JOHN FANTA
From the Borden (2015) article, the payment company Stripe caught my attention. Completing the course from Google on the app language Ruby, one of the most significant challenges was aligning payment options with Stripe's impressively simple code to integrate your website with a way to have visitors pay for services.  Stripe is an awesome service, make no mistake, and is one I am familiar with. From their website, the service and code they provide is really the simplest way to allow customers to pay for services across multiple platforms. Why? Most apps do not flow easily between operating systems. Your iPhone may not play well with Android, for example. Stripe bridges this gap nicely (btw, I am not a paid spokesperson for Stripe). 
The code can be embedded in your website to encourage recurring revenue streams otherwise known as the utopia of business models, at least when it comes to getting paid.  According to Stripe's website, as impressive sales on the Internet are, only about 3% of global commerce occurs online (Stripe, 2020). As mentioned earlier concerning Apple/ Android OS's, "removing the barriers to online commerce helps more new businesses get started, expedites growth for existing companies, and increases economic output and trade globally" (Stripe, 2020). 
The way Stripe encourages innovation and growth is similar to other embedded code within a payment system; Stripe just does it across many avenues. Most customers are unaware that their payment is secure using this code. Rules and regulations imposed by countries needlessly complicate transactions across the Internet. A shortage of software engineers cannot develop software quickly enough that secures payments in a given nation's currency or political stance (Stripe, 2020).   Anyone in class who is considering an online presence and accepting of payments would do well to make Stripe is accepted. 
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ERICA SAMPSON
I selected the Color of Change Organization from the website. Color of Change is the nation's largest online racial injustice organization. It was created in 2005 to advocate for justice for Black Americans and other minorities who have become policy targets and within our society. "We help people respond effectively to injustice in the world around us" (Color of Change, 2000). The organization has taken advantage of technology to reach their target audience. They use their platform and resources to educate and inform us on topics affecting others within our community and around the world. The online organization has over 7 million members and growing. They're connecting with other decision-makers in corporations and government to create conversations that are needed that will help the minority community have a more human and less hostile world.
There is power in numbers, and their organization builds its culture on that. We are reminded we can shape our democracy and become change agents. Color of Change promotes culture by creating an effective strategy that will impact new laws and a society we can all live in and promote diversity and inclusion. They strive to build momentum that will lead to new views and standards for black people's treatment in the present and future. They build their culture and values in different topic areas, such as economic justice, criminal justice, and media justice. "We cannot end racism in one area without tackling it in all areas" (Color of Change, 2000). Color of Change uses their platform to create participation from others to make a difference in the world. Creating a cultural power helps create cultural changes that can make a difference. They consider how to tell the story the right way when choosing to use their platform to make a difference where it is most needed.
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PROFESSORS RESPONSE
Lanina, Google is a very interesting company to analyze from an innovation perspective.  Your discussion here points out a number of innovative approaches in the culture itself that are certainly notable and remain remarkable efforts.  There are many critical articles and analyses out there though over the last 5 years that paint a changing picture of the organization, however.  Evidently, there is some evidence that the unique and fun aspects of the 'culture' do not apply equally to all in the organization and that the promises the organization makes in terms of ability to innovate in one's position are not always operationalized in practice.  These disconnects have been attributed to both the growth of the organization and also changes in leadership.  For example, the last CEO retracted the remote work policy.  The pandemic created the need to work from home again, and now the current CEO is planning on a hybrid model for the future.  The founders left the company, and this has created a shift in culture that has become high profile in the news.
Here are a few articles that paint a different picture:
https://www.cnbc.com/2019/12/31/google-veterans-the-company-has-become-unrecognizable.html (Links to an external site.)
https://www.forbes.com/sites/caterinabulgarella/2020/02/19/from-exceptionalism-to-unrest-why-googles-culture-is-changing/ (Links to an external site.)
https://www.cnn.com/2020/07/28/success/google-permanent-remote-work/index.html (Links to an external site.) 
 

