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Summary
The advert has the purpose of claiming back customers after the previous occasions. Most of its customers lost hope when the case was taken to court with allegations that the food kills its consumers. Thus, the organization producing it had to change its appearance, both in ingredients and physically, to win the new customers. I have hopes that the brand surfaces to monopolistic rank. The adverts' message, as seen by the quote, has the power of winning back the lost customers, facilitating its purpose. The message is also passed by how the food is presented. The food is brown, delicious, and has better ingredients. The ingredients can be proved as healthy too. Thus, there is no doubt that the brand failed to satisfy its customers, leading to more attraction, accordingly. The target is on dogs and people who tame dogs. Dog owners have the responsibility of confirming that the food they buy is fit for their animals. Dogs are human companions, and reasonable care leads to improved bonding between the dogs and their owners. There will be no case of dying dogs due to the consumption of the new brand. More customers will join in purchasing the brand when a few tastes the truth about the new brand. Z-pattern is the element of pattern used in the description of the advert. The message is straightforward. Consumers must either pick the product for use or choose another brand. The practice has reduced the chance of doubting the consumption of the product. Producers of the brand were sure of their work and suggested the direct conveyance of information to their consumers. 

