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Shoplifting is the act of pretending to be a customer in a shop then stealing goods. Bamfield (2012) defined it as the hiding of a store item on one’s clothes, pockets or a bag packs and then leaving the store without paying for the item. In law, the terms ‘shoplifter’ and ‘shoplifting’ have not been defined. Examples of shoplifting include swapping of price tags of products.  The most shoplifted items are usually easier and small items that are hidden. These items include cigarettes, earphones, cosmetics and jewelry. Some steal necessary products like food for their kids. They have to choose between going without the necessity and taking a risk. These risks can have consequences on adults or young people caught in the act.

These consequences include six months in jail or a fine between $50 to $1000 if the item they have stolen is less than $ 400, such theft is considered a petty crime. Another consequence is if the value of the item stolen is worth more than $ 400, then the person will be convicted with a felony and, the prosecutor decides in such a case on how to charge you. This will depend on one’s criminal record. The penalty for such offence can be up to one year in prison or large amounts of money as fines (Guardian, 2015). These consequences apply to both young persons and adults, and any conviction will cause a permanent criminal record that may destroy one’s life forever.

The effects of shoplifting in stores reduce profits. This is because each item shoplifted cost money for the store to buy and after it is stolen, you get no revenue from it. It also influences the morale of the employees. This is because the employees may feel paranoid if they keep on hearing that a store has a shoplifting issue. They may become suspicious of all customers that come to the store.

The effects of shoplifting on the consumers are that it increases the price of some items. This addresses the loss of profits other than the stores-owner taking a hit. This is done to make up for the lost items.  Hagan (2010) argues that if a retail shop has a high shoplifting percentage, it might make the retailers transfer their stores. This would affect the consumers because they lost retail in their area, forcing them to travel in much longer distances in search of the products.

Most stores are taking several measures to reduce shoplifting. For example, some retail shops identify where their losses come from, that is, who is responsible for the shop’s losses in most cases, it may be the customers, employees or suppliers.  Recent research by Guardian (2015) has shown that customers do 37 % of shoplifting, 30% by the employees and, the remaining 33% of shoplifting was identified to be committed suppliers.

Also, most shops have invested in security systems. This is the easiest way to identify where losses are occurring and, it is done by installing cameras to keep an eye on items even when you cannot be physically on the sales floor.

Also, most shops have put up signs and mirrors. This is because the majority of shoplifters take things in response to an impulse. A survey done by NASP found out that 73% of shoplifting is not intentional. Hence, with good deterrents, most shoplifters will not act on their impulses.

Also, some retail shops have installed premium video surveillance systems. According to Guardian (2015), this system monitors the customers and employees at the shop, and it also gives alerts when there is suspicious behavior. Some shops have also put RFID tags attached to the products. In case a customer walks out of the store with an item that is attached with an RFID tag then a sensor alarm near the door will go off, therefore, preventing the customer from stealing the items.
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