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	Eat local by uber eats
Brief summarize the content of the commercial. Just as the dual broadcast in mikes mom basement, mike Myers and Dana Carvey join forces with Cardi b to advertise uber eats with the concept of eating locally produced food. They go forth and state that they are not doing a luxurious or a very detailed commercial but just a local commercial so as to show that they are connecting to the locality being expressed by the commercial. Further the commercial goes forth and shoes different exotic ways they would have made the commercial such as including the whole family with babies and also having matching outfits but they chose just simple commercial to match with the locality theme.
What element in the American or other culture is this commercial based on? The commercial has used celebrities in conveying the message. The commercial was sure to sneak in a blast in the super bowl by using an iconic dual that is Mike Myers and Dana Carvey. The commercial pulled this dual in their roles in Wayne’s world. They also included Cardi b who is more relevant in today’s pop culture and also relates to a lot of Young funs in today’s world. The electronic dual was so much of a success and this gave people a feeling of what they were like in their show. This boosted the commercial on promoting eat local by uber eats. The commercial also used fun stereotypes such as what people should expect on the commercial that is maybe a whole family picture or matching outfits but the all just decided to go with a simple aspect of the commercial that is just chill and have ones locally prepared meal that is delivered to them by uber eats. Thus the commercial used the public recognition of celebrities thus the people could relate easily with them and also made it fun by including advertisement stereotypes.
Media presentation is seen to serve interest of particular individuals or entities as seen mostly in advertisement. Elaborate whose interest the commercial is seeking to serve. The commercial is seen to serve the interest of the local food producers and the uber company. The commercial is seen to promote the concept of people eating locally produced food and that promotes the local restaurant that produces the food. Thus it serves the entity of the hotel industries that make local food unlike the imported Chinese food. Further the commercial is seen to serve the uber eats company by showing that it provides a platform that one can order locally produced food and have them delivered to where one is be it at work just like the Wayne’s show or even at home. Further it shows one can have the food in any quantity. The4refore it promotes the interest of the uber eats company.
Do you think the commercial was successful in in advancing the interest mentioned in the former question? Yes the commercial has been successful in passing the interest of the parties. The commercial used celebrities of which Mike could be related with older generation and Cardi b who does relate well with the gen z generation. Thus the commercial is used to capture the attention of the viewers and show them that if this people can order from uber eats who are they not to order from the same company. Further the celebrities are taking local food and thus even the public can order local food just to be like them. Thus with this mild influence, the interest of company is passed and more people are likely to engage with uber eats after the commercial has been aired as they order local food.
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