrong way. A picture of you dies not to give enough reassurance that only a good profile will be built out of out here online (Wall Street Journal,2000). We can see startups mining texts from social media and tweets for the keywords that have any sentiment or trends to brands and newer is the new market for image mining.
       These large photo sharing sites say that they have already explained to their user that some of the photos posted online might be used by partners and they have a right to report to them in case their privacy and rules are violated. Most of the time, there are no rules to all the photos that are publicly shared because they were posted by the user for anyone to download and see. The transparent commission is concerned about this issue and they are urgently requesting social media sites to have control of user data being available to the third parties. Companies that omit privacy data sharing policies have been charged by the authorities for misleading customers. Verma said that they will find a way of developing their software to make sure that both users and marketers benefit from advertisements in social media with each parties’ rights taken care of.
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