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	Abstract:
This journal article asserts that al organizations, governments as well as civil entities have a profound mandate to ensure that their operations have a positive social value or impact and not a negative or a harmful effect to the stakeholders and the community members. As hinted, organizations which adhere to explicit social responsibility are favored by many people in the community and this leads to a positive impact in terms of profitability as well as reputation. . In taking care of social responsibility, it is very important for organizations to protect the owners, customers, vendors, suppliers and the entire community. I am convinced that social responsibility is a very imperative part of governance of organizations and adherence to this aspect leads to improvements in diverse operations. In addition, social, economic and environmental systems are core aspects of organizations and hence, businesses should structure their processes, operations, activities and structures in manner that leads to positive impact to all stakeholders. Organizations which adhere and this reduce employee turnover significantly. Social responsibility also leads to customer satisfaction as the members of the community feel part and parcel of businesses.
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