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Culture on Samsung’s Market Strategies
Marketing strategies are a collection of all objectives of producing, distributing and promoting products into one general idea. Several studies have illustrated ways in which culture affects human behavior of consumption of commodities. Culture consists of elements such as religion, history, and taste and preferences. History and taste and preferences of society indeed determine the consumption and selection of goods and services (Lounsbury et al., 2019). To explain the effect of culture in creating and launching market strategy, let’s look at product sales of Samsung Company.
Samsung is an electronic device producing company that has its roots in South Korea. It is one of the world’s largest producer of appliances, media devices, memory chips, semiconductors and integrated system. Recently, the company has realized a large market all over the world despite huge competition from other companies such as Apple, Huawei, and Sony, among others.
Culture has found its way behind the thriving market base of the Samsung products. Research has proved that a consumer can be attracted to a product only when that product fits better according to their norms, customs and cultural requirements. Samsung Company started in the year 1938 and all through its production life, it has produced quality goods. Their products are software stable, durable, high quality and reliable. All through years, there have never been cases of Samsung products being fake (Choi & Park, 2016). People have now made it a belief that if one desires a serviceable device, Samsung is the only solution. It means that even without a lot of advertisements, the company can sell its outputs in a colossal way (Lee & Bae, 2018). For this reason, despite changes in technology and the upcoming of many competitors, people consider Samsung products as they have made it a cultural behavior.
In conclusion, what people are used to, say buying or practicing, will continue doing despite changes such as economic changes or technological changes. According to Omer (2019), there will be no time when Samsung will have no customers. The reason behind this is that the customers have made it a culture that high-quality goods come from Samsung. Samsung Company is one of the many examples that indeed, culture has its way in creating and launching an effective Market strategy.
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