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Advanced Robotics
Advanced robotics are systems or devices that interact autonomously with humans towards performing a specific function. They can respond to the environment and adjust functions automatically through their system algorithms. Over the past five years, the topic of advanced robotics has gained traction because of the immense benefits they offer in different application sectors. The main question is how the products can be marketed to a specific segment in each sector because companies prioritize profits for their business models to become sustainable. Three types of markets are targeted; government, business, and individual consumers. Then there are seven segments of the market; industrial, security and defense, domestic service, professional service micro, and Nanorobots, research and development, space, and sub-systems technologies (Wang, Xiao, Zhang & Meng, 2017).  The technology used in the development of the robotics and the sophistication levels determines the price. 
The robotics are classified according to their price, functionality, users, product volume, requirements, and standards, and product opportunities. Some robotics fulfill one purpose, and their systems cannot be adjusted while others play multiple functions, and they can be adjusted to fit and function in other sets of systems. Robotics can be sold as single units, while some can be subdivided and sold individually. Each component can then have a separate price tag, which is usually more expensive than buying the whole advanced robotics system (Simon, 2019). Robotics, that suit government institutions, are marketed directly whereby agents from the manufacturing companies approach and pitch to the stakeholders. In some cases, governments and corporates approach the robotics manufacturing companies and request for specific models and systems to be developed. Robotics made for domestic use like lighting and sensor security are marketed via formal marketing media like television, radio, and social media, where they can reach the target audience directly.
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